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Dry-Zero Extends Scope of Research Laboratory 


Research engineer in the Dry-Zero laboratory studying the growth of 
molds. Studies have just been started on the effects of high temperatures 


and severe humidities on refrigerator insulation. 


See story on this page. 


Humidity is controlled by expan- 
sion and contraction of silk bands 


to start and stop moisture sprays. 
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KNUDSON RETURNS FROM 
MONTH’S VACATION 


DETROIT—I. J. Knudson, in charge 
of refrigeration sales for the Detroit 
Lubricator Co., has just returned from 
a month’s vacation in Florida and other 
parts of the South. Part of his trip was 


SERVICE COMPANY MOVES 


CHICAGO—The Refrigeration Main- 
tenance Co., of which A. G. Weil is pres- 
ident, has moved from its old quarters 
to 403-409 E. Illinois St. 

New equipment for all kinds of serv- 
icing has been installed, and service 
men are maintained in each section of 
the city. 


made by automobile. 


ALUMINUM 


OPPER COILS 
CAST IN 


Unfailin g service from 


these efficient units 


A combination of copper and 
aluminum, two of the greatest 
heat absorbing agents known, 
makes these Units capable of 
producing rapid cooling of the 
refrigerator as well as quick 
freezing of cubes. The light 
weight gives hold-over without 


Also made in 2- and 3-tray 
sizes for boxes from 4 to 9 
| cubic feet capacity. 


DETROIT LUBRICATOR (COMPANY 


excessive bulk. These Units are 
produced in 2-, 3-, and 5-tray 
sizes, to be used in connection 
with refrigerators ranging from 
4 to 9 cubic feet capacity. 


American Automatic and Amer- 
ican Thermostatic Expansion 
Valves are accepted as standard 
by most of the prominent man- 
ufacturers. Thermostatic Ex- 
pansion Valves permit dry 
system installation of single or 
multiple evaporators. 


Trumbull, Lincoln, Marquette & Viaduct 
DETROIT, Michigan, U.S. A. 


Lubricators - Carburetors + Valves - 


pressure, humidity. Refrigeration, Oil Burner and Heating Accessories. 


Division of AMERICAN RADIATOR & STANDARD SANITARY CORPORATION 


Automatic Controls for temperature, 


Engineer using the 18-in. hot plate, 


specially built for the Dry-Zero Re- 


search laboratory, which tests the thermal efficiency of insulation slabs 
as large as 18 in. square and 5 in. thick. 


Severe Temperature and Humidity Conditions 
To Test Refrigerators at Dry-Zero 


CHICAGO—How electric refrigerators 
function in the hot, moisture-laden at- 
mosphere of the average kitchen is to 
be studied by the Dry-Zero Corp. in its 
new laboratory, Harvey Lindsay, Dry- 
Zero president, announced last week. 

Data obtained from the U. S. Weather 
Bureau on temperatures and relative 
humidities in various cities last summer 
will be used as the basis for reproduc- 
ing summer-time kitchen conditions. 

Allowances will be made for increases 
in both temperature and relative humidi- 
ty due to stove heat and moisture from 
cooking foods, Mr. Lindsay states. 

The Weather Bureau data on which 
the tests are to be based show that high 
humidities as well as high temperatures 
are common during summer months. In 
New York last summer, according to the 
data, there were 37 days when the rela- 
tive humidity was 85 per cent or above. 
There were 30 days of similar high 
humidity in Atlanta, 25 days in Phila- 
delphia, 20 days in St. Louis, 20 days in 
New Orleans, 19 days in Cleveland, and 
31 days in Louisville. 

In all these cities, excepting St. Louis, 

there were from 47 to 73 days when 
the relative humidity was 75 per cent 
or above. 
“These high relative humidities in the 
outside air during summer months mean 
that the amount of moisture is even 
greater in kitchens,” points out Mr. 
Lindsay. “For example, during New 
York’s 37 days of 85 per cent or greater 
relative humidity, it is certain that the 
relative humidity in the average kitchen 
ranged between 90 and 95 per cent or 
more. Therefore, in recreating New 
York kitchen conditions we shall prob- 
ably fix the relative humidity well above 
90 per cent. 

Temperature data supplied by the 
Weather Bureau, according to Mr. Lind- 
say, showed that last summer there 
were 54 days when the temperature was 
above 80° F. in New York, 72 days at 
this temperature or above in Philadel- 
phia, 83 days in Atlanta, 86 days in St. 
Louis, 90 days in New Orleans, 45 days 
in Cleveland and 78 days in Louisville. 

Temperatures at or above 90° F. were 
encountered on from nine to 49 days 
in the various cities. Mr. Lindsay de- 
clares that kitchen temperatures prob- 
ably run from 5° to 10° above outdoors. 
“In addition to furnishing us with 
data for recreating true kitchen condi- 
tions,” says Mr. Lindsay, “the Weather 
Bureau figures indicate that our ‘high 
speed’ tests, in which we-subject elec- 
tric refrigerators to 18 or more days of 
100° temperatures and 99 per cent rela- 
tive humidity in order to condense long- 
time average use into a short period, 
are accurate measures of efficiency. 
“For example, the 100° temperature 
and 99 per cent relative humidity used 
in the ‘high speed’ tests are only greater 
by 14 and 25 per cent, respectively, than 
conditions in New York on 37 days last 
summer. 

“These percentages, in reality, are 


a 


even smaller than that because we have 


used outside and not kitchen tempera- 
ture and humidity for comparison. Com- 
paring our Test House temperature and 
humidity with New Orleans data shows 


> — 

| that on 30 days of the summer the Test 
House heat is only 11 per cent greater 
and the humidity 14 per cent greater, 


“Because this Weather Bureau data 
shows so clearly the prevalence of large 
quantities of moisture in the air, our 
laboratory is pushing its study of the 
effects of high humidities on both re- 
frigerator cabinets and insulating mate- 
rials,” Mr. Lindsay concluded. 
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imperial Tube Cutter 


A highly efficient tool for cutting 
jet < sel brass, block tin and -lead 
tubing. Takes all sizes of tubing 
from 4%" to 5%” and makes a right- 
angle cut, quickly and cleanly, 
leaving no burrs or chips to clog 
the line. Tubing does not become 
out of round as when put in a 
vise. Cuts tubing in half the time 
required by old methods. No. 


ae 


Imperial Tube Bender 


Tubing can be quickly bent into 
desired shape by hand when Tube 
Bender is slipped over tubing. Set 
of six benders furnished for 4”, 
5-16", 3”, 7-16", %", and %” tub- 


. Pre 1 
set, NO. 101 F..s---7-----POedD 
Imperial 
Facing Tool 
For Male Plared 
Pittings 


A handy tool for 
the erector! Re- 
moves possibility 
of leaks due 
to poorly flared 
tube joints, fre- 
quently the re- 
sult of male ends 
of fitting  be- 
ing gouged or 
threads and seats being non-concentric. 
Has hardended 7-tooth cutter. Any size 
from -” ii] 

No. R-3. With one 

bushing 


Extra bushings each................ $.95 


NEW FREE CATALOG. 


Forgings, Valves, Manifolds, 
catalog today. 


THE IMPERIAL BRASS 
565 South Racine Ave. 


trates and describes the complete Imperial Line of Brass 


Angle Valves 


One of several designs 
we are prepared to {fur- 
nish. Also High and Low 
Side, Compressor, and 
Combination Receiver 
Tank Valves. Tube Coup- 
lings, Strainers, in fact 
most any part in brass 
or bronze used in me- 
chanical refrigeration. 


Imperial Flaring Too! 


Makes a perfect flare and taper to 
tubing needed for making up tight 
joints. Does the work in icast 
time. Simple to operate. No loose 
dies—no vice necessary. No ‘)3-F 
takes 4", 5-16”, 3”, 


7-16” and 1%”, each....... $3.00 


No. 95-F takes tubing sizes 4”, 
5-16", 3%”, 44", and 5%", each. . $4.00 


Imperial 
Flaring Tool 


It quickly spins out 
copper tubing to & 
soft flare—and then 
burnishes it to 4 
polished su: ‘ace and 
a perfect ‘it wi 


male seat hy meang 
of three ! i 
rollers. 3 

> ws for 


hardened ‘oe and 


Stubing o¢ 
No. F-2.- $6.7 


The new Imperial Catalog illus- 
ools, etc. Send for this free 


MANUFACTURING 
CHICAGO, ILLI 
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FRIGIDAIRE CORP.| 


STARTS WORK IN 
CANADIAN PLANT 


Wright Named Branch 
Manager; Extend 
Sales Activity 


DAYTON, April 25.—Announcement 
of the opening of a Canadian factory 
of Frigidaire Corp. in Toronto and ex- 
tension of Frigidaire sales activity 
throughout the dominion was made late 
last week. 

The appointment as Canadian man- 
ager of W. G. Wright, who formerly 
was associated with the Frigidaire fac- 
tory organization at Dayton, also was 
announced. Mr. Wright has been a mem- 
per of the Frigidaire organization for 
the past two years. Prior to that he 
was at General Motors headquarters in 
Detroit. 

Production at the Toronto plant was 
started last week when Frigidaire’s new 
Moraine household models came down 
the production lines as the _ initial 
Canadian products of this General 
Motors subsidiary. 

The Canadian expansion program, ac- 
cording to E. G. Biechler, president and 
general manager, consists of many ad- 
ditions to the present distributing or- 
ganization. Many new dealer franchises 
have been signed within the last few 
weeks, he states. 

At present the plant is tooled to turn 
out household electric refrigerators, 
coils and compressors for commercial 
refrigeration purposes, and ice cream 
cabinets. 


WINNERS CHOSEN IN 
FRIGIDAIRE CONTEST 


DAYTON—The reputation of the 
manufacturer is the most important 
point to be considered in the selection of 
an electric refrigerator, in the opinion 
of approximately one-third of the people 
who participated in the public prefer- 
ence contest conducted over a nation- 
wide radio hook-up by Frigidaire Corp. 
during the month of March. 

Contestants were required to examine 
12 features of the Moraine models, as 
listed on the contest blanks, and check 
the five points they considered of out- 
standing value. Then they were asked 
to write 25 words or less about the point 
they regarded as the most important. 

Next to the reputation of the manu- 
facturer, came better food preservation 
as the next most popular point, one-fifth 
of those who entered selecting this as 
the subject of their 25-word essay. The 


(Concluded on Page 4, Column 5) 


STURTEVANT CO. ELECTS 
E. B. FREEMAN PRESIDENT 


HYDE PARK, Mass.—E. B. Freeman, 
for many years vice president and gen- 
eral manager of the B. F. Sturtevant 
Co., has been elected president, succeed- 
ing former Gov. Eugene N. Foss, who 
becomes chairman of the board of di- 
rectors, 

Mr. Freeman was educated at the 
Worcester Polytechnic Institute in me- 
chanical engineering, and since his 
graduation has spent the greater por- 
oa of his career with the Sturtevant 

0. 

The B. F. Sturtevant Co. manufac- 
tures household refrigeration systems 
48 one of its products. 


NEW YORK FRIGIDAIRE 
SHOWS SALES GAIN 


mw YORK CITY—During the first 
h days of April the number of house- 
Old refrigerators sold by Frigidaire 
th es Corp. here was 82 per cent higher 
oe for the same period in 1931, ac- 
ding to C. M. Eakin, manager. 
. partment house business for the 
Ww York Frigidaire organization also 


showed an in 
Eakin, crease, according to Mr. 


WASHINGTON TRICOLD 
DISTRIBUTOR NAMED 


bee RTLAND, Ore.—J. J. Hammer has 
ager ai distributor for the state of 
™ ngton for the new Tricold electric 
nega Mr. Hammer is building 
North ealer organization throughout the 
west for the new refrigerators. 


DETROIT, MICHIGAN, APRIL 27, 1932 


Entered as second-class matter 
Aug. 1, 1927, at Detroit, Mich. 


TEN CENTS PER Copy 
THREE DOLLARS PER YEAR 


On West Coast 


LES TAUFENBACH 
Recently appointed western sales 
manager for Gibson refrigerators. 


VOLATILE POISON ACT 
SENT TO COMMISSION 


By George F. Taubeneck 

WASHINGTON, D. C.—Senate bill 
3853, the “Federal Volatile Poison Act,” 
which some interpreted as requiring 
household electric refrigerators to be 
labeled with skull and crossbones, has 
been referred by the Senate Committee 
of Agriculture and Forestry to the Food 
and Drug administration division of the 
Interstate Commerce Commission for 
further study and research. 

In its present form, Chairman Charles 
McNary of Oregon indicated, the bill is 
not in fit shape to be considered by his 
committee. 

Introduced by Senator Hiram Bing- 
ham of New York, at the instigation of 
Yandell Henderson, professor of applied 
physiology at Yale University, this bill 
would have required every “retail pack- 
age, parcel, or container for dispensing 
any volatile substance for household 
consumption” to bear a “conspicuous 
and easily legible label or sticker con- 
taining: (1) the common name of the 
substance; (2) the name and place of 
business of the manufacturer, packer, 
seller, or distributor; (3) a figure show- 
ing a skull and crossbones and the 
words: ‘The fumes are poisonous. Do 
not inhale. Avoid contact with the skin. 


(Concluded on Page 4, Column 5) 


MAJESTIC EXPORT HEAD 
TO SAIL FOR HONOLULU 


CHICAGO, April 27—H. J. Scheel, 
foreign sales manager of the Grigsby- 
Grunow Co., will sail Friday for Hono- 
lulu, Hawaii, where he will attend the 
National Trade Convention to be held 
May 4 to 6. 

The convention is held in connection 
with the Trans-Pacific Trade Conven- 
tion for manufacturers, producers, and 
importers throughout the Philippine 
Islands, Japan, China, Straits Settle- 
ments, French Indo-China, Siam, India, 
Java, Sumatra, Australia, New Zealand, 
and the Hawaiian Islands. 

Mr. Scheel’s primary purpose in at- 
tending the convention is to meet and 
negotiate with potential distributors for 
Majestic products in the foreign mar- 
kets, he stated. 

During his stay Mr. Scheel will live 
at the Royal Hawaiian Hotel. He will 
sail from Los Angeles on the steamer 
“Malolo.” 


STEWART-WARNER SHOWN 
IN BOSTON EXHIBIT 


BOSTON—Visitors to the Home Beau- 
tiful Show, here, saw the first formal 
exhibition of the new Stewart-Warner 
electric refrigerators in the Boston area. 

A. C. Marquardt, manager of the 
Stewart-Warner Sales Co., 1111 Com- 
monwealth Ave., was in charge of the 
booth in the Mechanics Bldg., where the 
new refrigerators were on display. 


TAUFENBACH APPOINTED 
GIBSON DISTRICT HEAD 


GREENVILLE, Mich.—The appoint- 
ment of Les Taufenbach as western dis- 
trict sales manager in a territory em- 
bracing California, Oregon, Washington, 
Nevada, Arizona, Utah, Idaho, and 
Wyoming, has been announced by Gib- 
son Electric Refrigerator Corp. 


G. E. SALESMEN 
WILL COMPETE IN 
VISUALIZER TEST 


10,000 Will Seek Prizes 
In National Contest 
Opening in May 


CLEVELAND—Which General Elec- 
tric salesman out of the 10,000 scattered 
over the country can best relate the 
advantages of General Electric refrig- 
erators will be determined in the Gen- 
eral Electric refrigeration department’s 
National Visualizer Audition Contest 
which opens early in May. 

Utility, distributor and dealer sales- 
men have entered the competition, 
which will consist of four auditions. 
The preparation of talks for this con- 
test is expected to assist the salesman 
in perfecting the sales talks which he 
uses to prospects. 

Each distributor in the nation will 
hold “speaking contests” for his sales- 
men early in May, having prominent 
educators and civic leaders in his city 
act as judges. From the entrants one 
salesman will be chosen as the best 
orator. 

On June 1, dealer and utility sales- 
men who have been chosen in the field 
will meet for a second audition in the 
distributor’s showroom or auditorium 
where a second audition will be held 
before the same group of judges. 

The utility salesman and dealer sales- 


(Concluded on Page 4, Column 8) 


SOLID CARBONIC CO. 
MERGES WITH DRYICE 


NEW YORK CITY—The merger of 
the Solid Carbonic Co., Ltd., with the 
DryIce Corp. of America has been an- 
nounced by F. A. Rogers, president of 
the Solid Carbonic Co., Ltd. 

The move was made to make avail- 
able “a combined manufacturing, dis- 
tribution, and technical service sup- 
ported by a guaranteed dependable 
source of supply of highest quality prod- 
uct at all times,” according to Mr. 
Rogers statement. 

The combined firms now have manu- 
facturing plants at Niagara Falls, N. Y., 
Deepwater Point, N. J., Peoria, Ill., and 
Elizabeth, N. J.; two refrigerator car 
lines, the Dicx and Soco lines; and 
branch sales offices and service ware- 
houses in 33 cities. 

The firms will continue to maintain 
their direct-to-platform system of de- 
livery, and engineering and technical 
staffs will cooperate in solving problems 
of the industry. 

Cities in which sales offices and serv- 
ice warehouses are located are: Albany, 
N. Y.; Atlanta; Baltimore; Boston; Chi- 
cago; Cincinnati; Cleveland; Columbus; 
Deepwater, N. Y.; Detroit; Elizabeth, 
N. J.; Indianapolis; Jersey City, N. J.; 
Kansas City; Lincoln, Nebr.; Louisville, 


Milwaukee; Minneapolis; Memphis, 
Tenn.; New Haven, Conn.; New York 
City; Niagara Falls, N. Y.; Oklahoma 
City; Omaha; Peoria, Ill.; Philadelphia; 
Pittsburgh; Rochester, N. Y.; St. 
Joseph, Mo.; St. Louis; Syracuse, N. Y.; 
Tulsa, Okla.; Wichita, Kan. 


Oil Burners 


CHARLES VanMAANEN 
Active head of oil burner sales for 
Kelvinator Corp. 


12 SINGERS APPEAR 
ON G. E. RADIO HOUR 


CLEVELAND, April 27.—What Gen- 
eral Electric calls the “largest number 
of great voices and musicians ever to 
appear on a single program over the 
air” will appear on a gala radio pro- 
gram Sunday from 5 to 6 o’clock, E.S.T., 
over an ocean-to-ocean hookup. 

The radio show will be conducted for 
the benefit of the Musicians Emergency 
Aid under the auspices of the General 
Electric Co. The artists will perform at 
Times Square Studio, National Broad- 
casting Co. 

Here is the list of artists: Madame 
Ernestine Schumann-Heink, Lily Pons, 
Grace Moore, Gladys Swarthout, Aida 
Doninelli, Carmela Ponselle, Beniamino 
Gigli, Reinald Werrenrath, John Charles 
Thomas, Giovanni Martinelli, George 
Cehanovsky, and Theodore Webb. The 
program. will be complete with Walter 
Damrosch and the National Symphony 
Orchestra in charge of affairs. 

Each artist will sing his or her 
favorite number, whether it be an oper- 
atic aria, or an old ballad. 

Among patrons of the program will be 
Mr. and Mrs. Gerard Swope, Mr. and 
Mrs. Aylesworth (president of N.B.C.), 
Mr. and Mrs. T. K. Quinn, Mr. and Mrs. 
Vincent Astor, and others. 


FRIGICAR READY FOR SALE 
BY NORTH AMERICAN CAR 


CHICAGO — Following 500,000 car 
miles of successful transportation of 
perishables by the North American Car 
Corp.’s new Frigicar, the refrigerated 
car has been declared ready for prac- 
tical use on a large scale by Col. N. L. 
Howard, president of North American 
Car Corp. 

Frigicar, announced as being in an 
experimental stage two years ago, re- 
frigerates by power from the car axle. 

“We have used the mechanically re- 
frigerated Frigicar for transporting a 
wide variety of perishable products,” 


(Concluded on Page 9, Column 5) 


A Happy Reunion 


Carl D. Taylor (left), former Westinghouse refrigeration head, returned 
to Mansfield, Ohio, recently with a $2,000,000 order from Elin Co., Phila- 


delphia. 


He is shown with C. B. Graves, his successor, and C. E. Allen. | 


NEMA MEMBERS 
MARKET 146,851 
HOUSEHOLD UNITS 


Sales for First Quarter 
Reported; Dollar 
Volume Off 


NEW YORK CITY—Eleven major 
manufacturers of electric refrigeration 
equipment, all members of the refrig- 
eration division of the National Elec- 
trical Manufacturers Association, billed 
distributors and dealers for 146,851 
household electric refrigerators during 
the first quarter of 1932, according to 
Nema headquarters. 

This compares with 144,740 for 1931 
(when the Nema refrigeration division 
consisted of 10 members, Majestic not 
being included then). 

These and following figures are based 
upon reports received from Copeland 
Products, Inc.; Frigidaire Corp.; Gen- 
eral Electric Co.; Grigsby-Grunow Co.; 
Kelvinator Corp.; Norge Corp.; Servel, 
Inc.; Tennessee Furniture Corp.; Trupar 
Mfg. Co.; Universal Cooler Corp.; and 
Westinghouse Elec. & Mfg. Co. 

Dollar volume of household refrigera- 
tion products billed by these manufac- 
turers during January, February, and 
March was $15,874,266.69, as compared 
with a dollar volume of $18,682,568 
registered by the Nema group in 1931. 

Sales of commercial units to dealers 
and distributors during the first quarter 
of 1932 dropped considerably, being only 
25,026, compared with 38,849 for the first 
quarter of 1931, and 55,951 for the 
similar period in 1930. 

Dollar volume of commercial unit 
sales for the first quarter of 1932 was 


(Concluded on Page 4, Column 4) 


15 LEONARD OUTLETS 


SELECT NEW DEALERS 


DETROIT—Fifteen Leonard distribu- 
tors in all parts of the country have an- 
nounced lists of new dealers within the 
last few weeks, according to A. C. Jor- 
dan of the sales promotion department. 

Howe & Co., Boston distributor, has 
appointed the following:  Varney’s 
Radio Shop, East Brookfield, Mass.; 
Merrill’s Music Store, Amesbury, Mass.; 
Joseph M. Katz, Brockton, Mass.; Gray 
Furniture Co., Lowell, Mass.; A. Simonds 
& Son, Franklin, Mass.; Charles A. 
Bourret & Son, Lowell, Mass. 

Cooper Electric Co., Boston, Mass.; 
Price Furniture Co., Somerville, Mass.; 
Daniel J. O’Donoghue, West Somerville, 


Mass.; Clinton Radio Co., Clinton, 
Mass.; B. M. Feinberg, Marshfield, 
Mass.; E. C. Clark, Norwood, Mass.; 


Woodfall Radio Service, Lynn, Mass. 
S. Hirshberg & Son, Inc., Boston; Le- 


(Concluded on Page 4, Column 1) 


4 NEW MEMBERS NAMED 
FOR BUREAU COMMITTEE 


NEW YORK CITY-—With the ap- 
pointment of four additional members 


of the executive committee of the Elec- 
tric Refrigeration Bureau, just an- 
nounced by James E. Davidson, every 
one of the 10 manufacturers contribu- 
ting to the maintenance of the bureau 
with the exception of Universal Cooler 
Co. is now represented on the com- 
mittee. 

G. M. Johnston, president of Univer- 
sal, on behalf of his company declined 
representation on the ground that he 
felt that it was unnecessary in view of 
the fact that the entire industry was 


(Concluded on Page 4, Column 3) 


ELECTROCHEF DISTRIBUTOR 
ORGANIZES IN LOS ANGELES 


DETROIT—A new company for the 
purpose of selling Electrochef electric 
ranges has been incorporated in Los 
Angeles by Fernand Pincoffs, according 
to announcement by Gerald Hulett, 
sales manager of Electromaster Inc. 


LECTRIK-ICE GETS ORDER - 
FOR 1,640 UNITS 


ERIE, Pa.—An order for 1,640 refrig- 
erators from the Ludwig-Baumann Co, 
dealer in New York City for Lectrik- 
Ice refrigerators, has just been shipped 
by the Uniflow Mfg. Co., according to 
J. F. Weir, treasurer of the company. 
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REFRIGERATOR 
MOTOR 
MUST NOT FAIL 


Our OF SIGHT, out of mind—the motor in an electric 
refrigerator comes up for attention only if it gives trouble. The average 
householder may never give it a thought when he makes his refrigerator 
selection. But the successful refrigerator maker knows that the motor is 
vitally important in holding customer approval. That is why leading elec- 
tric refrigerator manufacturers are extremely careful to choose motors of 
unquestioned quality ...and why, today, so many popular makes of 
electric refrigerators are Delco-equipped. Delco repulsion-induction and 
condenser-transformer type motors are designed especially for refrig- 
erator service ... individually adapted to fit each application ... and 
faithfully built to the principle that a refrigerator motor must not fail. Yet 
Delco offers you something more than dependable motors ...a produc- 
tion program which permits changes in quantities, as well as in design, 
on short notice. Whatever your particular motor problems, Delco stands 
ready to co-operate with you toward their most satisfactory solution. 


National field service for Delco Motors is provided 
through the facilities of United Motors Service branches. 


DELCO PRODUCTS 


CORPORATION. 


“PAYTON, OHIO. 
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1,060 Servels, Colonel! e | 


Col. Frank E. Smith, president of 


Servel, Inc., receives an order for 
1,060 Servel Hermetic units from A. Ullman, Boston distributor. 


360 Durham Homes 


Have Electrolux 


DURHAM, N. C.—One out of eight 
homes with gas meters in Durham is 
equipped with Electrolux refrigeration, 
according to announcement by L. T. W. 
Timberlake, manager of the Durham 
Gas Co. This record was completed at 
the end of 1931. 

Approximately 3,000 gas meters exist 
in Durham, and 360 installations or 12 
per cent of the potential gas refrigera- 
tion market have been made. 

The record is all the more worthy, 
Mr. Timberlake reports, because of high 
rates on gas in the territory. 

Ace of the Durham salesmen is Her- 
bert O’Brient. Mr. O’Brient lives in the 
center of his territory, and uses his own 
kitchen as a display room for his 
friends and neighbors. Nearly all of 
the neighbors own Electrolux, and all 
of them will before he finishes with 
them, he reports. 

Like many automobile salesmen, Mr. 
O’Brient keeps only the latest model, 
and changes it whenever a new cabinet 
is announced. 

Deliberation and precision are the 
two key points of this salesman. A 
large percentage of his sales is closed 
at night. One customer to whom he 
made a sale at 1:30 in the morning has 
since bought three more Electrolux re- 
frigerators, and is now considering 
them as replacements in an apartment 
house which he owns. 

Complaints are a hobby both with 
Mr. Timberlake and Mr. O’Brient. Al- 
though they try to prevent complaints, 
they make of them opportunities to 
render a service and make closer con- 
tact with the user. 

Some of the users of Electrolux in 
Durham are: Dr. W. P. Few, president 
of Duke University; W. L. Cole, of Lig- 
gett & Myers Tobacco Co.; H. W. Kueff- 
ner, city engineer and director of public 
works; C. H. Cozart, owner of the Big 
Four tobacco warehouse. 


SERVEL DEALER HOST T0 
EXECUTIVES AT BANQUET 


FRAMINGHAM, Mass.—More than 20 
members of the sales and executive 
staff of R. E. Eldridge, Servel Hermetic 
dealer in this district, were entertained 
at a recent sales meeting and banquet 
held at the Kendall Hotel here. 

Sales promotion plans were outlined 
by Stacy Goodrum, sales manager of 
Northeastern Radio, Inc., distributor of 
Servel Hermetic refrigerators in the 
Boston territory. 

Other speakers on the program in- 
cluded Ralph Dephoure, district sales 
manager for Worcester and Middlesex 
counties; Mr. Eldridge, who acted as 
toastmaster of the occasion; R. Barker 
of the local sales staff, and an adver- 
tising representative of a Framingham 
newspaper. 

An educational talk on electric refrig- 
eration and sales training was given by 
Mr. Dephoure. Mr. Barker spoke on the 
new sales system recently installed by 
Mr. Eldridge. 


200 DEALERS, SALESMEN 
ATTEND MEETING 


BUFFALO—More than 200 dealers 
and salesmen were in attendance at a 
recent “open house” sales meeting held 
by the Buffalo Talking Machine Co., 
Servel Hermetic distributor in the 
Buffalo territory. 


COPELAND APPOINTS 
MINNEAPOLIS OUTLET 


MINNEAPOLIS—The appointment of 
George A. Clark & Son, Inc., as Cope. 
land distributor for Minnesota, Wiscon- 
sin, and the northwest territory for- 
merly represented by the George C, 
Beckwith Co., has been announced by 
W. D. McElhinny, vice president of 
Copeland Products, Inc. 

Following the death of George C, 
Beckwith last fall, the company bearing 
his name was merged with George A. 
Clark & Son, and R. C. Colman, for- 
merly with the Beckwith Co., was re- 
tained as manager of the refrigeration 
department of the business. 


In Business 53 Years 


Established 53 years ago, George A. 
Clark &.Son has distributed farm equip- 
ment, hose belting, packing, pumps, 
windmills, tanks, water supply systems, 
washing machines, electric motors, ete. 
It was founded by George A. Clark and 
O. H. Mackroth, and was the first house 
of its kind to be established in the 
Northwest. 

Upon the death of George A. Clark in 
January, 1916, after 36 years of success- 
ful management, G. Roy Clark assumed 
management of the business as presi- 
dent. 

J. J. Gerwe is vice president, and 
Robert W. Hirsch, treasurer. 

The company has its own building at 
Third St. and Ninth Ave., North, and 
a five-story fireproof warehouse. 


HOME ECONOMISTS SPEAK 
AT SOUTH JERSEY SHOW 


CAMDEN, N. J.—Home economics 
experts lectured, demonstrated, and 
answered questions on cooking for 
housewives attending the cooking 
school classes of the Electrical League 
of South Jersey Refrigeration Show, in 
the Public Service Building, April 4 to 9 

Attendance averaged 100 women t 
each daily class of five days. 

Miss Sally Sheridan, dietitian with 
Birdseye Frosted Foods Corp.; Miss 
Margaret Oliphant, home economics di- 
rector, Westinghouse Refrigerator Co. 
Alban Doering, chef, Walt Whitman 
Hotel, Camden; Miss Ella Fay McCue, 
Judson C. Burns, General Electric dis 
tributor; Miss "Marion Sawyer, Kelvil 
ator Corp., and Miss Helen C. Farrell 
home economics consultant, Public 
Service Electric & Gas Co., Camden 
participated. 4s 

Chef Doering spoke on special salads 


made from vegetables, and prepare! 
two or three kinds inside 4 May 


refrigerator without having recours 
a table or stand during the operation. 


CONSOLIDATED GAS NAMES 
OSTLUND SALES MANAGER 


NEW YORK CITY—George Ostlun’ 
has been appointed genera! sales m of 
ager of the Consolidate’ Gas Co. 
New York, according to ‘ 
by that company. 

He was formerly assis(@ his 
sales manager, and will wor in por 
new capacity under N. 7. Selle ais 
sistant secretary and director ° 
and utilization. ’ ; 

Mr. Ostlund has been associated b~ 
American Gas Association activite 
some time, for one period a5 cha - 
of the refrigeration committee ing 
later as a member of the on 
committee of the commercial se 
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GIBSON 


GIBSON GIBSON 


GIBSON 


POWER 


FOR ANY CLIME 


NORTH, SOUTH, EAST OR WEST... 

THE GIBSON ELECTRIC KNOWS NO 

BOUNDARIES OF TEMPERATURE OR 
? CLIMATE 


HE steaming heat of the tropics; parching rays of a desert 

sun; quick changing temperatures; zero winds; high or low 
altitudes; dry air, damp air or salt air—none of these effect 
either the performance or appearance of a Gibson Electric. 
It’s climate proof through and through! 


There’s extra power in the Gibson MonoUNiT — reserve power 
that means dependable, economical operation under all con- 
ditions. It combines utmost simplicity with smooth, effortless 
performance. 


And Gibson cabinets, too, have an extra margin of efficiency. 
All-steel, heavily insulated cabinets with thick, safe-type doors 
and manganese bronze, chromium plated hardware. Porcelain 
lined interiors and lacquer or porcelain exteriors. 


It’s the extra strength, the extra power and extra quality in 


Gibson Electrics that assure years on end of trouble-free 
service. 


Write for complete details and New Low Prices. 


GIBSON ELECTRIC REFRIGERATOR CORPORATION 


GREENVILLE ~ MICHIGAN 


EXPORT SALES DEPT. IN CANADA 


201 N. Wells St. TRESTRAIL CORPORATION, Ltd., 
Chicago, Ill., U. S. A. 


255 Spadina Ave. 1100 Craig St., 
Cable Address Toronto East Monreal 
“GIBSELCO” Chicago, Bently Code Montreal, Quebec 


ABUNDANT 


THE MOST Deautttub REFRIGERATOR IN THE WORLD 
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15 LEONARD DISTRIBUTORS 
APPOINT MORE DEALERS 


(Concluded from Page 1, Column 5) 
May Furniture Co., Fitchburg, Mass.; 
I. Goodman Co., Roxbury, Mass.; Co- 
lonial Furniture Co., Revere, Mass. 

In Florida, the Cain Radio Co., Jack- 
sonville, announces the following ap- 
pointments: Brown Electric Co., Pom- 
pano; Miami Radio Service, Miami; 
Homestead Furniture Co., Homestead; 
Northern Electric Co., Ft. Lauderdale; 
Brunswick Hardware Co., Brunswick, 
Ga.; Cooper Music Co., Orlando. 

Automotive Electric Co., Sanford; 
Rehbaum & Crane, Mt. Dora; Wales 
Furniture Co., Lake Wales; Florida 
Electric Appliance Co., Orlando; To- 
bacco Dealers Co., Cocoa. 

H. Leonard & Sons, Grand Rapids, 
Mich., has appointed as dealers: C. W. 
Cook, Lowell, Mich.; Truckenmiller 
Bros., Centerville, Mich.; Michigan 
Merct Co., Morley, Mich.; and William 
A. Rogers & Co., Sparta, Mich. 

Hendrie & Bolthoff Mfg. & Supply 
Co. has appointed the following: Bailey 
Bros., Inc., La Junta, Colo.; Los Animas 
Implement Co., Los Animas, Colo.; 
Forbes Music Shoppe, Cheyenne, Wyo.; 
R. E. Kemp, Lafayette, Colo.; Carter & 
Carter, Custer, S. D.; John C. Sisk, 
Sturgis, S. D.; Sedgwick Hardware & 
Supply Co., Newcastle, Wyo. and 
Smiley-Gay Hardware Co., Belle 
Fourche, S. D. 

Warner Distributing Corp., Syracuse, 
N. Y., announces these new dealers: 
Herbert Bros., Auburn, N. Y.; Schreck 
Bros., Auburn, N. Y.; Fred S. Dulin, 
Fly Creek, N. Y.; Robert L. Leonard, 
Ithaca, N. Y.; Robert Cooper & Sons, 
Yorkville, N. Y. 

Buhl & Sons, distributor in Detroit, 
has appointed: Sauer & Montanbault, 
Detroit; Home Outfitting Co., Lincoln 
Park, Mich.; Fuel & Refrigeration 
Products Co., Detroit. 

Stimpson Philco Co., Wichita, Kan., 


has appointed: Phillips Furniture & 
Mortuary, Sublette, Kan.; F. J. Hender- 
son, Syracuse, Kan.; Fleener & Sons, 
Liberal, Kan.; D. A. Wheeler, Cimarron, 
Kan. 

L. C. Wiswell Co. announces the fol- 
lowing as dealers: Hagen Furniture 
House, Hammond, Ind.; Studtmann 
Brothers, Arlington Heights, Ill.; Studt- 
mann Brothers, Des Plaines, Ill.; Fred 
W. Litzkow, Arthur W. Geringer, and 
Robey Radio Shop, all of Chicago. 

Aeolian Co. of Missouri, St. Louis dis- 
tributor, announces: Ideal Radio Co., 
St. Louis; Ballard Furniture House, 
Wood River, Ill.; Eime Brothers Hard- 
ware Co., South Afton, Mo.; F. T. 
Engle Lumber Co., Stewardson, IIL; 
Slack Furniture Co., East St. Louis, IIl.; 
Union Furniture Co., Union, Mo. 

E. J. Petry Auto Electric Co., Jeffer- 
son City, Mo.; Siemens Furnace Supply 
Co., Quincy, Ill.; E. F. Boo, Waterloo, Ill. 

Three new Ohio dealers have been 
announced by the Marietta Chair Co., 
Leonard distributor at Cincinnati; Smith 
Furniture Co., and Meyer Furniture 
Co., both of Cincinnati; L. C. Mark- 
land, Mack, Ohio. 

Frank M. Brown Co., distributor in 
Portland, Me., tells of the following ap- 
pointments: Home Radio Co., Bangor; 
Mikelsky’s Music Store, Bath; and Nor- 
man Cuddy, Winterport. 

New dealers announced by H. B. 
Alderman, Inc., distributor at Buffalo, 
are: M. Kurlansky & Sons, C. R. 
Schuler, and E. H. Peters, Inc., all of 
Rochester, N. Y. ; 

The Capital Paper Co., Leonard dis- 
tributor at Indianapolis, has appointed: 
M. W. Keslar, Kennard, Ind.; C. L. 
Watson Co., Cayuga, Ind., and Paul 
Kerr Music Co., Indianapolis. 

Chanslor & Lyons Stores, Inc., in 
San Francisco, has appointed: Kings- 
burg Plumbing Co., Kingsburg, Calif.; 
Dohemann Motor Co., Fowler, Calif.; 
Cotton & Phillips, Pixley, Calif. 

Columbus Ignition Co., Columbus, 
Ohio, announces: Postle Furniture Co., 
Belle Center, Ohio, and Worthington 
Hardware Co., Worthington, Ohio. 


Type RZHR_ capacitor 
motor—quiet and vibra- 
tionless — drip-proof — 
rubber-cushioned — wool- 
yarn” lubricated — un- 
breakable steel frame 
and base. Conduit box 
is integral part of con- 
denser box, accessible 
from the front. 


Wagner builds both types—capacitor and 
repulsion-start-induction. Also split-phase, 
squirrel-cage and direct-current. 


Wagner's line of motors is complete. 
Whatever your need, there’s a Wagner 
motor built to meet it. 


Wagner Electric Corporation 


6400 Plymouth Ave., St. Louis, Mo. 


Repulsion-Induction Motors 


Type KAR repulsion- 
start-induction motor —- 
quiet and vibrationless— 
rubber-cushioned -— wool- 
yarn lubricated — un- 
breakable steel frame 
and base—can he had 
with open, drip-proof or 
totally-enclosed end- 


plates 


Nema Sales—First Quarter, 1932 


FIRST QUARTER ENDING MARCH 31, 1932 


SALES—As Billed to Distributors 


and Dealers 


HOUSEHOLD Quantity Dollars 
1 Total (cabinets only) 29,120 1,187,527.00 
2 Total (systems included) 111,167 12,368,883.68 
3 Separate H. H. Systems 26,290 1,719,008.25 
4 Separate H. H. Low Sides 9,394 178,740.25 
5 Total Items 2, 3, and 4 ae  aepetene 
6 High Sides, 14-hp. and Less 6,012 341,212.35 
7 Parts and Miscellaneous (H. H.)  ——__....... 78,895.16 
8 Total of 1,2,3,4,6 and 7 ss aaaaee 15,874,266.69 
COMMERCIAL 
9 Water Coolers with High Sides 2,233 260,890.31 
10 Water Coolers with No High Sides 392 20,887.00 
11 Ice Cream Cabinets with High Sides 1,701 263,385.00 
12 Ice Cream Cabinets with No High Sides 2,385 304,320.00 
13. Milk Coolers with No High Sides 10 1,917.00 
14 Room Coolers with No High Sides 138 14,688.00 
15 Counters and Commercial Boxes 197 79,198.99 
16 Extra Low Sides (commercial) 18,167 728,540.86 
17 Extra High Sides, 1-3 hp. and Up 15,861 1,840,592.87 
18 Parts and Miscellaneous (commercial) = __......... 118,634.56 
19 Total 9 to 14 inclusive and 16 | ee 
20 Total Items 5 and 19 a |) ¢ il er ier Pee 
21 Total Commercial (9 to 18, inclusive) = ~~... 3,633,054.59 


22 Total Dollars (8 and 21) 
H. H. stands for “Household.” 


rents tee: means no figures. 


19,507,321.28 


Comparative First Quarter Sales—Three Years 


HOUSEHOLD UNITS 


1930 1931 1932 
January 28,356 18,917 31,527 
February 42,362 45,503 42,109 
March 70,291 80,320 73,215 
First Quarter 141,009 144,740 146,851 


HOUSEHOLD DOLLAR VOLUME 


1930 1931 1932 
January $ 3,687,256 $ 2,454,304 $ 3,384,488.73 
February 5,997,584 5,773,595 4,659,437.66 
March 10,031,950 10,454,669 7,830,340.30 
First Quarter $19,716,790 $18,682,568 $15,874,266.69 


COMMERCIAL UNITS 


1930 1931 1932 
January 12,409 10,109 5,217 
February 17,009 10,220 8,935 
March 26,533 18,520 10,874 
First Quarter 55,951 38,849 25,026 


COMMERCIAL DOLLAR VOLUME 


1930 1931 1932 
January $ 1,462,094 $ 1,432,129 $ 773,607.56 
February 2,415,159 1,716,558 1,283,622.28 
March 3,709,336 2,916,593 1,575,824.75 
First Quarter $ 7,586,589 $ 6,065,280 $ 3,633,054.59 


VOLATILE POISON ACT 
SENT TO COMMISSION 


(Concluded from Page 1, Column 2) 


In case of accident send for inhalator, 
and such additional or other warning or 
direction as the Surgeon General may 
specify.” 

Among the “poisonous volatile sub- 
stances” listed in this bill are sulphur 
dioxide in a concentration of 5 per cent 
or more, and all halogen compounds of 
hydrocarbons (which would include 
methyl chloride and dichlorodiflucro- 
methane) in a concentration of 5 per 
cent or more. 

Inasmuch as household electric refrig- 
erators are not containers for “dispens- 
ing” volatile gases, it was the consensus 
of opinion of those who gathered for 
the hearing that electric refrigerators 
would not be interpreted as coming 
under the restrictions of the bill. 

To prevent the possibility of such an 
interpretation, Glenn Muffly of Nema 
presented in person a letter suggesting 
clarification of the language of the bil], 


Hearing Cancelled 


Representatives of several manufac- 
turers of products which would be ef. 
fected by this bill appeared to testify 
against it Tuesday, April 19, and again 
Wednesday. The second day’s hearing 
did not take place as per schedule, for 
Chairman McNary decided that morn. 
ing to send that bill back to the Inter. 
state Commerce Commission. 
Testifying in favor of the bill were 
Senator Bingham, its sponsor, who read 
several letters commending the bill, and 
Prof. Henderson. 

Members of the United States Senate 
Committee on Agriculture and Forestry 
are: 

Charles L. McNary of Oregon; George 
W. Norris of Nebraska; Arthur Capper 
of Kansas; Peter Norbeck of South 
Dakota; Lynn J. Frazier of North 
Dakota; John Thomas of Idaho; Henry 
D. Hatfield of West Virginia; John G. 
Townsend, Jr., of Delaware; Frederic 
C. Walcott of Connecticut; Ellison D, 
Smith of South Carolina; John B. Kend- 
rick of Wyoming; Burton K. Wheeler 
of Montana; Elmer Thomas of Okla- 
homa; George McGill of Kansas; John 
H. Bankhead of Alabama; William J. 
Bulow of South Dakota; and Hattie W. 
Caraway of Arkansas. 


WINNERS SELECTED IN 
MORAINE LINE CONTEST 


(Concluded from Page 1, Column 1) 
third point in numerical order was 
“greater savings,” the choice of one- 
sixth of the contestants. The next 
two points in order of popularity were 
“fundamental policies of the manufac- 
turer” and “permanently available serv- 
ice.” 

Contest judges were B. C. Forbes, fi- 
nancial writer and publisher of Forbes 
Magazine; Dorothy B. March of Good 
Housekeeping Institute, and G. N. 
Brown, refrigeration manager of the 
National Electric Light Association. 

Fifty ML-5 Frigidaires were awarded 
for the 50 best answers. 


GENERAL ELECTRIC SALES 
FORCE ENTERS CONTEST 


(Concluded from Page 1, Column 3) 
man scoring the highest number of 
points will be chosen to represent the 
distributor’s territory at the semi-final 
auditions which will be held July 1 in 
respective headquarters cities of the 
General Electric refrigerator district 
representatives. 


Scores will be determined on the basis 
of: knowledge of the talk, proper em- 
phasis, stage presence, general effective- 
ness, gestures, personal appearance. 

The men who win in the semi-finals 
contest, as well as the second and third 
place winners, will be awarded prizes. 


In addition, the semi-finals winners 
will be guests, with all expenses paid, 
at the sixth annual fall convention of 
G. E. distributors, which will probably 
be held in August at Cleveland. 

The final audition will be held as a 
feature of the convention program, with 
nationally known judges. The winner 
among the seven entrants will receive 
$250 in gold. Runner-up will receive 
$150, and third will get $100. Other 
less valuable awards will be presented 
to the others. 


4 NEW MEMBERS ADDED 
TO BUREAU COMMITTEE 


(Concluded from Page 1, Column 5) 


ably and sufficiently represented by the 
committee as it is now constituted. 


The new members of the executive 
committee are: Col. Frank E. Smith, 
president, Servel Sales, Inc.; H. J. Hunt, 
president, Trupar Mfg. Co.; W. G. 
Pierce, Jr., assistant to the general 
manager, Grigsby-Grunow Co., manu- 
facturers of Majestic refrigerators; 


Howard E. Blood, president, Norge Corp. 


Nema Members Report 
Quarter Sales 


(Concluded from Page 1, Column 5) 
$3,633,054.59, as compared with $6,065,280 
for the first three months of 1931. 

March sales of household units by 
Nema members to distributors and 
dealers totalled 73,215, while 10,874 com- 
mercial units were billed. The same 
group of manufacturers (minus the 
Grigsby-Grunow Co.) billed 80,320 
household and 18,520 commercial units 
during March, 1931. 

Nema statistics for the first quarter 
of 1932 are printed below, followed by a 
chart comparing sales for the first 
three months of 1930, 1931, and 1932. 
These figures will be amplified and 
further broken down in the next issue 


Electric Refrigerator 


MANUFACTURERS 


Old reputable eastern concern, 
several years distributing Elec- 
tric Refrigerators, owns trade- 
mark in U. S. and foreign mar- 
kets, WANTS good line of do- 
mestic Electric Refrigerators 
moderately priced without name 
plates. 

Send with first reply, literature, 
cuts, lowest net price for quanti- 
ties and year round supply, 
terms. Will also consider di 
tributorship for low price line. 
Box 453 Exvecrric ReEFRIGERA 
TION News, 550 Maccabees 
Building, Detroit, Mich. 
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French Copper Tubes 


—— 


in all sizes, gauges and lengths 


There are French Copper Refrigeration 
Tubes... small diameter an. thin wal 
seamless tubes ... for every refrigeration 
requirement. Stock sizes are | 4 in / 
in., 7/16 in., 1/2 in., 5/8 in. and 3/4 in» 
all in .035 gauge. Heavier gauges can be 
made to order. Stock coils are 25,50 an 
100 ft. long. Other lengths can be supplied 
on short notice. Additional information 
on request. The French Manufacturing 
Company, General Offices: Waterbury, 
Connecticut. 


FRENCH REFRIGERATION TUBES, 
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Westinghouse 


Increased demand for the Westinghouse Dual-automatic Refrigerator makes 
possible slashing price reductions on every model in the complete line. No 
change in quality. Hermetically-sealed units with all-steel construction, dual- 
automatic control and important dual-advantages now offered at lowest prices 
in history. Also sensational new models with Electric-Lighted Interiors, Built-in 


Crisping Pans and Easy Rolling Shelves. 


The third sweeping Westinghouse announcement this year. New 


(WesTROU Low Prices! Substantial reductions on every model. Sweeping cuts 


as great as 13 per cent on household models! 
Little wonder Westinghouse Refrigerator sales have doubled this year. Westing- 
house headquarters has made business good for its dealers. Aggressive sales plans and 


policies . . . engineering leadership . . . have led dealers to record sales, record profits. 


First the Dual-automatic Refrigerator was announced. Then came four sensational 


new improvements. And now, new low prices . ..right at the outset of the big selling 


season. New low prices on every Westinghouse Dual-automatic Refrigerator . . . 
with the famous hermetically sealed, forced-draft cooled refrigerating unit . .’. with 
such outstanding dual-advantages as unit-on-top advantages and completely con- 
cealed mechanism... buffet top and broom high legs... flat ribbon shelves and 
commodious food storage...and many others. Also new models with Electric- 
Lighted Interiors, Built-in Crisping Pans and Easy Rolling Shelves! 


Westinghouse dealers can offer every important advantage in modern refrigeration 


PLUS amazingly low prices, not only within the means of every family, but actual 
values far beyond the ordinary! 

Furthermore — Westinghouse is backing its dealers with the most resultful sales 
promotion and most expanded advertising schedule in history. That’s why dealers 
enthusiastically claim that never before was it so easy to sell this modern refrigerator. 


That’s why Westinghouse dealers are confident of sales and profits in 1932. 


It will pay you to learn complete details about the Westinghouse franchise. 
Hundreds of new dealers have already signed. More opportunities are still open. 


Write, wire, telephone, or mail coupon for full details. 


WESTINGHOUSE ELECTRIC & MANUFACTURING CO. 
Refrigeration Division Mansfield, Ohio 
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PEOPLE 


LITTLE STORIES OF INTERESTING 


IN THE REFRIGERATION INDUSTRY 


THE EXPANSION VALVE 


LITTLE STORIES OF INTERESTING 


IN THE REFRIGERATION INDUSTRY 


IDEAS 


By George F. Taubeneck 


Said the Senator: 


When Copeland’s Mr. Ruthenburg 
laid his last exhibit on the Senate Fin- 
ance Committee’s long table, and 
quietly rejoined “Jeff” Johnson at one 
end of the room, he had made a pro- 
found impression. 

After listening to the figures denoting 
great losses of volume in other indus- 
tries, and hearing tales of the sorry 
plights of component companies and 
men of those industries, electric refrig- 
eration undoubtedly looked like a gilt- 
edge business. 

Fur and jewelry men shouted that the 
proposed taxes on their products would 
engulf their industries, drive them to 
the breadlines. 

One might have supposed that so 
prosperous an industry would have 
looked like a good bet to carry part of 
the tax load. It seemed that way to 
Senator Tom Connally of Texas. 

Patiently, with facts and figures, Mr. 
Ruthenburg demonstrated that the in- 
dustry had not been profitable over a 
period of years, that it had not stuffed 
its pockets while the stuffing was good, 
but that it had cut its prices lower and 
lower and extended the benefits of 
proper refrigeration to families which 
need it most. 

The industry had pushed forward, he 
declared, because it had served one of 
the most fundamental of human needs 
in a new and better way. 

Sincerely and _ straightforwardly he 
presented figures, showed charts, an- 
swered questions. The Senators took 
genuine interest in his presentation 
which is more than could be said for 
any of those which preceded. 


When Mr. Ruthenburg concluded, 
Senator Watson of Indiana (who 
sat about two yards from me) 
leaned over toward visiting Sena- 
tor White of Maine and emphasized: 

“That man knows what he is talk- 
ing about.” 

On the other side of the table, 
Senator Pat Harrison of Mississippi 
appeared to be saying something 
similar to Senator Smoot of Idaho, 
chairman of the committee. 

* * * 


Youth Will Be Served 


Waiting for Mr. Ruthenburg outside 
in the hall (the hearing was held in the 
Senate office building) were Messrs. 
Zimmerman, Smith, Mason, Blood, John- 
son, and Muffly. 

They pounced on Copeland’s chief and 
congratulated him as_ heartily and 
vigorously as if Mr. Ruthenburg had 
just captured the heavyweight boxing 
championship of the world, and each 
of these men had in consequence won 
$10,000 bets. 

One couldn’t help but notice the con- 
trast between the ages of these refrig- 
eration industry leaders and those of 
the chief executives of the automotive 
industry who had been present the 
previous day. 

Without knowing positively, one 
would guess that at least two decades 
separated the average ages of the auto- 
motive graybeards and the refrigeration 
youngheads. 

That probably isn’t the case; but the 
steam and enthusiasm displayed by re- 
frigeration’s top men makes them seem 
younger; whereas the lugubriousness 
and unmitigated dignity of the automo- 
bile leaders makes them seem much 
older. 


Perhaps that’s one reason why re- 
frigeration is forging ahead and the 
automobile industry is ailing seri- 


ously. 
* * *” 


Interesting Men 


Two of the most interesting non- 
refrigeration men we saw at the Senate 
Finance Committee hearings were Wal- 
ter Chrysler and Senator Tom Connally 
of Texas. 


The latter is our idea of the senatorial 
type. He has long gray hair, wears 
baggy clothes and a black string tie, and 
has a black six-gallon hat with a brim 
wide enough to serve as an umbrella. 


His dry humor and ready repartee 
helped lighten the leadenness of every 
session of the committee. He was a 
keen cross-examiner. And we'll bet he 
can flatten their ears down when he 
makes a speech. 


Walter Chrysler reminds one of 
Bill Grunow, the erstwhile Majestic 
big shot. 


Like Grunow, Chrysler looks like 
a college football coach or an army 
top-sergeant. Given a pair of cauli- 
flower ears and a size larger neck 
he could be mistaken for a profes- 
sional wrestler. 


One would guess him to be dy- 
namic, courageous, dominating, and 
a lot of other things. 


President Alfred Sloan of General 
Motors is quite another type. Thin, long- 
faced, reserved, he appears to be the 
sort who would be meticulous about 
details, cautious, scholarly, and cool. 

Paul B. Klugh of Zenith Radio Corp., 
who presented the radio manufacturers’ 
case against a 5 per cent tax on radios, 
is a pompous, humorless man of rather 
small stature. 

James M. Skinner, president of Philco, 
is young and dashing; and in his speech 
before the Senate committee he seemed 
impetuous and wrathy. 

Senator Jim Watson of Indiana— 
bloated, stern, and puffing; “Young Bob” 
La Follette, senator from Wisconsin, 
quiet, tired, listless; Senator Shortridge 
of California—bald, a keen interrogator, 
gesturing and enunciating like a school- 
teacher; Senator Reed of Pennsylvania 
—reasonable and_ fact-seeking—these 
were men who listened to manufac- 
turers’ pleas. 

There was no mistake about these 
men being Senators. It was big time 
stuff—the humor, the quizzing, the 
parrying, the diplomacy. And _ very 


interesting. 
* * 


Wasted Fragrance 


American legislation is drafted by 
committees. Because the Senate and 
House are such large, unwieldy bodies, 
and because they couldn’t possibly 
weigh the merits of all the multitude 
of bills presented at each session, stand- 
ing committees, such as the Finance 
committee, are appointed at the first of 
each session to study in detail the bills 
referred to them and report their find- 
ings back to the legislative body (such 
as the House or Senate) of which they 
are members. The reports carry much 
weight. 

Hence the phrase, “government by 
committee,” so often applied to the 
American legislative scheme, is not far 
from wrong. 

Full attendance at these committee 
hearings is rare. Members walk in or 
out, as they choose. 

Constituents who wish to air views 
on specific bills are allotted places on 
the programs of hearings. In turn they 
rise and say their pieces. 

One group may be fortunate enough 
to have most of the committee present 
when its case is presented; while some 
elaborate presentations, like the wild 


rose, are “born to... waste their 
fragrance on the desert air.” 
* * * 
America to the 
Bow-wows 


“IT don’t know of any industry so hard 
hit as ours,” was the most common 
statement made by the witnesses who 
appeared before the Senate Finance 
committee hearing on the tax bill. 


Among these witnesses were special 
pleaders for the copper, lumber, wood- 
pulp, jewelry, fur, candy, sporting 
goods, cosmetics, and boat-building in- 
dustries. 

Each of these representatives wept 
over the sad condition of his industry, 
and attempted to prove that the prod- 
ucts in which he was particularly in- 
terested were not luxuries. 


E. C. Brockmeyer of the International 
Beauty Shop and Barber Supply Dealers 
Association (who, with poetic justice, 
was quite bald) maintained that well- 
clipt heads and correctly-rouged phizzes 
were necessities in these days of neatly 
groomed business men and women. 

The jewelers talked about wedding 
rings and the sanctity of the American 
home, gifts for mother and filial devo- 
tion, engineers’ watches and _ safety. 
Boat-builders talked about the necessity 
of yachts for transportation. And so it 
went. 


Associations, associations, associ- 


ations. And more _ associations. 
Every industry seemed _ overor- 
ganized. 

Even the Loyal Legion of 


Loggers and Lumbermen was repre- 
sented. And the Cuban Business 


Interests (whose spokesman, ap- 
propriately, was George Gordon 
Battle). 


Most heart-rendering oration of the 
hearings was that given by Henry 
Rosen, counsel for the New York Fur 
Trimming Manufacturers Association. 

One impression we gained from his 
declamation was that his industry was 
overridden with crooks and _ shady 
dealers. 

Another interesting speaker was Har- 
rison Fryberger, who represented “self” 
and whose topic was “general.” 

Mr. Fryberger asserted that he was 
a student of economics and the author 


of a book on that subject which has 


“received more favorable comment than 
any book published in the last 50 years.” 


Hurriedly and nervously Mr. Fry- 
berger condemned (as causing the de- 
pression) inheritances, chain _ stores, 
stock speculation, banking “excesses,” 
and “exploitation of individuals and 
sections by tariffs.” 


When he concluded, Senator Pat 
Harrison asked him the name of his 
book. 

“The Abolition of Poverty,’ 
answered Mr. Fryberger, proudly. 

“I want to read it,” announced 
Senator Harrison, drily, evoking 
howls of laughter from his col- 
leagues. 


’ 


* * # 


General Sales Tax 


Almost every witness, including Mr. 
Ruthenburg, at the Finance committee 
hearings favored a general sales tax. 


In an interview after the hearings 


were concluded, Senator Shortridge of 


Market House. In 1782 the city was 
authorized to establish an annual lottery 
to bring up the arrears of deficiencies 
in municipal expenses or, as we would 
say, to balance the budget. 

“Among the other admirable en- 
deavors that were made possible by 
lotteries in 1789 were an Episcopal 
parsonage, the Pratt St. wharf, street 
paving at Fell’s Point, a German par- 
sonage, a circulating library, a market, 
a Presbyterian church and bells for the 
German Reformed Church. 

“Of the existing landmarks of the city 
for whose erection lotteries were at 
least in part’ responsible mention may 
be made of the Cathedral, Washington 
Monument, St. Paul’s Church, Second 
Presbyterian and, last but not least, the 
University of Maryland. All of this may 
have been immoral. But how it did the 


work!” 
- * * 


Fremont Wilson 

Had it not been for Fremont Wilson, 
perhaps nobody would have detected the 
fact that Senate bill No. 3,853 was 


What’s the Answer? 


(#Fontaine Pox, 1932) 


Fontaine Fox in The Cleveland Plain Dealer. 


California predicted that the committee 
would recommend a general sales tax 
instead of “singling out a few indus- 
tries for exorbitant excise taxes,’ and 
that the Senate and House would both 
concur with the report. 

Senator Reed of Pennsylvania was 
more or less inclined to agree with 
these views, and thought that a “manu- 
facturer’s tax of 1% per cent would be 
an equitable way to balance the budget.” 


Chairman Smoot of Utah agreed with 
his colleagues as to the reasonableness 
of a general sales tax, but thought the 
committee would experience consider- 
able difficulty in selling the idea to the 


Senate and House. 
* * 


National Lottery 


William A. Brady, nationally known 
actor and theatrical manager, appeared 
before the committee to protest the 
proposed theatre tax. 

As a substitute for the House tax bill, 
Mr. Brady suggested a national lottery 
which, he said, was fully as moral as 
stock speculation. 

(Readers of this kolyum may recall 
our remarks on Cuba and its painless 
taxation by means of lotteries.) 

The Baltimore Hvening Sun was re- 
minded by the Brady proposal that 
lotteries have helped Baltimore do many 
things in times past. We quote: 

“So far as the morality of lotteries is 
concerned we hesitate to offer our 
opinion. It is a matter that we feel may 
be better left to the expert judgment of 
Bishop Cannon. But as to their effec- 
tiveness there can be no question. Balti- 
more has too many splendid monuments 
to support the argument. In fact, the 
growth of the city is so inextricably en- 
twined with lotteries that it would be 
difficult to separate the one from the 
others. 

“For example, as early as 1754 the far- 
sighted founders of the city were col- 
lecting 450 pieces of eight by a lottery 
for the excellent purpose of building a 
public wharf. Nine years later the 
wharf had been outgrown and another 
lottery was organized to enlarge the 
wharf, build a second and also to buy 


two new fire engines and complete the 


potentially dangerous to the electric re- 
frigeration industry. 

This bill, the “Federal Volatile Poisons 
Act,” (explained in detail in story on 
page 1 of this issue) is now, thanks 
to Glenn Muffly and others, probably 
consigned to oblivion—at least in its 
present form. 

That white-haired old scrapper, Mr. 
Wilson, is a consulting engineer who 
makes it his business to find “hooks” 
in municipal, state, and national legis- 
lation, call these “hooks” to the atten- 
tion of refrigeration manufacturers, and 
then get tne hooks removed—for a fee. 

He is a trouble-hunter and a trouble- 
shooter. His political connections are 
numerous and valuable; and he is 
especially well situated with the New 
York Fire Department. 


Usually he appears at public hear- 
ings as a “representative of the 
people.” 

That’s a bunch of baloney. 


If he isn’t already retained by 
some company when he makes his 
first appearance, he will be before 
the fight is over. 


Just who his clients are one is 
never exactly certain. Upon this 
you can bet, however: He isn’t be- 


ing retained by Frigidaire! 
* * * 


15 Cents a Day 


Arthur Jordan, who sells Majestics in 
Washington, is now offering “to those 
who are going to be in Washington only 
a short time” Majestic refrigerators for 
a rental of 15 cents a day. 

This scheme, he says, is designed 
especially for congressmen and their 
retinues, diplomats and their corps, 
army and navy officers, and (sh-h-h) 
lobbyists. 

His local advertising adds a third line 
to the Majestic couplet now being 
shouted around the country in tall, 
black type, as follows: 

“The world expected it! 

“Majestic has done it! 


Idea 


Drug stores and other retailers are 
now displaying a “playhouse kitchen 
room” set, made by the Hoge Mfg. Co, 
Inc., of New York City. 

This set consists of a small card- 
board representation of floor and three 
walls of a kitchen, plus a miniature 
kitchen cabinet, sink, stove (could be 
either gas or electric), and ice box. 
Would it not be a good stunt to mike 
up a set of this type—supplanting the 
ice box with a replica of your refrigera- 
tor—for distribution to kiddies of pros- 
pects, instead of the customary story- 
books? And how about a toy all- 
electric kitchen? 


Busy Man 


On the train from Detroit to Wash- 
ington we had a very pleasant chat with 
Major Howard Blood, busy president of 
the Norge Corp. 

At the last meeting of the board of 
directors of Borg-Warner, of which 
Norge is a subsidiary, Major Blood was 
elected vice president of the Eorg- 
Warner Corp.; and now is busier than 
ever. 

This new position is more than just 
an honor. It is a job. Major Blood js 
spending a portion of almost every 
week in Chicago, attending to his new 
duties. 


* * 


During the last few months Ma- 
jor Blood has so organized his staff 
that he is now able to get away 
from the Detroit office enough to 
take care of his new job. 

Last year Norge had one of the 
leanest office operations in the in- 
dustry. This year the directing 
staff is larger. 

This staff is still comparatively 
lean, however, for Major Blood be- 
lieves in having a few men who can 
turn out a lot of work rather than 
many men who are only moderately 


productive. 
oo * * 


Muskegon Plant 

Major Blood is more than satisfied 
with the results obtained from the Mus- 
kegon cabinet plant. 

Last year, when this plant was the 
Alaska factory and Norge cabinets were 
being made there on contract, the prob- 
lems of getting just what Major Blood 
wanted in the way of workmanship 
were many. 

Now that this plant is Norge owned 
and controlled, all the details of con- 
struction with which Major Blood is 
fussy are being handled entirely to his 
liking. 


During the present peak season, 
Supt. Spencer has been keeping the 
Muskegon plant running 24 hours a 
day and seven days a week. 

The sole output of the factory is 
Norge cabinets — unlike cabinet 
plants of many other electric re- 
frigeration manufacturers, some of 
which make boxes for competitive 
machines, as well as a few ice boxes. 


This seven-day-week schedule at the 
Muskegon plant has been fought bitter 
ly by some of the Muskegon ministers, 
whose congregations and incomes have 
been reduced as a result. 

Obviously shortsighted, these mil 
isters apparently have not considered 
the fact that when the peak rush of 
orders has subsided and the necessity 
for full-time operation is gone, the work 
men who have been putting in the & 
tra hours will have more change " 
drop in the collection plate. 

Muskegon labor—hardy Dutchmel 
who own their own homes and are a& 
customed to hard work—is good labo! 
Major Blood avers. 


As an aside, we might remark 
that Major Blood introduced us 1 
a new dessert. He tales half 4 
grapefruit and pours honey on top. 
Try it some time. 


* * * 

Washington Addenda 

The Hub store in Washington, D. P 
is selling the following !ow-priced ' 
frigerators: m 

Zerozone, $95; Dayton, °98; Majer 
$109; Leonard, $149.50; and Kelvinato!, 
$149.50—delivered and installed. 

At the old Shubert-Belasco theatr 
Washington, D. C., Rose Frankens os 
“Another Language” is having 4 P 
New York City run. thy 


In one of the scenes aciress name to 
Stickney goes to a 7-cu. /t. Majes 
get some ice cubes. t 

ent # 


On the night your correspond the 
tended there was consternation ® 
point in the drama. No ice cubes: 

It developed that the property vs 


“Jordan’s have it.” 


had neglected to put water in the 
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Shey 


Sell, 


In the highly competitive New York area, the number 
of Frigidaires sold during the first half of April 
was 82° higher than for the same period in 1931. 
And this without including apartment house busi- 
ness, which also showed a large increase. 

People want Frigidaire. They know it fills a funda- 
mental home need . . . they are finding that it has a 
combination of advantages found in no other auto- 
matic refrigerator .. . that Frigidaire stands for thor- 
oughly satisfactory electrical refrigeration. 

So they buy Frigidaire, depression or no depression. 


There’s always a market, a growing market, for sound, 


salable merchandise, 
whose value and de- 
pendability have been proved. Frigidaire is that kind 


of a product. More than 2,000,000 users know it. 


Frigidaire Sales Programs are designed to 
help dealers make more money 
Frigidaire Corporation, in conducting its sales pro- 
grams, has in mind the welfare of its dealers —realizing 
that they must operate soundly and make a profit. All 
sales plans are designed with this fact in mind. 
Futhermore, Frigidaire Corporation is constantly 


developing other lines for additional dealer volume 


and profit... 193l—a greatly improved line of Water 
Cooling Equipment... 1932—Air Conditioning Equip- 
ment... Super Power and lower prices for Household 
Frigidaires. 

You will benefit by representing the company which 
has held a strong position of leadership for more 
than 16 years. Investigate the Frigidaire franchise. 
Use the coupon. Or wire today for complete facts, 


Franchise Division, Frigidaire Corporation, Subsidiary 


of General Motors Corporation, Dayton, Ohio. 


— FAIGIDATAL 


The General Motors Value in the Refrigeration Industry 


MAIL THIS COUPON FOR FRANCHISE FACTS 


Dept. M-29, Dayton, Ohio. 


_ FRIGIDAIRE CORPORATION, Franchise Division, 


Gentlemen: Please send me the facts about the Frigidaire Franchise. 
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Cooperation 


EOPLE differ in their ideas about cooperation 
Pratmost as much as they do in their views 
about religion. In fact, many people look upon 
cooperation as a species of religion. Much good 
has been done, and many crimes have been com- 
mitted in the name of both. 


Most business men know a lot more about 
competition than they do about cooperation. The 
apprentice often gets his first lesson about com- 
petitors and competitors’ products before he has 
drawn his first pay check. He may spend years 
climbing the ladder and be seated in the presi- 
dent’s chair before he has occasion to give serious 
thought to the subject of industry cooperation. 


Anyone who has ever had an opportunity to 
watch the actions and attitudes of a group of 
executives, heads of competing concerns, when 
they get together for the first time in some co- 
operative enterprise, will appreciate the above 
observation. 


An aggressive, self-confident man of the fight- 
ing, driving type who can build up a big business, 


settled by a self-perpetuating ‘‘executive com- 
mittee.” 


It does not follow that because a plan is pro- 
posed in the name of cooperation that it is neces- 
sarily wise, sound or practical. Cooperative 
schemes may be foolish, selfish, or vicious. Putting 
the label of cooperation on a thing does not make 
it good. There is no justification for resentment 
when cooperative expenditures are questioned. 
Methods and results deserve the same scrutiny 
as any other expense. 


Just because an organization is called an asso- 
ciation, a council, a society or an institute; that 
it is incorporated “not for profit;” and that it dis- 
plays a “‘code of ethics,” does not guarantee that 
its aims are unselfish or that its methods are 
virtuous. 


The Association Racket 


The truth is that the “association racket” has 
been a good racket for a long time. It was par- 
ticularly so in the easy money days, when no one 
had time to check up on the way money was being 
spent. Perhaps the most wasteful of all coopera- 
tive activities, the one for which it was the easiest 
to get large sums of money and the hardest one 


to check for results, was that of publicity. 


It is rather interesting to note the progress 


which the electric refrigeration industry has made 
with a minimum number of cooperative organiza-: 
tions. That there is a definite need for cooperative 
effort in a number of directions, we agree with 
fully. That every part and parcel of the industry 
should be “organized” is not so evident. In fact, 
we are inclined to believe that a good deal of the 
strength and progress of the industry may be 
traced to individualism—the willingness of individ-, 
ual companies to do their own job, develop their 
own product, buy their own advertising and sell 
their own goods. 


Electric refrigeration manufacturers have not 


waited for an association, the government or the 
League of Nations to solve their problems. 
had solved their own as they came to them, ac- 
cepted competition as a matter of course and built 
a tremendous industry in the process. 


They 


meeting and beating competition, who asks no 
quarter and gives none, finds himself in a strange 
atmosphere at a cooperative meeting. For example, 
the idea that a “little fellow,” representing a small 


GLEANINGS 


FROM RECENT PERIODICALS 


concern with an unimpressive volume or a new- 
comer struggling to gain a foothold, should have 
an equal vote and receive the same consideration 
as a big leader appears rather preposterous to 


THE NEXT BIG INDUSTRY 


EOPLES GAS LIGHT & COKE CO., one of Samuel 
Insull’s least troubled concerns last week joined the 


The real fun begins when it comes to apportion- 
ing the expense of the proposed cooperative 
activity. On this proposition the small companies 
are usually quite willing to recognize the size and 
position of the leaders. By the end of the session, 
the “big fellow” begins:to wonder how he ever 
happened to get into such a deal. He may secretly 
fear that he is getting old and losing his grip. 


Clearing the Atmosphere 


If the meeting winds up in a row in which 
everybody has a chance to tell his competitor just; 
what he thinks of him, the participants usually’ 
consider the day well spent and look forward to 
the next event with real enthusiasm. 


Association secretaries, smartly professional in 
their attitude toward industry cooperation, are not 


parade of corporations getting into the “next big industry”: 
air conditioning equipment. Dr. Robert G. Guthrie, chief 
metallurgist of the Chicago utility, announced the invention 
of a new chemical compound which he calls “lamisilite.” 
“Lamisilite” is a silicate like silica gel (which certain new 
air conditioners use), quartz, opal, beryl, tourmaline, garnet, 
mica. Like silica gel, the new material is highly hygro- 
scopic—absorbs moisture, dehumidifies air. The mother ore 
of “lamisilite” is a trade secret. Victor Chemical Co., who 
will make the material for the gas-operated conditioners, 
knows of large deposits in North and Central America, some 
in South America, Central Europe, Russia. The ore can 
now be bought for $1 a ton and “lamisilite’” produced at 
50 cents per Ib. Victor Chemical wants to control as much 
of the ore deposits as possible before the ton price gets out 
of its control. Peoples Gas Light & Coke expects to profit 
from the sale of gas. 


The manufacture of air conditioners, humidifiers and 
coolers, entrains a number of industries: motors, fans, sheet 
metal, ice, pipes, radiators, silica gel, plumbing, gas, elec- 
tricity. Several concerns have already assumed leadership 
in the industry: Carrier Engineering Corp., Newark; Lewis 
Corp., Minneapolis; Doherty-Brehm, Chicago; A. C. Gilbert 
(toymaker), New Haven, Conn; Frigidaire Corp., Dayton. 
Several are swinging in: York Ice Machinery Corp., York, 
Pa.; Western Tool & Mfg. Co., Springfield, Ohio; American 


alarmed if the preliminary meetings are discordant 
and devoid of constructive action. They realize 
that “clearing the atmosphere” is an important 
and necessary part of the procedure. 


Blower Corp., Detroit; Holland Furnace Co., Holland, Mich.; 
B. F. Sturtevant Co., 
Corp., Detroit. 


Boston; Timken Silent Automatic 


At first the construction and installation of air condi- 


If all is quiet and peaceful at a conference of 
competitors, it probably means that nothing has 
been accomplished, or that somebody is going to 
get hooked. In the latter case it may be that the 
public is slated to be the victim of a price-fixing 
agreement. Or, the insiders may have hit upon a 
plan to freeze-out the outsiders by some “combina- 
tion in restrain of trade.” The big fellows may be 
setting a trap for the little fellows, or the little 
fellows may be keeping quiet so that the big ones 
will have to pay the bill. 


When everybody has a chance to say his say, 
and says it, there is nothing to fear and plenty of 
hope for a cooperative program. Beware of the 
cooperative organization where all important deci- 
sions are left to an “executive vice president” or 


tioners was an expensive engineering feat indulged in by 
cinema “palaces,” zoos, the U. S. Senate. Department stores 
quickly discerned an inducement to summer trade. Big 
department store installations include Hudson’s in Detroit 
(a $1,000,000 job); Kern’s, also in Detroit; Abbott’s, Tulsa, 
Okla; Ayres’s, Indianapolis; Filene’s, Boston; Macy’s, Man- 
hattan, N. Y.; Sanger’s, Fort Worth, Tex.; Smith-Kasson’s, 
Cincinnati; Strawbridge & Clothier, Philadelphia. 
Baltimore & Ohio railroad filters, washes and cools air in 
trains between Manhattan, N. Y., and Washington, D. C., 
will soon put the equipment on its New York City-Chicago 
diners. The Santa Fe has its trans-continental express 
diners air conditioned. Pennsylvania has conditioned dining 
cars in service. The Chesapeake & Ohio this week installs 
a conditioner on its Washington-Ohio run. 

This “next big industry” expects a billion-dollar market 
within five years. The widest market will be in small 
theatres, stores, offices, homes. Small portable humidifiers 
cost from $15 to $100. Air washers, humidifiers and blowers 
built as one unit average $300 to $500 installed. Mechanical 
refrigeration for cooling pushes the cost to about $1,000.— 
Time, April 25, 1932. 


How Kelvinator Answers the - 
Price Argument 


Letter Sent to all Kelvinator Distributors and Dealers 


Kelvinator Corp. 
Detroit, Mich. 

Kelvinator distributors and dealers: 

Merchandising conditions in this 
country have reached a point where the 
wild use of superlatives featuring 
drastic price cuts, and the offering of 
shoddy merchandise seems to be pre- 
dominant in advertising. 

Several industries are already making 
an endeavor to stem the tide and turn 
the public’s attention back to the ad- 
visability and desirability of purchasing 
quality goods, if they are to receive true 
worth for their money. 

The introduction of low priced refrig- 
erating units by makers who, for the 
most part, are utterly without experi- 
ence or standing in the refrigeration 
field, will, unless careful thought is 
given to the situation, have a tendency 
to start a similar type of “racketeering” 
advertising in the refrigeration indus- 
try to that which we have just wit- 
nessed in the radio business. 

Of electric refrigeration, as of no 
other product which is sold to the home, 
can it be said that quality is an abso- 
lute and indispensable essential. 

Unlike the automobile, the electric re- 
frigerator is not purchased for a year 
or two, and then traded in. It is a long 
time investment. 

The purchase of a refrigerator on a 
“price” basis, rather than on a basis 
of family requirements—is a buying 
error. Such a sale-—-without a sincere 
endeavor to guide the prospect to a cor- 
rect selection and investment—is a sell- 
ing error. ; 

The exceedingly low terms on which 
high grade refrigeration can be pur- 
chased today, make it totally unneces- 
sary for the public to spend its money 
for anything but refrigeration of known 
and long established quality. It is not 
only good business, but the absolute 
duty of all representatives of the 
recognized companies in the refrigera- 
tion business to guide the public cor- 
rectly in this situation. In such times, 
a company’s advertising policy and 


attitude becomes of greater importance 
than ever before. 

Backed by the longest experience in 
the industry, and a quality reputation 
as old as the industry itself—with un- 
equalled facilities for manufacture and 
with manufacturing methods that are 
a source of wonderment to those who 
are qualified to know what real preci- 
sion work should be like—Kelvinator 
proposes, in this critical situation, to 
hold steadfastly to the standards which 
have made this company a leader—the 
only one of the major companies whose 
reputation has been established solely 
on the manufacture of electric refrig- 
eration. 

Kelvinator’s advertising, both in na- 
tional magazines and newspapers, will 
be in conformity with these standards, 

We do not propose to be drawn into 
a “dog fight’”—to have recourse to the 
use of unwarranted superlatives or 
ringing challenges. 

Kelvinator advertising will continue 
to be attractive, dignified, high-grade 
and honest to the last degree. 

We subscribe to the slogan which, 
years ago, the Simmons Hardware Co. 
made famous: “the recollection of <ual- 
ity remains long after the price is for- 
gotten.” Kelvinator will build quality, 
will advertise quality, and Kelvinator 
sales forces will sell quality. 

It is in times like these that true 
salesmanship reveals itself, in its ability 
to interpret, to the prospect, the rea] 
value that is represented in the price 
asked. 

We are of the opinion that the Amer- 
ican public is rapidly becoming tired of 
price advertising and of shoddy mer. 
chandise built to sell at a price. 

We believe that a steadfast mainte- 
nance of Kelvinator’s high standards of 
manufacture and methods of presenting 
its product to the public will, in the 
end, gain for us a stronger and more 
secure place in the estimation of the 
public than ever before. 

A. M. Tay vor, 
Director of advertising. 


Letters to Senators 


General Sales Tax 


Uniflow Mfg. Co. 
Erie, Pa. 
April 23, 1932. 
Senator David A. Reed, 
Room 321, Senate Blidg., 
Washington, D. C. 
Dear Senator Reed: 
Some time ago we noticed, according 
to the local newspapers, that the House 
had included in their tax bill a 5 per 
cent sales tax on the wholesale price of 
electric refrigerators. 
We feel that this is a discrimination 
against the electric refrigeration indus- 
try. We indicated this to Congressman 
Shreve from this district but the bill 
had already been passed by the House. 
We believe that the budget should be 
balanced after drastic cuts have been 
made in government appropriations and 
expenses but we feel it should be ac- 
complished by a small general sales 
tax. 

The electric refrigeration industry 
has been struggling for years and has 
taken big losses and it has only been 
in the last year or so that the fruits of 
these efforts are beginning to show up 
and have been done by persistent and 
intensive advertising and sales work 
during a period of depression. 

An electric refrigerator is not a 
luxury. An electric or mechanical re- 
frigerator preserves food properly and 
thereby preserves health. This cannot 
be said altogether regarding other 
means of refrigeration. A mechanical 
refrigerator maintains the food at a 
temperature preventing germination and 
food spoilage. The ordinary ice box in 
most cases does not do this. 

If there are going to be special sales 
taxes, why should not other established 
old industries such as electric washing 
machines, electric vacuum cleaners, 
automatic electric stoves and a multi- 
tude of other appliances be taxed? 
Electric washing machines bear the 
same relation to the wash tub and wash 
board that an electric refrigerator does 
to an ice box or a vacuum cleaner does 
to a broom or carpet sweeper, except 
that the electric refrigerator, in addi- 
tion, preserves health by preserving 
food. 

We know just how these special taxes 


ing a condition of frenzy and spell of 
hysteria. The House in control of the 
Democratic party, rejected this admin- 
istration’s proposed method of raising 
the budget and while the leaders of the 
party were in favor of a general sales 
tax, the belligerants voted it down and 
in desperation the Ways and Means 
Committee suggested this special sales 


We understand that Senator Smoot is 
adverse to bringing up the question of 


general sales tax again but we feel it 


were incorporated in the House bill dur-, 


is the only fair thing. Why penalize 
an industry such as the refrigeration 
industry that has shown ability to make 
progress during a period of severe de- 
pression and helping the unemployment 
situation? 

I noticed in the paper last night that 
you are endeavoring to have the general 
sales tax reconsidered. I hope you are 
successful. 

C. A. KUEBLER, 
President. 


Similar letter sent to Senator Davis 
of Pennsylvania. 


Letters from Readers 


Different Opinions 


I have been a reader of your paper 
over four years and a subscriber for 
two years. When I can’t keep a jump 
ahead of the Frigidaire Corp., I'm a 
blowed up sucker and your paper helps 
me jump.—John H. Hunter, Frigidaire 
dealer, 1251 Elizabeth St., Brownsville, 
Tex. 


In my estimation, you’ve had only one 
copy that did Frigidaire justice. Your 
other copies cater entirely too much to 
competitive makes. Please don’t send 
us even a sample copy in the future— 
W. Biehle, Perryville Electric Co. 


The Plymouth Electric Co. 
New Haven, Conn. 
April 11, 1932. 
Editor: 

We have your circular letter of April 
6th advising that our subscription ran 
out on Jan. 13th. 

We did not renew our subscription in 
your paper as we did not consider it of 
particular value to us in the merchat 
dising of Ice-O-Matic and Mchawk elec- 
tric refrigeration. We conscientiously 
looked through your paper during ou 
subscription period, but we zot 80 sick 
of seeing nothing but the two or three 
leaders in the industry played uP . 
seeing nothing about the lines that pe 
represented, that we were di‘ gusted ren 
took no further interest in your pub 
cation. ; pout 

We are net interested in svcing 4 pa 
all the meetings of Frigidaire oF ie 
eral Electric or Kelvinator. What . 
want to see is what is happening 
Ice-O-Matic refrigeration and Moha 
refrigeration. If you are gol! 
tinue to follow the same ge 
the coming year that you ‘4 
past we are not interested in subscrib- 
ing to your — 


J. MaHousé, 
President. 
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How a New Distributor Operates 


As Told By C. A. Maurer, of Michigan Mayflower Distributorship 


By Phil B. Redeker 


DETROIT—Uncovering dealers who 
have financial capacity to operate a 
dealership properly, presents the one big 
problem in the opening of a new line 
such as refrigeration for a distributor 
who has confidence in his product and 
who has a tested merchandising set-up, 
states C. A. Maurer, assistant general 
manager of the Radio Distributing Co., 
distributor of Mayflower refrigerators 
in the state of Michigan since the early 
part of this year. 

“We feel confident that we have the 
‘right line of merchandise, and we be- 
lieve that we can take practically any 
man and teach him specialty merchan- 
dising,” Maurer says in explaining why 
his firm looks first to financial capabil- 
ity in signing up dealers. 


Dealers Favor Refrigeration 


The Radio Distributing Co., merchan- 
diser of radios, washing machines and 
other electrical household appliances 
since 1917, decided to take on a refrig- 
eration line this year because it was the 
most talked of subject among their 
dealers in 1981. ; 


Officials of the company, including D. |’ 


W. Burke, president; G. N. Tobias, gen- 
eral manager, and Maurer, felt that it 
was high time that they realize on the 
possibilities of adding a refrigeration 
line. 


Study Industry Carefully 

They did not rush into the field, how- 
ever, but made a six months’ study of 
the refrigeration industry, both from 
the standpoint of the different makes 
which presented themselves, and from 
the market possibilities in their terri- 
tory. 

Upon taking up the Mayflower line 
early this year, they set out to present 
their proposition to the best of their 
radio, hardware, music, furniture and 
electrical dealers. They have already 
signed up some 40 dealers in Michigan. 

Working out of two offices, one in 
Detroit and the other in Grand Rapids, 
10 wholesale representatives are aiding 
the new dealers in setting up their re- 
frigeration line. 


Outside Force Not Demanded 


One definite tendency among dealers 
has been noted. A merchandiser may 
handle many different makes of radios, 
but he wants to handle some one line 
of refrigeration exclusively. 

The Radio Distributing Co. doesn’t 
demand that all its dealers maintain 
an outside selling force. 

“The sales set-up on refrigeration 
should be one which fits into the deal- 
er’s picture,” Maurer says. “For in- 
stance, hardware and electrical dealers 
have built up an ‘inside’ selling tech- 
nique, while the old piano store mer- 
chandiser, who often loaded up a truck 
in the morning with pianos and went 
out to sell them that day, is a good bet 
for an outside selling job.” 

If the merchandiser has an outside 
sales force, the wholesaler’s representa- 
tives will train them for the refrigera- 
tion job. 

If the dealer hasn’t an outside sales 
force, but wants one, the Radio Dis- 
tributing Co. will hire and train a crew 
for him. 

“It is hard to pick out good salesmen 


sent themselves today,” Maurer states. 
“We do not pin much faith upon the 
man who says that he has had experi- 
ence, because we believe that if he had 
been a good salesman he would still be 
holding down a job. 

“The most effective way seems to be 
to select a large group of salesmen, 
give them a fair trial, and then weed 
out the misfits.” 

The wholesale representatives of the 
Radio Distributing Co. are men with 
extensive training in retail selling, and 
their big job is to start the dealer off 
with sales campaigns and to get him 
interested in promotional work on re- 
frigeration. 

“Unless the dealer gets this training 
or is pushed into action he will general- 
ly sit back and wait for business. 

“Our contact men, aided by factory 
officials, are holding sales meetings for 
dealers and their salesmen in Detroit 
and Grand Rapids. The dealers are 
learning the history of the Trupar Mfg. 
Co., the reasons behind the inclusion of 
some of the special features in the May- 
flower unit, and some of the stronger 
selling points on refrigeration. 


Cold Canvass Not Encouraged 


“Cold canvassing is not encouraged,” 
Mr. Maurer states. ‘We feel that the 
dealer may get further in these times 
with a new product if he does his sell- 
ing on a selective basis. 

“Then, too, the early results of cold 
canvassing may be too discouraging to 
the man new in the game.” 

Dealers are required to exhibit the 
line in their showroom, and are strong- 
ly urged to enter into a cooperative 
newspaper advertising scheme. 

The Radio Distributing Co. will pay 

for 50 per cent of the dealer’s adver- 
tising up to a certain percentage of the 
billings in this cooperative plan. 
This distributorship is doing news- 
paper and billboard advertising on its 
own part. Its newspaper copy, how- 
ever, is signed by dealers in the terri- 
tory which the newspaper reaches, 
rather than with the name of the Radio 
Distributing Co., which does no direct 
retailing. 


Prepare Direct Mail 


Direct mail literature is prepared at 
the Detroit office and given to the deal- 
ers free of charge, if they prefer to do 
their own mailing, or if the distributor 
does the mailing for the dealer, a charge 
is made for postage. 

Despite its newness in the refrigera- 
tion field, the Radio Distributing Co. 
has taken steps to provide adequate 
servicing of its refrigerator line. 

Two service engineers, trained in the 
factory, have been employed and are at 
present stationed with the distributor, 
one in Detroit and the other in Grand 
Rapids. 

It is planned to have them go into 
the field to train dealers, or some in- 
dividual in a dealer’s organization 
singled out to handle service work. 
Plans are being made to include the 
Trupar commercial line in the dealer 
set-up, although no definite program has 
been worked out as yet. Preliminary 
arrangements call for the handling of 
commercial units by dealers on a con- 
signment basis, the distributor handling 
the engineering and installation details 
while paying the dealer a commission 


from the large number of men who pre- 


for making the sale. 


General Electric's Mystery Story 


ESIGNED to make for greater ac- 

ceptance of the electric appliance 
Salesman when he calls at the pros- 
pect’s door is the $5,000 prize mystery 
story now being broadcast over the Gen- 
eral Electric radio hour. 

“The House of Retrogression,” writ- 
ten by Chann Patrick, is a conventional 
Mystery story. The final chapter, in 
Which all the mystery is untangled, is 
Sealed, and entrants in the General Elec- 
tric contest will submit what they think 
Is & good final chapter for the story. 

Prizes amounting to $5,000 will be 
even to the 100 winners in the contest. 
oe of details of the contest, as 
an as of a chapter of the book each 
ay, are made by Grace Ellis at 12 noon, 
a Standard Time, over an N.B.C. 
*twork. The contest closes May 7. 
Po Story concerns a young Irishman 
the Tom Dugan, star salesman for 
rhe Modern Electric Appliance Co., who 

brought to the little town of Mentor 

wa salesmen in the territory: 
oule ts there, the salesmen ask if he 
“Black e willing to attempt a sale at 
fcc House.” Tom accepted the as- 
beck ent half in jest, then hesitated to 
ck out. 
ean House” was a forbidding stone 
visi € On a hill near Mentor, to which 
were never made. On the con- 


» ho 
excent f one ever saw the occupants 


€ in 

& Week. 
The 
at th 


or a deaf and dumb servant who 
for Supplies two or three times 


. vowed continues with Tom’s call 
Ouse, and his attempts to rescue 


a beautiful girl who seems to be im- 
prisoned there. The strange noises, 
weird looking people, and unusual hap- 
penings of every mystery surround him. 
Through the story a romance is woven. 

The book as a whole reflects favor on 
the electric appliance salesman first be- 
cause Tom Dugan, his “boss,” and the 
other salesmen who are his friends, are 
all made likeable characters. 

Actual sentences and paragraphs are 
also designed to make the door of the 
prospect easier to open after she has 
read the book, or heard it broadcast. 

Such sentences as “All the salesmen 
were pioneers—they were told—and the 
most intelligent of them knew it... 
After he had told his story, made the 
sale and the installation, he invariably 
made a friend . . . He had never heard 
of a customer being disappointed, and, 
of course, this made him enthusiastic” 
are examples. 

Farther on in the book, this para- 
graph appears: “Like a plumed knight 
of old he sets out on his mission of en- 
lightenment, thoroughly conscious that 
upon his own and similar efforts de- 
pend the whole material progress of 
society. Most of the talk about raising 
the standard of living is just talk, ex- 
cept for the hard working salesmen who 
carry the banners of progress.” 

Scenes in sales meetings, showing the 
sincerity of the men, are portrayed, and 
the satisfaction that Tom has in work- 
ing for a conservative and leading man- 
ufacturing company is brought in many 


St. Louis Bureau Leaders 


Majestic distributors confer with leaders of the St. Louis bureau. Left 

to right: H. G. Koerber,. president, Koerber-Brenner Co.; A. E. Schanuel, 

bureau director; Harry Bibb, general manager, Koerber-Brenner Co.; 
Frank Meehan, dealer; C. E. Michel, bureau chairman. 


AMERICAN HOME CARRIES 
FROZEN FOODS ARTICLE 


GARDEN CITY, N. Y.—The April 
issue of American Home magazine 
carries an article called “Frozen Foods” 
by Donald M. Taylor. 

The heading says, “Science’s latest 
gift to the modern American housewife 


is one which insures her fresh foods at 
any season of the year. Quick-frozen 
fruits may be had in any climate from 
January to January.” 

The article relates the humorous 
situation of a city housewife who is 
ordering quick-frozen foods for dinner 
in the hearing of her country friend. 
The friend’s bewilderment at the hostess’ 
terms gives an opportunity for Mr. 
Taylor to explain quick-frozen foods. 


6,000 VIEW OPENING 
OF ELECTRIC KITCHEN 


GARDEN CITY, L. I., N. ¥.—When 
Realty Associates, Inc., opened the first 
Westinghouse all-electric home in the 
New York district, here, 6,000 persons 
visited it on the opening day. Garden 
City has a population of only 7,180. 

Frank F.. Forshee of the Westinghouse 
engineering department was designer of 
the kitchen, fully equipped by Westing- 
house. The ceiling was domed with 
curved sections in which a ventilator 
duct was built. Through four grilled 
vents in this ceiling, an exhaust fan 
draws out fumes and odors. 

A “No-fuz” load center panel was in- 
stalled. Other Westinghouse equipment 
in the kitchen included a refrigerator. 
a Flavor Zone range, a vacuum cleaner, 
and an electric clock. An electric dish- 
washer was an integral part of the sink. 
Plenty of outlets for toasters, mixers, 
percolaters were allowed. 

A feature of the opening week was a 
cooking demonstration on the Westing- 
house range by Mrs. Howe, home econ- 
omist. 


FRIGICAR READY FOR SALE BY 
NORTH AMERICAN CAR CORP. 


(Concluded from Page 1, Column 4) 
Col. Howard said, “and find that it has 
given satisfaction under every type of 
|climatic condition. 

“The cost of operation, using the 
power derived from the axle and in- 
cluding all charges such as depreciation, 
maintenance, interest on capital in- 
vested, has been reduced to a point 
where it is about the same as icing 
charges, apart from the advantage that 
foods are transported to their destina- 
tion in better condition as a result of 
the more even temperature obtainable 
with mechanical refrigeration.” 


service to owners. 


value in the industry. 


rapidly closed. 


LEONA 


ELECTRIC 


GREATEST CONVENIENCE 
FEATURE IN THE INDUSTRY 


times. 


Leonarp’s record breaking sales performance 
continues. Shipments for March were 214% of those 
for March, 1931, and 192% of those for February, 
1932. Shipments in the first two weeks of April were 
211% of those for the corresponding period in 1931. 


There are three good reasons for this: 


1. Tremendous public good will for the Leonard 
name, built by more than a half-century of 


2. Solid worth in the Leonard Electric, and a 
price range that makes it the outstanding 


3. An aggressive sales policy, and a liberal pro- 
gtam of advertising and selling helps. 


Just as Leonard’s unusual features and advantages are 
turning the public to it in ever increasing numbers, 
so is the Leonard franchise attracting the finest type 
of retail outlets—dealers and distributors who see in 
this complete line the opportunity for immediate vol- 
ume and sure profit for which they have been looking. 


If you are interested in this opportunity, write or 
wire promptly, as desirable territories are being 


LEONARD REFRIGERATOR COMPANY 
14256 Plymouth Road, Detroit 


REFRIGERATOR 


THE Len-A-Dor 


LEONARD SALES 


March Record Tells Story < 
of Franchise Value 


(483) 


At New Low Prices —An Even Greater Opportunity 
5 TE ESR TEA EAMES nts 


A TOUCH OF THE TOE AND 
THE DOOR SWINGS OPEN 


ene ea 


Bes ai i a i eo Aa ree f si oc ON Oe Me ay 
: ag ne ety : ‘A ois - aa ‘ 2 wae nwa rs Pir atin = 4 on aS we ‘ Phe oe iE yt he: ae: ty ole xe hi oe ‘ cee a s : aia. P . = z Pe a "7 f = é Bie ns hoe j 
; tees . “ j ‘ : ‘ ; . b E>, 
ee 
ee patty ee ee 
9 ek : 
ah pate ST. 
LLL LLL LLL LLL LLL ttt ttltllltlttiittiiittiééééiLirtsLé, t ES Me's 3 
4 ee 
ro 
a ry arate ee 
ee oe, 
oo yess 
+ " 
ae Y ‘ Hoe has a \ 4 
BR ; iia? ae aaa re if ; ; x 
ti ee —. — ‘Wee: . a te, 
tha 8 Cob 74 B it & <i: ‘4 pe Oog 
nce ee ; a a a ; tee : fae 
| 8 Sees was is yi : = ihiety > me Beare” 
_. : <i  e Be ; ee “ 
and iT igen a Le rr eee 
a oa q. - eee 1 35 on ote ys a ee | 
are a ii ao ah Ree est ees & | 
who . ae hee, bs ed 1 a oe 
‘eci- ee at oie a Bee a 
' : me Mo see | i: iy $ [ mes es a oe .. ies eg ef 
ator ee legs gl « ap = ‘ ce ee 
FF hey & nn ae ; . *¢ Ket Gee = ae ae 
ia (Mme |. tows 
ric | | a ae ae ; << ee 
ie. “i am ap & : 2 i 
-the ae be 3 a ae , : Fh ae eee 
pO Sie Ei & Azo — i ee can ry 4 ae is Menke aps _ OCR ae 
108e ae 25 STi = oer ec 7 ure & iatal's ey * - 
a coe fe Pee a ; eee ee ——s : $i 
)} ely Bea: Be co 3 co) an a , eeeer ee - ie on : at pers & x as si af 
rig: > = a ee. | + ee — 
na- . > oe a eee ve — 
: potty ge Be RR eo ae oe te a = - 
will | Bsr 2 eo «cae Se oe i ee | pan 
: Sees Or ee oe a a ae Bie Fee |  apintioass : Bo och } 2 i ee eee 
‘nto _ | ee po = Dee ae é . ee So] i AS ae 
the | rig . he: 4 a i % ‘ Ee vee c= cess as ‘ & = A ae se pe ad : Le 
or +. a «cab e MUea > all Se Be Scars ee 
S cra PR, 2 ee ee i ee ae ee JZ Res: % Saas eee ay ~ = no ~ say “ 
ee te, or rae ‘ 4 Se Oe Ci ee SSN ES . 
vade | oa, 
' Mie). 
= a ae 
Co. ee ae , 
ual- a re ae 
for- ae Ps = ae ET ana ? J 
lity, ; : ‘ 7 F 
ator & ae eget , 
i ae 
true ; = it 
: | ; on waige= 
ility | | a 
real & eekay ee, 20 
rice yh 
: a 
ois a — 
‘at & 7 .. 
mer- | S2 =e 
| | ee = - —— 2 —— — = ———ee a - —— . re 7 
. q | 2 7 — 7 
l POST ope 
nte- EE MLE ES i BR EEE MERE RES SRR RN RT a a el 
is of ies es 
ting 
the : 
nore neal 
the § rae Pe 
— : & 
sing. § a 
=. * é = 4 i 
: ae a 4 
alize eae, ines 
tion ff i eee Tem 
ake — 
de- q ‘a y og 
nent 
that 
eral ie 
are Y 4 
ER, 
lent. a 
avis — ae ie 
ae J , _ 
— a = 
Se ee ey SPST: oR ites wet Peco ness Ese . SOR oes iaiinancestnamtetee st b : z re E ts, 
ETOP aR NE STILT CR A/D) SRR cored Bea ihn Stent ospatetstscs: Sepe “a * nears eiiste Tea Bees? Sot 
ESE SAE eben AMOR NE Sen Sat ETT SERMON RRRLY FERRE SSS ERSEBE DSP TOL SRR RRR ADCLD TORR RE REIG IC CR NASD oe! a. 
Soper Sharia ecscenteort al ; . anne a a 
ober tae Li — “orate oii — oe — 
hie ke Saar TEE TO fetitotectiets rr ie 
oy oe 4 rT: ~ anes ee ee 
eRe a, cnet ; HB d Jee aie aula 
Se pa ’ }| = een a oe 
aper a pias } i ~L ds ESS ie, pyar 
sireccaite Hii Bhatec std ; ; 
i Seehies sees thi} SSastaeeey 5 
= Se ef = aie | os - 
op ee oe ) WP eA as ; 
m a meesiaets cats } ' . tit a oe. iP 
1€ P oe Been — , ae ae ot “ he 
nae any f atin Sg ang stl fash tensa 
laire sutirnccitd | are LEE mer ies 
ville Seon Ts gash is 
Se aad i | Sei on presses cisstai 
| Susiineses i CO =S Sa 
Po eas a gs Lzcag Beer tte 
tains ' Zee 5 iia 
one SH i OEE REL EEL Ei, Bisicaserssects 
Your piectceammecaad j a SE 
‘h to ee en ; : 4 Sa 
pee, staan | i vl Soper 
send ce: " Bais crisis 
rr fe Z ae 
as oe) Br 
oe site 2k epapencatees 
ae eek 5 rei , saute 
ROSE Es Game heer oe auteecasats 
Sp ay ah Me RTT mains % :" 
a : a P i noe BS Seecee fe a 
Watinrtree ict inset EC RON HAS 
32. aeiigiescsitvisie: Corrinne 3 toes ; 
ms : et haese Resreseiee de : 
1 Hh Bt ages ss 
' pri Pate es, Bact i ; vite? 
ran ee oe “ts RRS : 
it Mita sta Bae 
iitaatsess Sonia: ae Hea } 
n in eee ec ee | Bale i 
t of be Sinctetinemercstes: oH USS armen ig ree ‘aii ie ; i 
| Se ehaesrerentecsrete tN ease BRR STR RR cian om eT Sten Sbaataee she 
an- ae ecules ahem titer Seemann ra Bates” ee 
h]ec- eoearite ania a SSM aa ie oy Rens eee eae 
RR tril ce cic, anemia ease ane ser ener a Recap Bie one 2 ti 
sly | is Posaaaenee yee rarien oie ocenanapaemnnanent nee peo ty CORSA 3: gummpsecns sess pees) a a ae = 
: wa eaaisersrastctgn cus ssi ceccaatit ak teeem Eas cea a ee ea Eememeesiigicies ssc fie t Benne bis 
re PARSER TO na REE aE ARES RT REST gO aa NR RR ae 
“4 | tas Bi etelttsasistee os ea ee Me ae ee a he goeieenrfectadgieraet. F ; Tae 
5 sucsenasbieaey teens tS NE oT. <Canes | saat States ales - 
ree | : Rewer BERT ice a RSE OE RRR 1 ean a : : aes 
> on = : CN 3 eal 
bP SSE A AR — TS ARR ee ‘ Ll hee ap ee 
“ Sy = 3 eee re i S ws gee 
bli- —- ge i 
as — oe wes 
out ‘ ee } ia -- | ie 
to | Get ee seen 1 alae ee 
NRE he a 
wk Co Pa —. 
ng RR Se - 
he | } 
ib- i 
ma 
| eee 
’ an 
int. maz Ay. 
eS 
ue 
les = ~ ges . , : ; : : A. : ooo % ; ts eee a sf Pe yt Mes 
ge ge a ae | eee ae | eS as) orci mia Me ai eta, ales A ee Fee pas ey en eae Piel 
af at ieee = =e nee ae. z be a ae. ae : J . : Sn gets Ae, o mn SO SNe Yes. : 5 ee rs. 2 7 ; = 4 
et, ee. . . -: ne ls ae : ¥. MB ep aR ee aban ares ie Qes Oran ee ee Le ; PR Pants t in 4 te ay ae Fa 


10 


ELECTRIC REFRIGERATION NEWS, APRIL 27, 1932 


Peruvian Refrigerator Sales Show 


Decrease During 1930, 1931 


By Merwin L. Bohan 
U. S. Commercial Attache, Lima, Peru 
LIMA, Peru—A survey of the market in Peru for electric refrig- 
erators discloses the fact that there are approximately 850 installa- 


tions, as of March 1, 1932. Of these, approximately 170 are com-: 


mercial, the balance being domestic installations. 
The years 1928 and 1929 witnessed the largest number of sales, 
these falling off considerably both in 1930 and 1931. 


There is no separate classification in@ 


the Peruvian import statistics, but as 
practically all electric refrigerators are 
of American origin, the United States 
export figures can be used as a guide to 
recent demand, as such data are not 
available prior to 1930. 

In the year 1930, 141 electric refrig- 
erators were shipped to Peru, valued 
at $21,745, while during the first 10 
months of 1931, exports amounted to 59 
units valued at $8,130. 

Peru ranked seventh as a South Amer- 
ican market for American electric re- 
frigerators in the former year. 


Little European Competition 


There is no established competition 
from Europe. A few individual electric 
refrigerators have been brought to Peru 
by families returning from Europe, but 
the lack of servicing facilities has 
caused these boxes to fall into disfavor. 

Of late, merchants report the fact 
that numerous factories in Europe are 
circularizing them with regard to new 
products of this nature; and while three 
European refrigerator manufacturers— 
Sulzer (Swiss), Audiffren (Swiss-Ameri- 
can), and Le Frigibloc (French)—have 
concluded distributive arrangements, 
there is no record of any competition 
arising from these sources. 


Extent of Market 


The market is almost entirely concen- 
trated in Lima and its immediate 
suburbs. American exporters should not 
fall into the error of attempting to base 
sales possibilities on such statistics as 
the area and population of the Republis 

While Peru is almost twice as large 
as Texas and has approximately half a 
million more in population than that 
state, there are only 4,400 private auto- 
mobiles and 15,500 telephones in the en- 
tire country, of which 80 per cent are 
to be found within the Lima-Callao dis- 
trict. 

These data will serve to indicate clear- 
ly that the market for such an item as 
electric refrigeration is necessarily 
limited. 

Sales in the provinces are severely 
handicapped by such factors as varying 
voltages, 12-hour electric service, low 


purchasing power and, in the high- 
lands, lack of recognition of the neces- 
sity for refrigeration. 

Efforts to sell electric refrigerators 
in Arequipa, the center of the southern 
portion of the Republic, have been un- 
successful, although some hopes are held 
out as to the sales possibilities of such 
towns as Ica, Trujillo and Chiclayo, all 
on the coast and requiring some method 
of refrigeration for the preservation of 
foodstuffs. Such units as are brought 
into Talara are bought in the United 
States through the purchasing depart- 
ment of a large petroleum company. 

Considerable progress has been made 
in selling electric refrigeration to the ice 
cream and meat trades. A law passed 
by the government on March 1, 1929, 
provided that all meat shops and mar- 
kets of Lima, Callao and suburbs must 
be equipped with refrigerating units and 
this law, together with well directed 
sales efforts on the part of representa- 
tives of American manufacturers, re- 
sulted in a considerable number of sales 
during that year. Even though this law 
has not been rigorously enforced during 
the last year and a half, it served to 
educate the public and the trade on the 
importance of electric refrigeration. 

The larger hotels and restaurants have 
been thoroughly canvassed and a num- 
ber of sales made. Little progress has 
as yet been made insofar as other com- 
mercial lines, such as air conditioning 
and drinking water cooling, are con- 
cerned. 

Distribution 

The question of distribution is the 
most difficult one to solve. A number of 
American refrigerators are represented. 
The necessary investment to compete 
with the well established brands is such 
that a relatively large capital is indis- 
pensible, as is the organization of an 
efficient sales force and repair depart- 
ment. 

Some of the large importing firms, 
seeing the success of certain others, 
have taken on the representation of 
American lines. At the present stage 
in the development of this market, there 
would seem to be only one way to achieve 
reasonably satisfactory results, and that 


NERCO 


ELECTRIC WATER COOLERS 
QUIET—INSTANTANEOUS COOLING— 


Equipped with capacity cooling units providing an 
abundance of cold water to meet large demands. 


Manufacturers of Water Coolers 
Exclusively Since 1927 


A complete line of Water Coolers with varied sizes and styles to meet every 


requirement. 
Beautiful in appearance . . 


. Striking Black Wrinkle finish in contrast with 


white porcelain lid and china receptor—metal parts chrome plated. 


All Coolers provided with Beverage Cooling Compartment at no additional cost. 
Coolers are complete and self-contained, ready to plug in. 


National Electric Refrigeration Corp. 
SCRANTON, PA. 


Up in the Chilean Andes 


Coya Golf Club, 2,000 feet above sea level, in the Chilean Andes, where 
a model G-100 General Electric refrigerator is installed. The Internation 
Machinery Co., distributor for Chile and Peru, made the installation. 


is by obtaining a distributor who would 
be willing to go into the business on a 
sufficient scale to allow of proper sales 
and service. 

Although the missionary work done 
during the last few years has helped 
to sell the idea of electric refrigeration, 
it still requires a great deal of sales 
effort—more than the ordinary firm is 
willing to undertake. 


Types of Boxes 

The most popular electric refrigerator 
of the domestic type is the 4-cu. ft. 
capacity box which sells here for ap- 
proximately one thousand soles ($280.00 
U. S. currency), installed. The monthly 
cost of operating such a unit, under 
the special conditions given by the elec- 
tric power company, averages between 
7 and 10 soles. 

During the summer months, a box of 
light capacity using ice would entail 
an expense of between two to three 
times as much. Consequently, the elec- 
tric box is decidedly cheaper to operate 
than a non-electric refrigerator, but this 
advantage is counteracted by the rela- 
tively high initial cost, even though 
terms as favorable as 20 per cent cash 
with order, the balance payable in 12 
equal monthly instalments can be ob- 
tained by individuals of good credit 
standing. 


Duties and Importation Expenses 

Electric refrigerators fall under Item 
No. 1720 of the Peruvian Tariff, which 
assesses a duty of 20 centavos per kilo, 
gross weight. 

It is estimated that all expenses from 
boat to warehouse in Lima, including 
import duties, dock fees, lighterage, sur- 
charges and drayage amount to approxi- 
mately 25 per cent of the c. i. f. value. 


Present Condition of Market 

The present time does not seem to be 
particularly appropriate for entering 
this market, as Peru is undergoing a 
severe economic crisis due to low prices 
for its chief export commodities (cot- 
ton, sugar, copper, hides, etc.). 

At such a time as this it is difficult 
to induce merchants to take on new 
lines, even when there seems to be a 
definite and relatively quick profit in 
view. This cannot be said of electric 
refrigerators, since a new brand would 
have to meet very severe competition 
from those already established. A recent 
detailed investigation of the market 
brought to light only one firm interested 
in taking on a line of electric refrigera- 
tors and, then, only on the basis of con- 
signment stocks. 


PETRIE TALKS AT SPRING 
CONVENTION IN OKLAHOMA 


OKLAHOMA CITY—Spurriers, Inc., 
distributor of Leonard electric refriger- 
ators in Oklahoma, played host to 100 
dealers at a spring rally meeting re- 
cently in the City Club here. 

R. I. Petrie, sales manager of the 
Leonard organization, was the principal 
speaker, and was introduced by O. K. 
Spurrier, president of the distributing 
organization, who was toastmaster. 

Other speakers from the Leonard fac- 
tory were J. J. O'Neil, Refrigeration 
Discount Corp.; George B. Gray, dis- 
trict sales manager, and E. S. Bolich of 
Brooke, Smith & French. 


NEW RETAIL STORE SELLS 
FOUR LINES 


CANONSBURG, Pa.—A branch retail 
store handling Kelvinator, Majestic, 
Buckeye and King Kold refrigerators 
has been opened here by Ben Reynolds 
& Co. of Washington, Pa. 

Mr. Reynolds, who manages both 
stores, has been in business for 32 years, 
first in music supplies, then with an 


added line of electric appliances. 


WHITE MOUNTAIN HOUR 
USES EASTERN HOOK-UP 


NASHUA, N. H.—An ensemble of five 
“singing violins,” a harp, a vibraphone, 
a piano and Frank Sherry, radio tenor, 
have been entertaining during White 
Mountain hour each week in a program 
“Song Hits of Yesterday” to advertise 
the White Mountain electric refrigera- 
tor, made by the Maine Mfg. Co. at 
Nashau, N. H. 

The hour, which is broadcast over an 
eastern hook-up, includes the playing of 
a mystery song to which no title is an- 
nounced. Listeners are asked to guess 
the name. 

The first 50 sending in the correct 
name are given a free copy of any song 
played on the program. 


‘LOVE NOTES’ BOOSTS SALES 
OF KENTUCKY RETAILER 


BOWLING GREEN, Ky. — Dealers 
who publish pamphlets and magazines 
for distribution among their refrigerator 
prospects may have “catchy” titles for 
their publications, but the dealer for 
Servel Hermetic electric refrigerators in 
this city has one that’s as good as the 
best of them. 

“Love Notes,” the official publication 
of Marshall Love & Co., here, has made 
its appearance. Marshall Love, owner 
of the firm, is the editor of the publica- 
tion, which is issued free to 1,500 read- 
ers monthly. 

While electric refrigeration and radio 
get their full share of the space each 
month, along with other merchandise 
sold by the firm, the editor includes 
news matter, cartoon sketches, and clev- 
er illustrations to liven “Love Notes.” 


2 KELVINATORS USED 
IN JUNGLE EXPEDITION 


NEW YORK CITY—Two Kelvinators, 
carried into the Brazilian jungle by the 
Matto Grosso Expedition in August, 
1931, were called the “most important 
part of the equipment” by members of 
the party who have just returned t» 
civilization. 

The purpose of the expedition was to 
study the Indians, their language and 
customs, to obtain rare birds, animals, 
and plant specimens, in a territory 
hitherto unexplored by civilized men. 


Travel by Airplane, Canoe 

The expedition travelled into the in- 
terior by airplane, canoes, outboard mo- 
tors, etc. General director was Capt. 
V. Perifilieff; field director, Alexander 
Siemel; manager, John S. Clark, Jr,; 
Vincent M. Petrullo, ethnologist repre- 
senting the University of Pennsylvania, 

John Gordon Ramsay, one time sheriff 
in the Texas Panhandle, host to the 
party in Brazil; George Rawls, famous 
Florida guide; David Newell, writer and 
moving picture director; photographers, 
radio men, and others. 


Manager Tells Experiences 

The words of Manager John Clark, 
Jr., on the expedition’s letterhead, testi- 
fy as to the performance of these re- 
frigerators. He says: 

“Before we sailed from New York 
our friends jibed at us for being go 
luxurious, but the refrigerators were not 
only a luxury—they proved to be a most 
important part of our equipment. 

“Our portable’ electric generator, 
which charged the batteries of the sound 
motion picture outfit, also operated the 
Kelvinators. 


Heat Hampers Work 

“The oppressive heat of the tropics 
made our work difficult. To return to 
our headquarters after a hard day, 
knowing a cool drink could be got from 
the Kelvinators, made the heat a lot 
easier to bear, and helped our morale, 
too. 

“Of course, the refrigerators were the 
wonder of the countryside—most of the 
Indians had never before seen or felt 
ice. 

“Besides being used for food, the Kel- 
vinators prevented may rare zoological 
specimens from deteriorating until time 
to prepare them was available. We are 
pleased to tell you the Kelvinators func- 
tioned perfectly during the entire nine 
months our outfit was in the field.” 


TWO CHICAGO DEALERS FOR 
GIBSON NAMED 


CHICAGO—Two Chicago merchandis- 
ers accepted Gibson electric refrigera- 
tor franchises last week, according to 
L. V. Whitney, in charge of the Chi- 
cago district. 

The Weibolt Co., operating five retail 
stores in the Chicago area, called to- 
gether all branch store executives at 
which time John Parker, general man- 
ager of the electric refrigeration divi- 
sion, informed them of the new line. 

John M. Smyth & Co., the second deal- 
er, is a large Chicago retail organiza- 
tion. 


"A-RUNNING 


THEY KEEP 


Y, Horse Power Century Direct Current Motor 


DIRECT CURRENT MOTORS 


Electric Refrigerators . . . Compressors 
Oil Burners . . . Pumps 


Built to meet the exacting service 


requirements of Electric Refrigera- 


tors, Compressors, Oil Burners, Pumps and similar apparatus, Century 


Fractional Horse Power Type DM Motors “Keep a-Running” . . - 


They 


withstand the dampness frequently surrounding such installations ord 


the humidity of tropical climates .. . 


supplied when necessary for more 


machined from Phosphor Bronze Castings . 


Cushioned mountings can be 
quiet operation . . . Bearings are 
.. The Century Wool Yarn 


System of Lubrication assures at least one year’s continuous, 24-hour: 


per-day operation without reoiling. 


Century Direct Current Motors are built in standard horsepower ra‘ings 


from 1/10 to 150. 


MOTORS 


40 U. S. and Canadian Stock Points and More Than 75 Outside Thereof 


CENTURY ELECTRIC COMPANY, 1806 Pine St. St. Louis, Mo. 


SINGLE PHASE, THREE PHASE AND DIRECT CURRENT MOTORS - 
ROTARY CONVERTERS - 


GENERATOR SETS - 


MOTOR 
FANS AND VENTILATORS 


FOR MORE THAN 28 


YEARS AT ST. LOUIS 
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SELLING COMBINATION 
AIDS PROFIT MAKERS 


NEW YORK CITY-.—Two common 
characteristics—courage and an expert 
knowledge of what might be called “the 
selling combination” are evident to 
those who analyze the policies of such 
companies as Copeland, Auburn and 
Zonite, companies that did better in 
1931 than they did in 1930, states Ken- 
neth Groesbeck, vice president, McCann- 
Erickson, Inc., in writing for the April 
issue of Printers Ink Monthly. : 

“Tn none of these companies does suc- 
cess rest on a ‘big idea,’ an ‘advertis- 
ing scoop,’ a ‘discovery’ that has worked 
the miracle of keeping red out of the 
plack figures,” declares Groesbeck. 


Express Belief with Money 


“All these companies which are sell- 
ing merchandise and making successes 
in depression times appear to do two 
things: they express their belief in their 
product with cash money, and they 
don’t miss any bets in any stage of its 
merchandising and selling.” 

This second qualification comprises 
the “selling combination,” all of whose 
essentials, like the tumblers in a safe, 
must be present and in their proper 
relationship before the door of success 
swings open, it is pointed out by Groes- 
beck. 


Emphasize Product 

“Tt is impossible to escape observing 
how much emphasis these successful 
merchandisers put on the product it- 
self,’ says the writer. 

“This really is a new development— 
where a product is not content merely 
to meet demands, but senses potential 
demand in advance, and leads rather 
than follows the consumer’s_ wishes. 
This cannot be considered as the same 
thing as a mere style change—-arbitrary 
and effected just to be different. 

“When Copeland puts new and valu- 
able gadgets into electric refrigeration 
—when Studebaker pioneers in free 
wheeling—when gear shifting is elimi- 
nated—these manufacturers are not fol- 
lowing public demand. They are creat- 
ing it. 

New Reasons for Buying 

“The public cannot demand something 
of which it never heard. There may be 
a feeling on the motorist’s part that 
gear shifting is sometimes difficult and 
noisy, but unless somebody discovered 
and made something better, motorists 
would go on contentedly shifting gears 
from now until doomsday. 

“None of these things is simply im- 
proving the product, as by color or de- 
sign. Here are all brand new reasons, 
not before present in the merchandise, 
why we should buy. 

“Their success proves that a public 
content with its present products will 
none the less buy eagerly as soon as 
someone invents something better. 

“And mind you, these things all give 
better service. They sell, not because 


we boom them with advertising, but 
because they meet a genuine need. 
“Good advertising campaigns are 


made out of them. The makers of these 
products have not only listened to their 
public. They have smartly guessed in 
advance not only what their buyers 
want, but what the people would like 
to have if somebody invented it for 
them. 

“Often these discoveries, these crea- 
tions, are based on most acute observa- 
tion. They uncover things that the pub- 
lic itself never knew it wanted until the 
manufacturer offered it. 

“Product analysis is not content when 
it uncovers the answer: ‘The public is 
satisfied with our product.’ 

“It then says: ‘All very well, but can 
we do anything to it which will make 
the public like it even better?’” 


GIBSON TO AWARD $10 
FOR PRIZE RECIPES 


GREENVILLE, Mich.—A prize of $10 
for the most unique and original frozen 
or chilled recipe will be awarded month- 
ly by Gibson Electric Refrigerator Corp. 
until further notice, according to an- 
houncement by W. R. Marshall, sales 
Promotion manager. 

Miss Jacqueline Frost, director of the 
home service department, will test and 
judge the recipes, and the award will 
be paid promptly to the winner. Gib- 
Son reserves the right to reproduce any 
recipe submitted. 

From time to time, recipes which 
ye honorable mention will be used 
4 the Gibson Lifetime Recipe Guide. 
: © name of the person submitting the 
®cipe will appear beneath the recipe. 


NEW KELVINATOR SHOWROOM 
OPENED IN CHARLESTON 


CHARLESTON, W. Va.—The new Kel- 
t ot Showroom, located on Quarrier 
wih ae opened to the public recently, 
trical new models of Kelvinator elec- 
rn refrigerators on display. 
"sca M. Sparks, sales manager of 
dean a Kelvinator distributing agency, 
aes at plans are under way to hold 
: aaa refrigeration show here soon. 
- hat a similar show was held 
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Old and New Seegers in Contrast 
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An old Seeger cabinet was used in this Los Angeles window display to bring out the features of the 1932 line 
Ribbons were used to show the improvements. 


BEFORE AND AFTER’ IDEA 
USED IN SEEGER DISPLAY 


LOS ANGELES—The time-tried “be- 
fore and after” scheme was used by the 
Seeger Refrigerator Co. branch, here, to 
plan a window display which attracted 
crowds of spectators. 

In the window an old model 2074 was 
placed beside two 1932 models. A large 
placard called attention to the progress 
which the six years elapsing between 
the manufacture of these models had 
brought, and also to the fact that the 
1932 models are approximately 50 per 
cent lower in price than the 1926 models 
were. 

Ribbons ran from various points on 
the cabinets to small placards at the 
front of the display, calling attention 
to each improvement which has been 
made in construction in the six years. 
John D. Given is manager of the Los 
Angeles Seeger branch. 


CRAMER-KRASSELT SHOWS 
AGENCY WORK IN WINDOW 


MILWAUKEE—In cooperation with 
Gimbel Brothers Milwaukee department 
store, The Cramer-Krasselt Co., adver- 
tising agency which handles the Norge 
account, has installed a display in one 
large window which shows how the 
headquarters office of this agency func- 
tions to produce complete campaigns. 
The display is part of the annual Gim- 
bel Bros. “Made in Milwaukee” exhibi- 
tion. 

Created by Ferd Aumueller, in collab- 
oration with Lee Tracy of the agency’s 
staff, this display centers around a re- 
volving series of panels which show the 
advertisements prepared for various ac- 
counts, each on a background symboliz- 
ing the product. In addition, posters 
and placards trace the successive steps 
involved in preparing a completed ad- 
vertisement. 


SERVEL DISTRIBUTOR PLANS 
SALES CAMPAIGN 


MINNEAPOLIS—Plans for an inten- 
sive sales campaign were outlined to 
the field organization of the F. C. Hayer 
Co., Servel refrigerator distributor, at 
a recent meeting held at the firm’s head- 
quarters, here. 

E. W. Mcllvaine, Servel district sales 
representative, was in charge of the 
meeting. Sales promotion and advertis- 
ing plans for the year were discussed. 
Mr. McIlvaine spoke on the electric 
refrigeration industry in general and the 
almost unlimited sales possibilities for 
dealers and salesmen. 


BY NORGE CORP. 


DETROIT —-Seven new distributors 
have been announced by Norge Corp., 
covering territory in all parts of the 
country. 

The distributors include: Hopkins 
Equipment Co., Inc., Atlanta; Oakley & 
Sons, Boise, Idaho; Birmingham Elec- 
tric Battery Co., Birmingham, Ala.; 
Harten Knodel Distributing Co., Cincin- 
nati; Zork Hardware Co., El Paso, Tex.; 
Brown Distributing Co., Oklahoma City; 
and Sunset Electric Co., Portland, Ore. 


ALGERIAN DISTRIBUTOR 
NAMED FOR SERVEL 


EVANSVILLE, Ind.—Albert Grosjean 
et Compagnie, Oran, Algeria, French 
North Africa, has been appointed dis- 
tributor for Servel household and com- 
mercial refrigeration in Algeria, ac- 
cording to the export department of Ser- 
vel Sales, Inc. 

R. Fawcett, Servel foreign sales rep- 
resentative, completed negotiations with 


larksburg recently. 


the new distributor. 


SEVEN DISTRIBUTORS NAMED . 


18 Frigidaires Burned 
In Exhibit Fire 


BALTIMORE — Eighteen Frigidaire 
models were damaged in a fire which 
swept the dance hall at Carlin’s Park, 
here, as the General Motors Exhibit 
was in progress. 

Thirty-eight automobiles were also 
damaged, only two expensive models be- 
ing wheeled out before smoke barred 
further efforts toward removal. The fire 
occurred on the second day of the ex- 
hibit. 


PHILADELPHIA BUREAU HAS 
FOURTH ANNUAL EXHIBIT 


BUREAU TO FEATURE 
CIRCUS IDEA IN MAY 


NEW YORK: CITY —“C’mon, boys, 
join the parade!” says the front page 
of a booklet pointing out that May is 
Banner Sales Month of the Electric Re- 
frigeration Bureau 1932 campaign. 

The idea of a circus is carried out 
throughout the booklet. Giraffes, wild- 
west riders, clowns, and beautiful 
dancers march across the pages. 

Below, the reading material points 
out that everyone in the industry is 
part of the show, whether he is the fel- 
low in gold spangled tights who does 
the death-defying leap, or just one of the 
lads in overalls who washes the ele- 
phants. 

In the center ring is the salesman, 
who will sell 200,000 refrigerators hbe- 
tween May 1 and June 1. 

The “elephants” are represented 
advertising, which starts off with 
double-page spread in the Saturday 2).»- 
ning Post scheduled for May 7. From 
that time on, the following will appear: 
Time Magazine, May 9; May Good 
Housekeeping; May McCalls; Saturday 
Evening Post, May 21; June McCalls. 

These advertisements will be seen by 
a reading public of 40,000,000 people. A 
series of newspaper advertisements, en- 
velope stuffers, window decorations, tire 
covers, etc., have also been prepared. 

The bureau advises cooperative shows, 
radio broadcasts, food preservation 
chalk talks. 


by 


PHILADELPHIA—tThis city’s fourth 
annual Electric Refrigeration Show | 
opened its doors April 11 as a part of | 
the 1932 Electric Refrigeration Bureau | 


activity. 


Twelve distributors displayed their | 
merchandise at the show, which was. 


held in the Edison Bldg., Ninth and San- 
som Sts. 

In the auditorium on the second floor 
was a display of electric ranges. 


HARTFORD DISTRIBUTOR 
NAMES SERVEL DEALER 


WEST HARTFORD, Conn.—J. J. Keily, 
Sr., of this city has been appointed Ser- 
vel Hermetic refrigerator dealer by the 
| Hartford Electric & Supply Co., Hart- 
ford, Servel distributor in this territory. 


THE ROLLATOR 


A roller rolls and there’s 
ice..that’s all there is to 
the powerful, smooth 
operationoftheNorge 
Rollator. Itis simple, 
with only three moving 
parts..almost everlasting. 


Norge Corporation is a division of Borg-W. 
precision parts, including 


* Last year, 1931, almost 50% of the total increase in unit sales in the re- 
frigeration industry was a Norge increase. 
More than 65% of the total dollar value increase in refrigeration sales 
was a Norge increase. 


Electric Refrigeration News of February 


for the industry: 115,000 units in 1931 over 1930; $15,220,000 in 1931 over 1930. 


gC al 1 1YOL increase ni 


Compare the above figures...they 


4, Z 


free 


prove the public wanted the superior 
advantages of Rollator Refrigeration and more of them bought Norge than 
any other single make of refrigerator. 
This year the public demand for the extra cooling power of Rollator Re- 
frigeration keeps right on growing. For every Rollator that is rolling, making 
ice and giving unwavering refrigeration in somebody’s home, a Norge dealer 
made a profit. 
It was a profit he didn’t have to put back in excessive service calls, one he 
didn’t have to see washed away in keeping up a staff of mechanical specialists. 
It was a bankable profit...and not only that, but his Rollator customers are 
so well pleased with the constant unfailing results of their Norge, that their 
word of mouth advertising makes his new sales come easy. 

* Norge is a short line of package merchandise. An effective advertising and 
merdhandisirig program supports it and it has the backing of a powerful and 
responsible manufacturer. Norge discounts assure profits that interest every 
progressive dealer who investigates. 
Full details of the Norge Dealer Plan on request. 


NORGE CORPORATION, 658 E. Woodbridge St., Detroit, Mich. 
arner Corporation, one of the world’s largest makers of 


24, 1932, reported these increases 
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F. A. EUSTIS, Sec’y 


Service men rely on our 


EXTRA DRY 
ISOTOO 


The Purest Silchar Dioxide SO, 
REFRIGERATION GRADE 


GUARANTEED 


Service and quick deliveries from 
our own and from agents’ stocks. 


Write, wire or cable where we may serve 
you. Cable address “Eustis Boston”. 


Personal 


West Norfolk, Virginia 
131 State St., Boston, 75 West St., New York 


Highest qual- 
ity seamless 
Copper  Tub- 
ing. Plain or 


Tin Plated 


teed. 


Pure, bone dry. Every 
container analyzed. A 
perfect product guaran- 


BUSH 


REFRIGERATION 
CONDENSERS 


Blue prints will gladly be mailed for 
your comparison or new units made ex- 
actly to your own specifications. 


Our folder No. 100 lists 21 different 


types of finned tubing designed to meet 
various refrigeration needs. 


INDIVIDUAL 
FINNED TUBING 


Ss 


O°) =7 Ja-=' « 


DEHYDRATED COPPER TUBING 


specifications 
(B68-30T ). 
Ready for quick 
installation. 
Prompt ship- 
ment. 


Nine sizes of cylinders 
from 2 to 150 pounds. 
Also ton drums. 
in principal cities. 


Stocks 


ANSUL CHEMICAL COMPANY 


MARINETTE = WISCONSIN 


Ds DDS DSS DS sD DD Ds 


cals, and temperature extremes. 


for BREAKER STRIP INSULATION 


An odorless and odor repelling (non-phenolic) thermal and electrical 
insulating sheet material. Practically unaffected by moisture, oil, chemi- 
Will not easily warp, swell, soften or 


deteriorate. CELLANITE remains accurate throughout long service and 


offers permanent insulation efficiency under all conditions. 


CONTINEN 


TAL-DIAMOND FIBRE COMPAN 
NEWARK <<33> DELAWARE, 


—THE BUSH MFG. CO., HARTFORD, CONN! 


vy 
ee. 


Powell Evans Presents Facts About 
Industry to Senate Committee 


The following presentation was 
made by Powell Evans, retired 
‘president of Merchant & Evans, be- 
fore the Senate finance committee 
last week in behalf of the refrigera- 
tion industry. 

I am present at this hearing on behalf 
of Merchant & Evans Co. of Philadel- 
phia (a metal manufacturing and com- 
mercial concern dating from 1866, en- 
gaged in national and _ international 
trade in an experienced and responsible 
way, with plants in Philadelphia and 
Lancaster, Pa., and Wheeling, W. Va.,); 
and present its business and engineer- 
ing vizws as its former president and 
controlling owner from 1905 until re- 
tirement a year ago, and as the present 
owner of a substantial interest in the 
enterprise. 

Merchant & Evans Co. have been 
manufacturing automatic electric me- 
chanical refrigeration since 1925, cover- 
ing the widest current range of this ap- 
paratus of up to 1 ton per day ice 
capacity, applied to all uses in the art, 
both here and abroad. 


$500,000 Development Cost 


We spent over $500,000 in cash to 
learn how to design, produce and serv- 
ice our current product; and have 
further invested over $1,000,000 cash in 
plants at Philadelphia and Lancaster, 
Pa., capable (but unfortunately now 
only partially employed) of producing 
upon short notice up to 30,000 units per 
annum. 

The question in issue in this hearing 
is the inclusion of an excise tax in the 
current revenue bill as passed by the 
House of Representatives on April 1, 
of “5 per cent of the manufacturers’ 
wholesale price on household type re- 
frigerators (for single or multiple cabi- 
net installations) operated with elec- 
tricity, gas, kerosene or other means 
(including parts therefor sold on or in 
connection therewith or with the sale 
thereof)”—this tax to be a single im- 
position on each final sale for each 
item. 

While the above language is not en- 


!jtirely clear to us, it appears to include 
y;not only the aforesaid domestic refrig- 


erating machinery but as well the box 
and/or cabinet (single or multiple) with 
which aforesaid machinery operates to 
produce mechanical refrigeration— 
whether energized with electricity, gas, 
kerosene or other means. 


Selected, Burdensome Tax 


The obvious purpose of the above pro- 
vision is not to tax refrigeration per se 
for all its needs and uses, but merely 
to tax exclusively domestic refrigeration 
of the generally defined “mechanical” 
type while leaving free of tax all other 
domestic refrigeration accomplished by 
the use of ice or otherwise. 

It is, however, very obviously a pecu- 
liarly selected and burdensome tax 
primarily on refrigeration—long de- 
veloped and employed not only in this 
country but all over the world for 
fundamental reasons of health, neces- 
sity, convenience and economy. 

It seems further to be an especially 
pointed burden of the domestic me- 
chanical branch alone of the refrigera- 
tion industry. 

We feel that the inclusion of the re- 
frigeration industry in any form in this 
excise tax is an apparently very special 
selection out of many current domestic 
and commercial appliances which 
should all equally bear the burden (and 
are more able to do so) but have all 
been passed by free, for reasons obscure 
and unknown to us or from lack of 
information on the whole subject. 

Merchant & Evans Co. during the 
years 1928, 1929 and 1930 actively 
pressed before the Federal Trade Com- 
mission at Washington, D. C., in a con- 
tinuous series of complaints, exhibits, 
proofs and legal briefs, various unfair 
and destructive activities employed in 
the distribution and installation of auto- 
matic electric mechanical refrigerators 
throughout the whole range of their 
many sizes and uses in both domestic 
and commercial fields up to 1 ton maxi- 
mum ice making capacity per day (all 
refrigeration above this capacity being 
effected by either ice or mechanical re- 
frigeration operated non-automatically 
and under constant control of experi- 
enced engineering personnel). 

Filed herewith are copies of these 
complaints in two pamphlets: P-1 (in- 
cluding protests and data from May 
31, 1928, to March 22, 1929, inclusive), and 
P-2 (continuation of the aforesaid com- 
plaints and data from April 24, 1929, to 
April 21, 1930, inclusive). 

Unfortunately for us and, as we be- 
lieve, for the industry, this great, highly 
organized and very expensive branch of 
the federal government showed virtu- 
ally no interest or action about this 
matter throughout the above period and 
up to the present time—to which we 
were fully entitled under the facts and 
laws concerned. 

On pages 3/6 inclusive of P-1 are lists 
and reproductions of then current news- 
paper advertisements of various public 
utilities offering (as a regular practice, 
continued up to the present time) about 
30 appliances (energized by electricity, 
gas and explosive engines) used largely 
in homes. The consumer sales of these 


appliances for the year-season of 1927- 
1928 totalled (according to McGraw-Hill 
Publishing Co.’s lists) over $800,000,000 
(including 468,000 domestic refrigera- 
tors, priced on the same basis at $128,- 
700,000). 

Out of this vast sum of necessities, or 
conveniences, or economic devices, or 
luxuries (the name in each case de- 
pendent upon who defines it) domestic 
mechanical refrigeration alone has been 
culled for this excise tax. 


Why Tax Refrigeration? 


Who can show the justice and wisdom 
of this selection out of this mass of 
public purchases; or, in fact, why refrig- 
eration—and particularly domestic re- 
frigeration—should be taxed at all in- 
stead of, for example, plumbing, or heat- 
ing, or cooking, or washing, or ventil- 
ating, or sewing, or mechanical ma- 
chines of all other sorts that are habitu- 
ally employed in most homes of this 
country at this time? We had no notice 
or hearing before the House impost. 

It is possible that the rather spectacu- 
lar position that domestic refrigeration 
now occupies, due to long continued and 
expensive propaganda and sales pres- 
sure of every sort; and further, the 
success that it has achieved due to its 
public need and benefit; and finally, the 
fact that it has attained large sales, 
which can easily be taxed—-have com- 
bined to make this branch of this in- 
dustry an easy mark in this tax 
emergency. 


General Excise Tax 


Our view is that this excise tax should 
be spread over all refrigeration and all 
these other devices as a general excise 
tax, each industry and part thereof to 
bear its justly needed share. 

It is further possible that this particu- 
lar area of this particular refrigeration 
industry has been selected on the as- 
sumption that it has been a highly suc- 
cessful activity financially. The reverse 
is true. 

The electric refrigeration business, 
particularly in the domestic field, was 
practically initiated about 25 years ago 
when some of the modern refrigerant 
gases were discovered which turned out 
practical and economical and suscepti- 
ble of safe operation without constant 
expert attention. The industry then 
slowly grew and became a practical in- 
dustrial affair prior to the World War. 

Since the war it slowly increased until 
about 1925 or 1926 when it suddenly be- 
came a great industry with the growth 
during recent years up to 1928 shown 
on page 5 of P-1, followed by a con- 
tinued increase, resulting in sales of 
about 900,000 units during 1931 for 
$216,000,000. 

Throughout our complaint to the Fed- 
eral Trade Commission we stressed the 
mortality and lack of profit in the in- 
dustry especially on pages 67 and 74 of 
P-1. 

The various failures, shrinkages of 
operation and reorganizations in the in- 
dustry to date all speak for themselves. 

Among the various attempts to launch 
effectively and permanently into this 
highly specialized industry, a single ef- 
fort is known costing more than $5,000,- 
000 cash—with total loss to the in- 
vestors concerned. 

Examination of these records by any 
auditor will disclose a very heavy 
mortality and a very small return on 
the investment, effort and expenditure 
spent in this field as compared with the 
records of many other devices in the 
same general domestic category (such 
as washers, cleaners, etc.) aggregating 
larger sales, wider diffusion and a 
greater amount of profit. 

Why, therefore, make an _ exclusive 
target of this last item—domestic me- 


chanical refrigeration---now already 
heavily taxed in all its constituent 
costs? 


More Than Auto Levy 


Again—why make this excise tax 5 
per cent, when the no-more-essential 
items of automotive cars and trucks are 
respectively assessed at only 3 per cent 
and 2 per cent? 

If the medical profession of the 
United States, and the hospitals, and the 
charitable and welfare workers, and the 
women of the nation; and all the food- 
growers of meats, fruits and vegetables; 
and all the transportation agencies for 
foods; and all the storage and distribu- 
tion agencies for foods; and all the 
hotel and restaurant facilities of the 
country—were examined on this sub- 
ject they would give unanimous evi- 
dence of the weightiest and most con- 
clusive sort as to the necessity and 
economy of this modern refrigeration; 
the great service it has provided to- 
wards making possible and now almost 
universal (and at greatly reduced cost) 
the growing, distribution and use of 
fresh meats, fish, poultry, dairy prod- 
ucts, fruits and vegetables, regardless 
of season, climate and latitude; and the 
benefit all this new and effective method 
of “modern refrigeration” distribution 
and storage of food in detail has af- 
forded to increase the health and com- 
fort of the whole nation from the 
cradle to the grave. An increasing body 
of laws requires refrigeration. 

What possible industry can be found 


that is so fundamentally essential 
throughout the year to the purse, the 
health and the comfort of. every single 
living soul in the nation—and why 
should it first and alone of all the do- 
mestic appliances be exclusively in- 
cluded in this excise tax, and further, 
at the highest rate? 

Without this modern refrigeration the 
nation would now return (as a general 
home proposition) to the days of rare 
and non-fresh fruits and vegetables for 
most of its area and most of the year, 
and sour milk and stale meat and fish — 
and in general to more expensive, less 
effective and less well-regulated foods 
with the resultant harm to the health 
and life of our whole population which 
the old conditions automatically en- 
tailed. 

The above views of myself and the 
company I represent are based on seven 
years’ active experience in the auto- 
matic electric mechanical refrigerator 
field, both here and abroad, throughout 
the range of its use as summarized on 
page 87 to 94 inclusive of our “Com- 
plaint Before the Federal Trade Com- 
mission”-—P-1—and attached literature. 


Data from Various Sources 


The data coming before you on. this 
subject from the refrigeration industry 
is presented in detail by the National] 
Electric Manufacturers’ Association re- 
frigeration division), and the ELecrric 
REFRIGERATION News, the organ of the 
industry, as well as from the various 
individual sources like my own. 

It all illustrates very clearly the cur- 
rent fast march of human knowledge 
and experience, whereby the luxury of 
one day becomes the necessity of the 
next—-in our constant present active and 
highly informed advance in the under- 
standing and improvements of living. 

In general—it is axiomatic that every 
human activity which sustains itself, 
and really pays its way as it goes in 
competition, must include in its essen- 
tial costs every essential expense; and 
hence, any tax imposed on this industry 
must be passed on to the ultimate con- 
sumer, who in the end must pay all 
costs for everything produced and dis- 
tributed for his or her use. 


Cannot Absorb Tax 


The evidence put before you shows 
that this industry cannot absorb into 
its profits the proposed exclusive and 
excessive 5 per cent excise tax—as it 
has not made, and cannot now make, 
such profits; and must therefore of 
necessity, if it is to survive, pass any 
such tax on to the individual user— 
which may jeopardize the progress of 
the industry to such extent as to accel- 
erate its difficulties and even result in 
its failure. 

The “ultimate buyer” in this domestic 
refrigerator industry is a very fair 
cross-section of all current American 
life. 

Automatic electric mechanical refrig- 
erators today can be bought, dependent 
upon size and in a wide range of good 
quality, anywhere from $100 up; and 
dependent on the place and character 
of use, including the local rates for 
electricity and gas, can be operated for 
anywhere from 6 cents a day up. It is 
in a sense a luxury! 

It must be quite clear that the present 
domestic owners of 3% millions of these 
machines now in operation (or 17 per 
cent of the 20 million wired homes in 
this country, belonging to every class 
of society that constitutes the cross- 
section of average American life) do 
not use them for display or amusement 
like a piano or radio or in part motor 
car, but to the contrary in the obscure 
domestic portion of their homes for es- 
sential and economic service for the 
health, comfort and economy of the 
family. 

The very fact that this domestic elec- 
tric refrigeration business is relatively 
so new and potent has inspired the per- 
sonnel in its whole manufacture and 
distribution throughout the _ country 
with a remarkable enthusiasm and de- 
sire to achieve, for which reason it has 
submitted of late everywhere to the 
maximum diminution of personal re 
turn and increase of personal effort to 
bring the price of the units down to 
their present exceedingly low cost for 
such extremely intricate and expert de 
vices—because only by such action, par 
ticularly at the present time, could it 
effect production costs low enough to 
inspire the 17 million unequipped homes 
of this nation to purchase these needed 
devices. 

Speaking for myself and the company 
and personnel and our distributive 
agencies which I here represent—wé 
welcome our proper share in ‘his excise 
tax, believing it to have uni‘ ersal ap 
plication ag a fair and important basis 
of paying current essential government 
expenses; but I may also say in conclu- 
sion that we all definitely fec! that oe 
willingness to assume this burden—an 
in sound American dollars wi'hout delu- 
sive and destructive inflatio:—s er 
tingent upon the speedy ad woot 
curtailment of all government expe? A 
tures for services and personnel to h 
degree reasonably equal to that a 
has already been necessaril we “4 
by all private individuals «nd ente 


prises throughout the country dio 
the recent period of stress, !” pusiness 


again stabilize conditions of pout 


and life in the nation, and bring writ 
an early return of wholesome prosP 
for all our people. 
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The S. M. Howes Co. 
511 Medford St. 
Boston, Mass. 
April 8, 1932. 
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“You will, of course, be interested to learn 
that the advertising in the Direcrory on our 
product Freezer-Tray has already pulled suffi- 
ciently well to justify the expense and the book 
has been out less than a week to our knowl- 
edge.” 

J. L. HALLETT, 
Freezer-Tray Dept. 


Department of Commerce 
Bureau of Foreign and Domestic Commerce 
Washington, D. C. 
April 11, 1932. 
Editor: 
I just received a copy of the Handbook the 
other day and want to take this opportunity of 


complimenting you upon the splendid presenta- 
tion. 

It is exactly the type of book that we were 
talking about getting out here at some future 
date. 

MARSHALL T. JONEs, 
Chief, Electrical Equipment Division. 


April 7, 1932. 
“We have just received our copy of the 
REFRIGERATION DirREctTorY and want to congratu- 
late you on the completeness of this publica- 
tion.”—N. W. Sieber, Adv. Mer., Continental- 
Diamond Fibre Co., Newark, Del. 


April 8, 1932. 
“We wish to congratulate you for the fine job 
you have done in collecting and presenting the 
statistical material in the Direcrory.”—W. W. 
Campbell, Distribution Division, General Elee- 
tric Co., Cleveland. 


April 4, 1932. 
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REFRIGERATOR ACCESSORIES 


“I have received your REFRIGERATION D1rREc- 
Tory and I think it is wonderful.”—M. A. Lopez, 
35-58 97th St., Corona, L. I., N. Y. 


(M. A. Lopez & Co., Importers and Distribu- 
tors of High Grade Food Products. ) 


April 9, 1932. 


“Let me compliment your organization for 
getting up that splendid Directory. I hope that 


you will do this job each year.”—-B. H. Morash, 
3 Addison Ave., Rutherford, N. J. 


April 4, 1932. 


“Received our REFRIGERATION DIRECTORY a 
few days ago, and it’s worth many more dollars 
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than you ask for it.”—Herman H. Bender, Car- 
rolltown Battery & Auto Co., Carrolltown, Pa. 


April 4, 1932. 
“We just received the copy of the Directory 
and are very pleased with it.”——-Frost Chest 


Sales Co., P. J. Holeombe, Dushore, Pa. 


Distribution Methods 


Reproduced here, about one-quarter size, are a few of 
the 479 peges of facts, figures, names and addresses in- 
cluded in the 1932 REFRIGERATION 
Marker Dry Book. 


Directory and 


These sample pages indicate in a small way the complete 
aa of the book. In the 128-page Statistical Section. 
for instance, is presented for the first time the results of 
P merchandising survey based on confidential informa- 
~ fevering distribution methods of 497 distributors 
and 20,879 dealers. There are more than 30 charts that 
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BUSINESS NEWS PUBLISHING CO. 
550 Maccabees Bldg., Detroit, Mich. 


| RUSH ORDER 
J Business News Publishing Co., : 
; 550 Maccabees Bldg., Detroit, Mich. | 
I Enclosed is $2.00 for which please send a copy of the I 
1932 Refrigeration Directory and Market Data Book. | 
| (Add 50 cents extra for foreign postage). 
l | 
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Buying Information 


The Alphabetical Section, printed on green paper, lists 
2,000 manufacturers. A special pink section contains all 
Trade Names used in the refrigeration industry. The 
Classified Section, comprising 196 pages, offers complete 
information on all sources of supply for products and 


services used by the industry. The Geographical Section, 


printed on yellow paper, lists all manufacturers accord- 
ing to the location. 
All available information has been collected and com- 


piled for your use in a single volume. It costs only $2.00 
Use the coupon today. 


a copy, postpaid in the U. S. 
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DEPARTMENT STORE WILL 
HANDLE SERVEL LINE 


INDIANAPOLIS—L. S. Ayres & Co., 
department store, has been appointed a 
dealer for Servel Hermetic electric re- 
frigerators by the Griffith Victor Dis- 
tributing Corp., Servel Hermetic dis- 
tributor in this territory. 


PROFESSIONAL SERVICE 


Testing Laboratory 
For refrigerators 
and refrigerating equipment 


George B. Bright Co. 


Refrigerating Engineers and Architects 


Hot Prospects 


What does the “hot” prospect look 
for when he has made up his mind to 
buy an electric refrigerator, but has not 
decided which make he wants? 

Here is what one family did after 
they decided to make the purchase this 
spring. 

It is a “family of five’ like those 
which figure so prominently in model 
budgets, household cost figures, etc. 
The man and wife are both college 
graduates; the oldest boy is 18, the 
youngest of the three children is an 
eighth-grader. They have just. pur- 


2615 12th St., Detroit, Mich. 


- 


Testing Service 


for Domestic and Commercial 
Electrical Refrigeration 
Testing and experimental 
laboratory service for Man- 
ufacturer, Distributor, Cen- 
tral Station. Test data ex- 
clusive property of client. 


Electrical Testing 
Laboratories 


80th St. & East End Ave. 
NEW YORK 


Kno yTest 


[Yornt prerte lou need these 
Dealers, @ Finest Quality Enamel. 
PRICES RIGHT. 


chased an electric refrigerator after 
about two months of looking around. 

When first asked what the chief rea- 
son for the purchase was, Mr. Smith 
laughed. “I guess the basic reason why 
we wanted an electric refrigerator is 
‘to keep up with the Joneses,’” he said. 
“We don’t feel that we will save much 
money.” 

But his wife didn’t agree. “There is 
an element of economy there,” she ob- 
jected. “Think of the quantity buying 
we can do at Saturday bargain prices. 
An electric refrigerator keeps leftovers 
fresh, too. And it’ll be such a con- 
venience. No more bothering with 
putting up the ice card and letting in 
the ice man.” 


Without realizing it herself, she 
came back to the “pride of owner- 
ship” idea when she said, “I'll be 
able to invite the neighbors into the 
kitchen’ and be proud. Eleanor’s 
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Insure deliveries with- 
out scratched or brok- 
en enamel. Write for 
prices. 


COVERS “nf°2"™ 


Here’s the Test 
Thermometer you 
need. Reliable, 
easy-reading — in 
a handy pocket- 
size metal case. 
Range -30 to 120° 
Fahrenheit. 


Send for one. Safe 
delivery guaranteed, 
postpaid. 


$1.50, list 


Write for our quan- 
tity prices and . dis- 
counts. 


> Taylor Instrument Companies 
- ROCHESTER NY USA 
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Woo1 


YODORLESS 


: ompletely satisfactory 
Refrigerator Insulation 


Woop CoNnvEerRSION COMPANY 
pane Ba sages Sales Offices: 
Now Parti Chane Bigg HICAN AVE. 
Detroit, 515 Stephenson Bidg: 
San Francisco, 149 Californie Se. 


been complaining about being 
ashamed to ask the girls to slumber 
parties for that very reason.” 


The eighth-grader piped up. “I like 
the idea of ice cubes,” he said. And he 
reiterated that same sentence several 
times during the conversation. 
Mr. Smith summed up: “Our real 
reason for buying is that we can afford 
it as a convenience, a pleasure, and an 
attractive piece of household equipment, 
with the feeling that it may afford 
some economic advantages.” 

Did they read the magazine advertise- 
ments carefully before they bought? 

“We didn’t pay much attention to 
magazine advertisements except to see 
when the different companies were com- 
ing down on prices,” Mr. Smith said. 


| Through a Woman's Eyes 


By Gertrude Stanton 


The one which they finally bought 
they considered was _ well-proportioned 
and attractive. It has the kind of 
shelves which they like, and an absence 
of complicated machinery. ~ 

They object strenuously to the fact’, 
however, that one must bend over in 
order to reach the lower shelves of the 
box. The particular model which they 
purchased has no electric light in it; 
the Smiths think this would help. A 
foot device for opening the door would 
be another added convenience, they 
think. 

This family had not been called on 
by a salesman trying to uncover pros- 
pects by door-to-door visits. Each mem- 
ber of the family had an interest in the 
purchase. 


Valade Plays i ost 


If a commercial salesman could get 
his prospects to look at one of his re- 
frigerated cases for two hours straight, 
to listen to words of praise about the 
cases, and to see his organization in its 
very best light during that time, he’d 
be as pleased as an amateur gardener 
with his first radish. 

Yet that is exactly what Valade Re- 

frigerator Corp. salesmen achieved last 
week with 1,872 potential buyers of dis- 
play cases—retail meat merchants. 
The Valade organization offered a 
room in their plant to the Detroit Re- 
tail Meat Merchants Association for one 
of their regular educational meetings. 
Invitations were sent out te butchers 
and meat cutters all over the city, mem- 
bers and non-members of the associa- 
tion, asking them to come and bring 
their wives for the program. Added 
incentives of refreshments and door 
prizes were offered. 


Arriving, the audience found 
members of the Valade organiza- 
tion, all recognizable because of 
their white coats with “Valade Re- 
frigerator Corp.” on the back, greet- 
ing them in a handsomely decorated 
room. A velvet curtain had been 
hung, and against it were placed 
three glistening Valade_ display 
cases, refrigerated by Copeland, 
filled with arrangements of sausage 
and sandwich meats (the real topic 
of the meeting). 


“Once we had decided we were going 
to buy, we began going to showrooms 


and investigating the various makes. 
- @ 


Eight Makes 


In all, they carefully considered eight 
makes of refrigerators: Coldspot, Cope- 
land, Frigidaire, General Electric, Ma- 
jestic, Servel, Trukold, Westinghouse. 
“We are shopping for quality,” Mr. 
Smith stated. “We want the best box 
that money can buy, but we want it at 
the lowest price we can get it.” 

What did they consider the requisites 
of a good box? Appearance, good con- 
struction, good insulation, simple oper- 
ation, and the guaranteed backing of 
a reputable company. 

In choosing from the eight makes, 
here are some of the things for which 
they eliminated various boxes. 


One was too tall, and seemed un- 
gainly and overly “thin” for beauty. 
Another looked too short and fat. 


One box seemed cheap in con- 
struction. At the showroom Mr. 
Smith rapped on the metal, and 
heard a hollow, tin-pan sound (his 
own description). The “works” of 
another make seemed too involved. 


“All of the electric refrigerators cost 
more than they should,” said Mr. Smith. 
“A price of $275 is quite a lot to pay 
for an electric refrigerator, although we 
appreciate the fact that a’ low-priced 
unit probably makes for a higher oper- 


ating cost.” 
a * * 


Narrowing It Down 


Choice finally narrowed down to two 
makes, although there are features of 
each box which they did not like. For 
example, the arrangement for milk 
bottles in one was unsatisfactory except 
on the very expensive models, which 
were out of the question for their needs. 

“We felt that a high priced box 
should show attractiveness and high 
quality at every point,” Mr. Smith said. 


The guarantees and companies be- 
hind the products were of the high- 
est importance to them. They con- 
sidered that three of the makes 
which they studied had the advan- 
tage over the other five in this 
matter, but said that it was the fact 
that they had not heard much about 
the other companies which led them 


Each guest had a ticket, and door 
prizes were later given out by the 
Valade Refrigerator Corp.—butchers’ 
cleavers, boning and skinning knives, 
white coats, meat block brushes, etc. 

In between talks, an accordionist, a 
baritone, and a violinist entertained— 
with the compliments of the Valade 
Refrigerator Corp. Valade’s enthusiastic 
sales manager, M. B. Hager, who has 
put on successful shows and programs 
for years, was master of ceremonies, 
and whenever interest seemed to lag, 
called for a song. This appealed greatly 
to the audience, much of which ap- 
peared to be German-American and 


Polish-American. 
* * 


Plenty About Display 
Cases 


Attention was called time and again 
to the display cases and to the company 
itself. Mr. Hayden of Copeland spoke 
on sanitation and freshness of meat as 
factors in success. Emil Schwartz, 
president of the Detroit Retail Meat 
Merchants’ Association, gave a talk on 
how to build up profits by selling 
sausage, and dwelt at length on the im- 
portance of good display. 

The three cases were each examples 
of different types of display. Two were 
good examples, the other was a hodge- 
podge of everything, with no attempt 
at design or attractiveness. 


Mr. Schwartz called the display 
cases the “modern salesmen,” say- 
ing that with them, sales were made 
automatically. “The eye buys,” he 
told his listeners. And what the 
eye buys, the pocketbook pays for. 
He urged the importance of fresh 
meat, both from a proposition of 
keeping customers, and of saving 
any waste which might result from 
spoilage. 


No sales talk of any kind was given 
by a Valade representative. Various 
members of the firm spoke. “Bill” and 
Marvin Valade passed out the coffee 
and refreshments at the close of the 
meeting. The thing of importance was 
that those meat merchants and their 
wives had a big evening, and the name 
Valade was impressed on their minds 
favorably. 

Incidentally, there were more fine 
complexions at that meat merchants’ 
meeting than I ever saw in one place. 
Meat cutters seem to have a secret of 
pink cheeks and clear skins which 


Manufacturers Specializing in Service 
to the Refrigeration Industry 


No reverse cuts or heavy black effects. 


BUYER’S GUIDE 


SPECIAL ADVERTISING RATE (this column only)—$12.00 per space. 
Payment is required monthly in advance to obtain this special low rate. 
Minimum Contract for this column—13 insertions in consecutive issues. 
All advertisements set in uniform style of type with standard border. 
Halftone engravings of 100-line screen, either outline or square finish. 
No charge for composition. 
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KASON HINGES 


NEW! 


Pat. Des. No Se Jor 
"95477 Samples on 

Other Patents Approval 
Pending 


Kason Hardware Corp., 61-67 Navy St., Brooklyn, N.Y. 


~ FLINTLOCK CORPORATION 
4161 WEST JEFFERSON 


LINTLOCK CONDENSERS 


re FOR EXTRA CAPACITY 
! a WITH GREATER EFFICIENCY 


Used as standard equipment by 


over 65% of the leading electric 
refrigerator manufacturers. 


DETROIT, MICHIGAN 


—— 


—— 


The Lowest Priced 
Market! 


Save one man on deliveries. 


guaranteed. Complete set $18 


more. 


Self-Lifting Piano Truck Co. - - Findlay, 


Refrigerator Trucks on the 


FINDLAY REFRIGERATOR TRUCKS 


The only practical trucks at this unheard of price level. 
Make heavy lifting easy— 
quick. Eliminate damage to cabinets—floors—walls. Fit all 
cabinets with legs. All-steel frame. 4” rubber tired wheels. 
Only pads touch cabinet. Sturdy construction. Satisfaction 


The equal of refrigerator moving equipment that costs $10.00 


Manufacturers of Trucks for 32 Years 


| 


Ohio 


Pressure Type 
Direct Expansion 


Sizes 5 Gal. to 100 Gal. 


Chloride, and Ammonia 
H. C. PARKER, LTD. 


510 Larkin Street, San Francisco, California 
392 Clifton Ave., Newark, New Jersey 


FROSKIST WATER COOLERS 


For use with F12, Sulphur Dioxide, Methyl 


2600 Santa Fe Ave. (Factory), Los Angeles, California 


—$$<— 


and packaged—all ready for sh 
in your refrigerator. 
of varied sizes and styles. Illu 


integral handle. 
wide by 954" long, by 154” 
Dessert Trays—Defrosting Pans Write for details. 


HOOSIER LAMP & STAMPING CO., EVANSVILLE, 


HOOSIER PARTS: 


| 

A pm ~No_handling—sent to you assembled | 
A complete line | 

is a 2l-cube tray of patented Aluminite 


Anodic treatment with smoothed-edge 
Overall size 5%,’ 


ipment 
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3 
deep. 
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IND. 


and Supplies 


We Carry in Stock: 
COMPRESSORS—EVAPORATORS—THERMOSTATS—VALVES AND 


TINGS—THERMOSTATIC AND AUTOMATIC EXPANSION VAL 
COPPER TUBING—CONTROLS—AND MANY OTHER PARTS 


116 Broad Street, Telephone Bowling Green 9-8870, New York, 


Electrical Refrigeration Parts 


Melchior, Armstrong, Dessau Co. 
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Biizabeth Arden and Helena Rubinstein 


to this conclusion. 


should study with care. 


Only three moving parts. 
rings on pistons; Reed valves; 1/5 h.p 
finger tip control; 3 to 7 ice trays. 

Designed to give long-time, trouble-free 


a good product have been wanting. 


Ottawa, Kans., U.S.A. 


SURECOLD | 


New Top Drop-In Unit 


Double shaft seal; 


eration. Here’s what quantity buyers wishing 


The Warner Steel Products Co- 


motor; 
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Fruit & 


Se 


9200 Russell St. 


Vegetable Baskets 


Mechanical Springs 
Wire Food Shelves 


We give prompt service and excellent workmanship. 


nd us your inquiries. 


L. A. YOUNG SPRING & WIRE CORP. 


Detroit, Mich. 


_— 


—— 


Five Models for Your Com 


S & S PRODUCTS 


A big waiting market for 
Commercial Refrigeration Equipment 


BOTTLE 
COOLERS 


mercial Compressor Units. 


“cash in” on this sure market. 


Ask for Catalog “*R’’ and tell us what line of commercial compressors you handle. 


LIMA, OHIO 


Exclusively Bottle Cooler Manufacturers 


CO. 15 Ree St. 


Now is the season to 


REQUESTS FOR 
INFORMATION 


Please refer to the 1932 Refrigeration 
Directory and Market Data Book for 
a complete list of all manufacturers of 
refrigeration equipment, parts, mate- 
rials, supplies and accessories; also for 
all available statistical data on sales 
of refrigeration equipment, distribution 
methods, etc. 

To obtain a copy of this book send 
$2.00 to Business News Pub. Co., 550 
Maccabees Bldg., Detroit, Mich. 

Advertisers will be given preference 
in published answers to requests for 
buyer’s guide service, but a complete 
list of all known suppliers will be 
mailed if stamped, self-addressed en- 
velope is enclosed with inquiry. 

Readers who can be of assistance 
in furnishing correct answers to in- 
quiries, or who can supply additional 
information, are invited to address 
Electric Refrigeration News, mention- 
ing query number. 


Introductory Set. 


SHOW YOUR REFRIGERATORS “IN ACTION” 
USE OUR FOOD REPRODUCTIONS 


Demonstrate Capacity. Attract Attention 


Specially Priced 


$10.00 Net 
Send for Catalogue 


Reproductions Company, 210 South st., Boston, Mass. 


——-—~ 


We are specialists in 
types of Dom 


Our Wareho 


M. 


protected by sprinkler system. We 


Delivery--Warehousing Service 


warehousing, delivering and installing of all 
estic and Commercial Refrigerators. 


use is Fireproof, steam heated and 
have our 
own Railroad Sidings. 


Rates Are Nominal 


& L. COMPANY 


177 Pacific Street, Brooklyn, N. Y. 
168 E. 33rd St. 


New York City 711 E. 139th St. 


iif the 


Specially designed 


‘Ti: | REFRIGERATOR COVER and 
| CARRYING HARNESS 


Form-fitting covers made of canvas outside-—moleskin lining in- 
qa} side—with thin felt filling, firmly stitched. 
The “E-Z"* Lift web harness eliminates strained backs and delivers 
Easy grip. 


heaviest refrigerator with a minimum of effort. 


Web Harness—$7.00 Complete 
Covers—$8.00, $10.00 and $12.00 


America’s largest pad manufacturers 


NEW HAVEN QUILT & PAD CO. 


80-86 Franklin St., New Haven, Conn. 


Impossible to rip. 


Special Offers 


United States only. 
COMBINATION OFFER 


Note—Combination rates are for 


Electric men News 1 Year 
an 
Directory and Market Data Book 


Directory and Market Data Book 
an 

Electric a News 1 Year 
an 


Refrigerated Food News 1 Year 
Combination Price $4.50. Saves You $1.50 


Combination Price $2.00. 
No. 1 


all other countries, 1» po 


Group and Foreign Rates 


UNITED STATES and Possessions and 
Pan-American Postal Union Countries. 


Subscribe Now and Save Money 


COMBINATION OFFER No. 6 
Directory and Market Data Book 


and 
Electric Refrigeration News 17 Weeks 
Saves You $1.00 


Combination Price $4.00. Saves You $1.00 Electric Retrig- 
- erate 
Electric Refrigeration News 2 Years News News Papers 
and 1 Subscription ...$3.00 $1.00 $3.50 
Directory and Market Data Book 5 or more, each.. 2.75 95 3.25 
Combination Price $6.00. Saves You $2.00/10 or more, each.. 2.50 -90 3.00 
20 or more, each.. 2.25 85 2.75 
COMBINATION OFFER No. 3 50 or more, each.. 2.00 -80 2.50 
Refrigerated Food News 1 Year CANADA (Prices include tariff charge 
—o of 5c a copy) 
Directory and Market Data Boo 1 subscription ...$6.00 00 00 
Combination Price $2.00. Saves You $1.00] § oy sade, each. ar own tr 
10 or more, each.. 5.50 1.90 6.50 
COMBINATION OFFER No. 4 20 or more, each.. 5.25 1.85 25 
Refrigerated Food News 1 Year 50 or more, each.. 5.00 1.80 6.00 
Electric Refrig rath News 1 Year eo ” 
“¥ eration 1 subscription ...$4.00 $1.50 $5.00 
Combination Price $3.50. Saves You $.50] ; o> more, each.. 3.75 1.45 4.75 
wor more each ae ia 
COMBINATION OFFER No. 5 or more, each.. . 
. 50 or more, each.. 3.00 1.30 4.00 


1932 REFRIGERATION DIRECTORY 
AND MARKET DATA BOOK 


5 States, $2.00 a copy, postpaid. 


Maccabees Bldg., Detroit, 


Please enter my order for 


BUSINESS NEWS PUBLISHING CO., 


Mich. 


Enclosed is remittance for $......--++seeseereeee 
COMBINATION OFFER NO....... BE Bicsscsnes 


QO 

QO 

O Enter subscription to Electric Refrigeration News [] 1 Yr. $3.00. F) 2 Yrs. $5.00. 
QO 

QO 


Enter subscription to Refrigerated Food News [] 1 Yr. $1.00. (1) 2 Yrs. $1.50. 
Send 1932 Refrigeration Directory and Market Data Book. $2.00 per copy. 


Items for Export 
Query No. 740—“Please send us list 
of manufacturers of small household 
electrical refrigeration units in this 
area, as well as names of manufactur- 
ers of compressors suitable for house- 
hold units, and commercial refrigeration 
units up to 1-ton capacity. Also ex- 
pansion coils, thermostatic controls, and 
ice cube trays. We are interested in 
exporting these items and have a num- 
ber of inquiries at hand .which we 
would like to answer.” 
Answer—This material is published in 
detail in the 1932 RerriGerRaTION DirEc- 
TORY and MarKeET Data Book. 


Inactive Companies 

Query No. 741—“I wonder if you can 
give me a list showing the names of 
all manufacturers of domestic refriger- 
ators who were in the business five 
years ago and also those who have come 
in since. Will you also put a mark on 
this list alongside the names of the 
manufacturers who have gone out of 
business either through failure, with- 
drawal from the business, or consolida- 
tion?” 

Query No. 742—‘We are interested in 
securing a list of the companies which 
have manufactured electric refrigera- 
tors but which are not now engaged in 
this industry. I believe that you prob- 
ably have such a list or have available 
the information from which it could 
readily be compiled.” 


Query Nod. 743—“I would greatly ap- 
preciate your furnishing me with the 
following list: those who manufactured 
mechanical refrigerators on Jan. 1, 1931, 
and who are no longer in the field to- 
day. Also those who entered the refrig- 
eration field during the year 1931. I 
would appreciate your giving me the 
name of the manufacturer and the 
trade name it was or is marketed 
under.” 

Answer—There is considerable diffi- 
culty in determining definitely that a 
refrigeration company has quit business, 
and further difficulty in determining the 
date of its demise. Moreover, to publish 
information of this kind (if not strictly 
accurate) might embarrass any reor- 
ganization efforts which might be in 
process. In the trade name section of 
the 1932 REFRIGERATION DIRECTORY and 
Market Data Book all known trade 
names have been published with nota- 
tions regarding inactive companies. 


Monthly Sales Figures 

Query No. 744—‘Will you please refer 
us to someone from whom we can get 
the standing in the sale of electric re- 
frigerators for the first two months of 
this year? We are anxious to find out 
what company was ahead in that period 
of time.” 

Answer—Manufacturers of electric re- 
frigerators do not make public the 
figures showing their monthly sales. All 
available sales statistics are published 
in the 1932 RerriGeRATION Directory and 
MarKeET Data Book. 


F-12 Formula 

Query No. 745—“Will you please fur- 
nish us with underwriters laboratory 
formula of F-12 gas?” 

Answer—This gas bears the chemical 
formula CCLeFs. The underwriters 
laboratories specify that cylinders con- 
taining this refrigerant be marked 
“Kinetic No. 12.” 


Coin Meters 

Query No. 746—“Will you kindly give 
the writer the names and addresses of 
firms who make a machine similar to 
the Lektro-Meter put out by Shay-West 
& Associates Co.? I am writing this 
concern for prices, but would like to 
know of others making a similar ap- 
paratus.” 

Answer—See page 211 of the 1932 
REFRIGERATION Directory and MARKET 


Data Book. 


Export of Refrigerators 


February, 1932, Shipments Reported by the Bureau of Foreign 
and Domestic Commerce 


Electric Commercial Parts for 


Electric Household Refrigerators Electric 
Refrigerators Up to1 Ton Refrigerators 
Number Value Number Value Value 
Fe EA eee eee 35 
MME, oo cna eas cached eer eN Coy Oe 240 $ 28,846 46 $ 5,452 $ 14,801 
EROUMOMIOVAMIA. 565000455 0600008 17 2,169 2,116 
SPP errr rer 47 3,239 14 1,340 2,180 
BEE o5.nicecnccdeseresesanee’ 2 164 135 
ol ero enr 246 12,231 88 10,218 15,979 
MEN viv ccacuvssturiscaes bases 15 799 26 3,536 7,838 
IN dpa Foraei sce ora knkey ees 9 1,080 
Bei PROC Btate. .ivcciecinccces 6 540 21 2,379 1,436 
a ere eer eee 100 9,635 84 8,625 9,621 
POMIEEIANOD. 656.06 5600% 8iseb 8 OOTS 27 3,079 22 4,235 2,519 
NE av cick avtaeesbe vaste ta 15 3,946 13 7,997 937 
Soviet Russia in Europe....... 7 
WE tc-cbe bcviast ob aceeeeheaens 17 2,951 49 10,526 3,179 
eee ore 813 
ES RR er ee 72 9,355 32 4,129 5,150 
WOO BANSGGM occ cs vvevsvee 921 76,938 679 70,795 84,303 
| Aes Seer ree ye 755 58,694 68 14,066 91,356 
British Honduras ........ssss006 1 128 
ON MRE 6ia.ds Fresca nds sense 1 108 
Eee er eee 202 
SIRE, | 5.4 5.09066 000054 00008008? 1 146 1 266 
EE iecasaseherrehisaxeeus 2 285 - 301 
DEE S Shickcetet pAb beskA NSS 5e8s 40 6,096 8 2,841 520 
ENE. KisGbiavabiateseeeeesaes 2 328 2 1,679 141 
PE, suv cdc hide kedeeesacebeks 14 2,477 1 1,008 539 
EE nen eee eee 17 2,594 3 796 106 
DD, kde oe hb09095664485-000.5'> 8 
PS. 5.5 0s Sa sentucadeavactine’s 7 1,095 1 158 119 
Trinidad and Tobago........... 3 473 9 
Other British West Indies...... 1 325 
RE Sie dare pneuises ci Akh O64 45-08 63 6,600 4 1,302 657 
Dominican Republic ............ 10 1,174 207 
Netherland West Indies......... 4 817 30 
BOMAth, TAODUDIIG O86 6 is vc cade veces 5 748 10 
NINN 2 aie vie si eee ae kK 65-408 > 77 6,836 27 6,604 7,533 
MEE SANs es ketene Shenae nares 54 3,497 14 2,649 3,837 
BEG hc causa ganer eb atnbeecekes as 4 455 69 
EDS, i-vide-< seb ee seebahaeewals 3 975 81 
DIE cr nds Vibe se ken es nue wes 5 770 
DE Reis -v awk cea Cae o SeDEN ERE EES 11 1,223 9 984 427 
| rer re ere rer 1 73 11 901 405 
EE: a cnnneic ees dtees ean hire 8 1,286 1 230 130 
pS RORY See Tene CCT TOT 1 287 
ee ree eee eee 88 10,586 2 186 1,105 
|) eee ree re 25 2,764 355 
DE GERRRER NA ONNA OCA ASO oR SS 1 159 
et er ie 44 5,536 16 2,299 1,466 
Netherland East Indies......... 85 16,551 14 3,400 645 
French Indo-China ............. 32 4,105 1 53 172 
CEE Scdiscwecticsdeuntdans 18 2,057 3 462 267 
EE  Aiks+ dn haha veer nae) eksS 37 4,593 608 
Philippine Islands ........c.s0-> 155 24,571 456 
rr errr err ce et 67 
LECCE: CLOT TT TT Cre 42 
NEED. dns bbevedereererdentess 5 450 702 
po eT eee rere ees 1 143 
PEOMCR. COPTER oi ceeds ccciccnene 10 
a” a ere ee 6 253 258 
BOUIOR COOUMD: cence dss cieaiacis 2 270 
British Bast Africa.............. 42 
Union of South Africa.......... 103 13,115 1,989 
SE SHUG brkencce cece biweceeey 5 56 27 
og SR rrr eee 283 
Other British West Africa...... 18 
|, FFT tree eee 1 115 
Algeria and Tunisia ........... 5 564 3 288 35 
Other French Africa............ 1 521 44 
SN ccd cheveaedncdedestssoses 22 2,746 2 342 257 
COE EMGAGE occ ciscivccisave 1 185 
MEN + baw eVaweessenteveseaa nes 3,439 $338,553 1,288 $173,803 $266,283 
Shipments to Hawaii............ 156 $ 14,174 55 $ 7,725 $ 3,294 
Porto Rico ...... 19 $ 2,493 $ 424 


THE CONDENSER 


PAYMENT IN ADVANCE is ui 
for advertising in this pot Te 
following rates apply: 

POSITIONS WANTED—Fifty words 
or less, one insertion $2.00, additional 
words four cents each. Three inser- 
tions $5.00, additional words ten cents 
each. ALL OTHER CLASSIFICATIONS 
—Fifty words or less, one insertion 
$3.00, additional words six cents each. 
Three insertions $8.00, additional words 
sixteen cents each. 

REPLIES to advertisements wi 
numbers should be addressed “og po 
— a in a of Electric Refrig- 

ews, Mac i 
Detroit, Mich. ne ae 


POSITIONS AVAILABLE 
SEE display advertisement in this column, 
POSITIONS WANTED 7 


REFRIGERATION expert, 14 years’ ex peri- 
ence in engineering and development work 
on domestic and commercial equipment, ac- 
cessories and production methods. College 
graduate. References, Available for position 
as chief or consulting engineer to manufac- 


turer in need of results. Box 437. 
REFRIGERATION SALES PRODUCER 
AVAILABLE. Has unusual refrigeration 


background in branch and dealer organiza- 
tions. Has thorough grounding in refrig- 


dle outlets harmoniously and productively 
Keen sales analyst, excellent producer. 
Should prove valuable as sales manager for 
large distributor or branch or district man- 
ager for manufacturer. Box 447. 


COMMERCIAL REFRIGERATION MAN- 
AGER: Preferably in New York, New 
Jersey, Pennsylvania. Capable of organizing 
and directing sales—installation—service de- 
partments on refrigeration in all its phases 
and also air conditioning. Would consider 
proposition from distributor, large dealer or 
factory direct. 10 years of experience in 
sales and engineering. Now connected with 
distributor in executive managing position 
but desire a change. Write in confidence. 
Box 451. 


ALERT and aggressive with a clean cut 
proven past record as a producer possessing 
initiative and ability. During past 10 years 
have handled all types of refrigeration sales 
work including household commercial, or- 
ganization and sales promotion. Have also 
called upon dealers and distributors na- 


tionally. Age 38, married, references. 
Box 452. 

FRANCHISE OPEN 
VALUABLE territories open in Florida. 


There are some good locations still open for 
Westinghouse refrigerator dealers in Flor- 
ida. Wire or write D. E. Brunskill, Sales 
Mgr., Westinghouse Electric Supply Co., 
Jacksonville, Fla. 


EQUIPMENT FOR SALE 


FOR SALE Used Equipment. 1 3x3 Frick 
Machine complete with motor. 2 %-ton 
Creamery Package. 1 1% Kelvinator. 2 
%-hp. Universal Coolers. 12 Universal 
Cooler Brine Tanks with expansion valves. 
1 1% Brine Bump. 1 4x4 Wolf-Lindy. 1 
3x3 Peerless. United Refrigerator Service, 
2806 Armitage Ave., Chicago, III. 


FACTORY FOR SALE 


FOR SALE—Oil Burner Factory—owners of 
oil burner factory, centrally located in 
United States, wish to retire. Burner on 
market past six years and well established. 
Approved by Underwriters. Factory now in 
operation. Sales, service and factory or- 
ganization intact. $30,000 will buy. Box 428. 


MISCELLANEOUS 


THE INDEPENDENT REFRIGERATION 
CO. of 2689 West Pico St., Los Angeles, 
Calif., is desirous of receiving offers from 
manufacturers of room cooling equipment, 
especially designed for tropical and sub- 
tropical climates, also catalogues and price 
lists on other general refrigeration equip- 
ment in use in various commercial fields. 


Engineer Wanted 


WANTED—High-grade, competent and 
experienced _ refrigeration 
competent to design and develop both 
unit and box. Excellent opening for 
out-of-the-ordinary man. Must 
proven record of accomplishments. Re- 
plies in strict confidence. Box 448, 
Exectric RerricerRation News. 


engineer 


have 


VAULT TRANSFORMED INTO 
FLORIST COOLER 


DETROIT—What was once a mer- 
chant’s money vault has now become a 
storage cooler for floral decorations 
through a transformation which took 
place when Breitmeyer’s «. Sons, a 
florist concern, rebuilt on a store on the 
corner of Farmer and Broadway Sts. 

A stolid built-in concrete and steel 
vault presented a problem in the dis- 
mantling of the old building, and it was 
decided to build around the vault with 
the possibility of making a storage re- 
frigerator out of it. 

The Copeland Refrigeration Co. of 
Detroit undertook the job of converting 
the vault into a storage room. The in- 
terior of the vault was lined with Celo- 
tex, and sidewall coils were installed. 
A 1-hp. Copeland unit is used to main- 
tain temperatures of 45 to 50° F. which 
are necessary for proper preservation of 


certain flowers. 
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EXTRA DRY 
tSOTOO 


The Purest Sulphur Dioxide SO, 
REFRIGERATION GRADE 


GUARANTEED 


Service men rely on our Personal 
Service and quick deliveries from 
our own and from agents’ stocks. 


Write, wire or cable where we may serve 
Cable address “Eustis Boston”. 


PAT OFF. 


you. 


West Norfolk, Virginia 


F. A. EUSTIS, Sec’y 131 State St., Boston, 75 West St., New York 


>| BUSH gf 


REFRIGERATION {# 
CONDENSERS {2 
Blue prints will gladly be mailed for 


your Comparison or new units made ex- 
4 actly to your own specifications. 


Our folder No. 100 lists 21 different 
types of finned tubing designed to meet 
various refrigeration needs. 


INDIVIDUAL 
FINNED TUBING 


|—THE BUSH MFG. CO., HARTFORD, CONN. 


DEHYDRATED COPPER TUBING 


Made to 
A. 8. 7. Mi. 
specifications 
(B68-30T). 
Ready for quick 
installation. 
Prompt ship- 
ment. 


ey i 


/Ansul Sulphur Dioxide 
UNIFORM ALWAYS 


For direct charging. 


P at bvery Nine sizes of cylinders 
Contain \ from 2 to 150 pounds. 
perfect rat Also ton drums. Stocks 
te in principal cities. 


ANSUL CHEMICAL COMPANY 


MARINETTE = WISCONSIN 


Ws SOS A 


for BREAKER STRIP INSULATION 


An olorless and odor repelling (non-phenolic) thermal and electrical 
insulo tin Practically unaffected by moisture, oil, chemi- 
cals, .nd t t stremes. Will not easily warp, swell, soften or 


\ NITE remains accurate throughout long service and 
insulation efieieney under all conditions. 


deter rate ' } 


mt 


TAL-DIAMOND FIBRE COMPANY 
> DELAWARE 


offers pert 


rats 


NEWARK <> 


| 
| 
The following presentation was 
| made by Powell Evans, retired 
president of Merchant & Evans, be- 
fore the Senate finance committee 
| last week in behalf of the refrigera- 
tion industry. 

I am present at this hearing on béhalf 
of Merchant & Evans Co. of Philadel- 
phia (a metal manufacturing and com- 
mercial concern dating from 1866, en- 


|gaged in national and _ international 
trade in an experienced and responsible 
way, with plants in Philadelphia and 
Lancaster, Pa., and Wheeling, W. Va.,); 
and present its business and engineer- 
ing views as its former president and 
| controlling owner from 1905 until re- 


tirement a year ago, and as the present 
;owner of a substantial interest in the 
| enterprise. 

Merchant & Evans Co. have been 
manufacturing automatic electric me- 
chanical refrigeration since 1925, cover- 
ing the widest current range of this ap- 


paratus of up to 1 ton per day ice 
capacity, applied to all uses in the art, 
both here and abroad. 
$500,000 Development Cost 
We spent over $500,000 in cash to 


learn how to design, produce and serv- 
ice our current product; and have 
further invested over $1,000,000 cash in 
plants at Philadelphia and Lancaster, 
|Pa. capable (but unfortunately now 
;only partially employed) of producing 
upon short notice up to 30,000 units per 
annum. 

The question in issue in this hearing 
|is the inclusion of an excise tax in the 
current revenue bill as passed by the 
House of Representatives on April 1, 
of “5 per cent of the manufacturers’ 
wholesale price on household type re- 
frigerators (for single or multiple cabi- 
net installations) operated with elec- 
tricity, gas, kerosene or other means 
(including parts therefor sold on or in 
connection therewith or with the sale 
thereof)"—this tax to be a single im- 
position on each final sale for each 
item 

While the above language not en- 
tirely clear to us, it appears to include 
not only the aforesaid domestic refrig- 
erating machinery but as well the box 
and/or cabinet (single or multiple) with 
which aforesaid machinery operates to 
produce mechanical refrigeration 
whether energized with electricity, gas, 
kerosene or other means 


1s 


Tax 


The obvious purpose of the above pro 
vision is not to tax refrigeration per s¢ 
for all its needs and but merely 
to tar exclusively domestic refrigeration 
of the generally defined “mechanical” 
type while leaving free of tax all othe) 
domestic refrigeration accomplished by 
the use of ice or otherwise. 


Selected, Burdensome 


uses, 


It is, however, very obviously a pecu- 
liarly selected and burdensome taa 
primarily on refrigeration—long de- 


veloped and employed not only in this 
country but all over the world for 
fundamental reasons of health, neces- 
sity, convenience and economy 

It seems further to be an especially 
pointed burden of the domestic me- 
chanical branch alone of the refrigera- 
tion industry 

We feel that the inclusion of the re- 
frigeration industry in any form in this 
excise tax is an apparently very special 
selection out of many current domestic 
and commercial appliances which 
should all equally bear the burden (and 


are more able to do so) but have all 
been passed by free, for reasons obscure 
and unknown to us or from lack of 
information on the whole subject 

Merchant & Evans Co. during the 
years 1928, 1929 and 1930 actively 
pressed before the Federal Trade Com 
mission at Washington, D. C., in a con 
tinuous series of complaints, exhibits 
proofs and legal briefs, various unfai! 
and destructive activities employed in 
the distribution and installation of auto 
matic electric mechanical refrigerator 
throughout the whole range of their 
many sizes and uses in both domestic 
and commercial fields up to 1 ton maxi 
mum ice making capacity per day (all 
refrigeration above this capacity being 
effected by either ice or mechanical re 
frigeration operated non-automatically 
and under constant control of experi 
enced engineering personnel 

Filed herewith are copies of these 
complaints in two pamphlets: P-/ (in 
cluding protests and data from May 
31, 1928, to March 22, 1929, inclusive), and 
P-2 (continuation of the aforesaid com 
plaints and data from April 24, 1929, to 
April 21, 1930, inclusive 

Unfortunately for us and, as we be 
lieve, for the industry, this great, highly 


organized and very expensive branch of 


the federal government showed virtu 
ally no interest or action about this 
matter throughout the above period and 
up to the present time-—to which we 
were fully entitled under the facts and 
laws concerned 

On pages 3/6 inclusive of P-1 are lists 


and reproductions of then current news- 
paper advertisements of various public 
utilities offering (as a regular practice 
;}continued up to the present time) about 
30 appliances (energized by electricity, 
|gas and explosive engines) used largely 
jin homes. The consumer sales of these 


1928 totalled (according to McGraw-Hill 
Publishing Co.’s lists) over $800,000,000 
(including 468,000 domestic refrigera- 
tors, priced on the same basis at $128,- 
700,000). 

Out of this vast sum of necessities, or 
conveniences, or economic devices, or 
luxuries (the name in each case de- 
pendent upon who defines it) domestic 
mechanical refrigeration alone has been 
culled for this excise tax. 


Why Tax Refrigeration? 


Who can show the justice and wisdom 
of this selection out of this mass of 
public purchases; or, in fact, why refrig- 
eration—and particularly domestic re- 
frigeration—should be taxed at all in- 
stead of, for example, plumbing, or heat- 
ing, or cooking, or washing, or ventil- 
ating, or sewing, or mechanical ma- 
chines of all other sorts that are habitu 
ally employed in most homes of this 
country at this time? We had no notice 
hearing before the House impost. 
It is possible that thé rather spectacu- 
lar position that domestic refrigeration 
now occupies, due to long continued and 


ol 


expensive propaganda and sales pres- 
sure of every sort; and further, the 
success that it has achieved due to its 


public need and benefit; and finally, the 


fact that it has attained large sales, | 
which can easily be taxed—-have com- 
bined to make this branch of this in 

dustry an easy mark in this tax 


emergency. 


General Excise Tax 

Our view is that this excise tax should 
be spread over all refrigeration and all 
these other devices as a general excise 
tax, each industry and part thereof to 
bear its justly needed share. 

It is further possible that this particu- 
lar area of this particular refrigeration 
industry has been on the 
sumption that it has been a highly suc 
cessful activity financially. The reverse 
is true 

The electric refrigeration business, 
particularly in the domestic field, was 
practically initiated about 25 years ago 
when some of the modern refrigerant 
gases were discovered which turned out 


selected 


as- 


practical and economical and suscepti- | 


ble of safe operation without constant 
expert attention. The industry then 
slowly grew and became a practical in- 
dustrial affair prior to the World War. 

Since the war it slowly increased until 
about 1925 or 1926 when it suddenly be- 
came a great industry with the growth 


during recent years up to 1928 shown 
on page 5 of P-1, followed by a con- 
tinued increase, resulting in sales of 
about 900,000 units during 193 for 


$216,000,000. 

Throughout our complaint to the Fed- 
erdl Trade Commission we stressed the 
mortality and lack of profit in the in- 
dustry especially on pages 67 and 74 of 
P-1. 

The various failures, shrinkages of 
operation and reorganizations in the in- 
dustry to date all speak for themselves. 

Among the various attempts to launch 
effectively and permanently into this 
highly specialized industry, a single ef- 
fort is known costing more than $5,000,- 
000 cash—with total to the in- 
vestors concerned. 

Examination of these records by any 


loss 


auditor will disclose a very heavy 
mortality and a very small return on 
the investment, effort and expenditure 


spent in this fleld as compared with the 


records of many other devices in the 
same general domestic category (such 
as washers, cleaners, etc.) aggregating 
larger sales, wider diffusion and a 
reater amount of profit 

Why, therefore make an exclusive 
target of this last item--domestic m«¢ 
chanical refrigeration now already 
heavily taxed in allt constituent 
costs 

More Than Auto Levy 

Agail why make this excise tax 
pe cent, when the no-more-essential 
items of automotive cars and trucks are 
respectively assessed at only 3 per cent 
ind per cent? 

If the medica professior of the 
United States, and the hospitals, and the 
charitable and welfare workers, and the 
women of the nation: and all the food 
growers of meats, fruits and vegetables; 
and all the transportation agencies for 
foods; and all the storage and distribu 
tion agencies for foods ind all the 
hotel and restaurant facilities of the 
country were examined on this sub- 
ject they would give unanimous evi 
dence of the weightiest and most con- 
clusive sort as to the necessity and 
economy of this modern refrigeration 
the great service it has provided to 


wards making possible and now almost 


universal (and at greatly reduced cost) 
the growing, distribution and use of 
fresh meats, fish, poultry, dairy prod 
ucts, fruits and vegetables, regardless 
of season, climate and latitude; and the 
benefit all this new and effective method 
of “modern refrigeration” distribution 
and storage of food in detail has af- 
forded to increase the health and com- 
fort of the whole nation from the 
cradle to the grave. An increasing body 
of laws requires refrigeration 


What possible industry can be 


found 


Powell Evans Presents Facts About 
Industry to Senate Committee 


|appliances for the year-season of 1927- 


that is so fundamentally _ essenti 
throughout the year to the purse, t} 
health and the comfort of every sing 


living soul in the nation—and wh 
should it first and alone of all the d 
mestic appliances be exclusively ir 


cluded in this excise tax, and furthe 
jat the highest rate? 

| Without this modern refrigeration t} 
|nation would now return (as a genet 
|home proposition) to the days of rai 
|and non-fresh fruits and vegetables f; 
| most of its area and most of the yea 
| and sour milk and stale meat and fish 


}and in general to more expensive, les 
effective and less well-regulated food 
with the resultant harm to the healt 


and life of our whole population whi 


|}the old conditions automatically « 
| tailed. 
The above views of myself and tl} 


|company I represent are based on sev: 
|years’ active experience in the aut 
matic electric mechanical refrigerat 
| field, both here and abroad, througho. 
the range of its use as summarized o 
page 87 to 94 inclusive of our “Con 
|plaint Before the Federal Trade Con 
mission”. -P-1--and attached literatur: 


Data from Various Sources 


on th 
indust! 
Nation 


The 
subject 


data coming before you 
from the refrigeration 
detail the 


is presented in by 

Electric Manufacturers’ Association (1% 
frigeration division), and the ELect: 
REFRIGERATION News, the organ of tl 
industry, as well as from the variou 
individual sources like my own. 


| It all illustrates very clearly the cur 
jrent fast march of human knowledg: 
}and experience, whereby the luxury < 
one day becomes the necessity of th: 
next-—-in our constant present active anc 
| highly informed advance in the unde: 
standing and improvements of living 

In general— it is axiomatic that ever 
human activity which sustains itself 
and really pays its way as it goes 
|}competition, must include in its 
tial every essential expense; an 
hence, any tax imposed on this industry 
must be passed on to the ultimate con 
sumer, who in the end must pay al 
costs for everything produced and di 
tributed for his or her use 


Cannot Absorb Tax 


evidence put 
that this industry 
its profits the proposed 
excessive 5 per cent excise 
has not made, and cannot now 
such profits; and must therefore of 
necessity, if is to survive, pass any 
such tax on to the individual user 

which may jeopardize the progress of 
the industry to such extent as to accel 
erate its difficulties and even result in 
its failure. 

The “ultimate buyer” 
refrigerator industry 
cross-section of all 
life. 

Automatic electric mechanical refrig 
erators today can be bought, dependent 
upon size and in a wide range of good 
quality, anywhere from $100 up; and 
dependent on the place and characte: 
of use, including the local rates for 
electricity and gas, can be operated for 
anywhere from 6 cents a day up. It is 
in a sense a luxury! 

It must be quite clear that the present 
domestic owners of 3% millions of these 
machines now in operation (or 17 per 
cent of the 20 million wired homes in 
this country, belonging to every class 
of society that constitutes the cross- 
section of average American life) do 
not use them for display or amusement 
like a piano or radio or in part moto: 
car, but to the contrary in the obscure 
domestic portion of their homes for es 


ir 
essen 


costs 


show 
int« 
and 
it 
make 


The before you 
cannot absorb 
exclusive 
tax 


as 


it 


in this domestic 
a very fail 
current American 


is 


sential and economic service for the 
health, comfort and economy of the 
family 

The very fact that this domestic elec 
tric refrigeration business is relatively 


so new and potent has inspired the per 


sonnel in its whole manufacture and 
distribution throughout _ the country 
with a remarkable enthusiasm and dé 
sire to achieve, for which reason it ha 
submitted of late everywhere to the 
maximum diminution of personal re 
turn and increase of personal effort t 
bring the price of the units down to 
their present exceedingly low cost for 
such extremely intricate and expert de 
vices because only by such action, par 
ticularly at the present time, could it 
effect production costs low enough to 
inspire the 17 million unequipped homes 
of this nation to purchase these needed 
device 

Speaking for myself and the company 
and personnel and our distributive 
agencies which I here represent—we 
welcome our proper shure in this excise 
tax, believing it to have universal ap 
plication as a fair and important basis 
of paying current essential government 
expenses; but I may also say in conclu- 
sion that we all definitely feel that our 
willingness to assume this burden—and 
in sound American dollars without delu- 
sive and destructive inflation—is con- 
tingent upon the speedy and drastic 
curtailment of all government expendi- 
tures for services and personnel to a 
degree reasonably equal to that which 
has already been necessarily accepted 
by all private individuals and enter- 
prises throughout the country during 
the recent period of stress, in order to 
again stabilize conditions of business 
and life in the nation, and bring about 


an early return of wholesome prosperity 
our 


for all people 


Me & Evans Co 
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| 3 Automobile Registration for 1930 


Distribution Methods 


Reproduced here. about one-quarter size. are a few of 
the 470 pages of facts. figures, names and addresses in- 
Dirnetory and 


cluded in the 1932 Rerriceration 


Market Data Book. 


These sample pages indicate in a small way the complete 
-cope of the book. In the 128-page Statistical Section 
for instanee, is presented for the first time the result= of 
a merchandising survey based on confidential informa- 
tion covering distribution methods of 4197 distributors 


and 20.879 dealers. There are more than 30 chart. that 


help to visualize and analyze important data 


ELECTRIC REFRIGERATION NEWS, APRIL 27, 1932 


The S. M. Howes Co. 
511 Medford St. 
Boston, Mass. 
April 8, 1932. 
“You will, of course, be interested to learn 
that the advertising in the Direcrory on our 
product Freezer-Tray has already pulled suffi- 
ciently well to justify the expense and the book 
has been out less than a week to our knowl- 
edge.” 
J. L. HALLer?, 
Freezer-Tray Dept. 


Department of Commerce 
Bureau of Foreign and Domestic Commerce 
Washington, D. C. 
April 11, 1932. 
Editor: 

I just received a copy of the Handbook the 
other day and want to take this opportunity of 
complimenting you upon the splendid presenta- 
tion. 

It is exactly the type of book that we were 
talking about getting out here at some future 
date. 

MarsuaAte T. Jones, 
Chief, Electrical Equipment Division. 


April 7, 1932. 
“We have just reeeived our copy of the 
REFRIGERATION Direcrory and want to congratu- 
late you on the completeness of this publica- 
tion.’ N. W. Sieber, Adv. Mer., Continental- 
Diamond Fibre Co.. Newark, Del. 


April 8, 1932. 
“We wish to congratulate you for the fine job 
you have done in collecting and presenting the 
statistical material in the Direcrory.”.-W. W. 
Campbell, Distribution Division, General Elee- 
trie Co., Cleveland. 


April 4, 1932. 
“| have received your REFRIGERATION DirEc- 
rory and I think it is wonderful.” M. A. Lopez, 
35-58 97th St.. Corona, L. [, N. Y. 


iM. A. Lopez & Co., Importers and Distribu- 
tors of High Grade Food Products. } 


April 9, 1932. 
“Let me compliment your organization for 
vetting up that splendid Direcrory. I hope that 
you will do this job each year.” —B. H. Morash, 
3 Addison Ave. Rutherford, \N. J. 


April 4, 1932. 
“Received our REFRIGERATION DIRECTORY a 
few days ago, and it’s worth many more dollars 
than you ask for it.” Herman H. Bender, Car- 
rolltown Battery & Auto Co., Carrolltown, Pa. 


April 4, 1932. 
“We just received the copy of the Direcrory 
and are very pleased with it.” Frost Chest 
Sales Co. P. J. Holeombe. Dushore, Pa. 


BUSINESS NEWS PUBLISHING CO. 


550 Maccabees Bidg., Detroit, Mich. 


RUSH ORDER 


Business News Publishing Co., 
550 Maccabees Bldg., Detroit, Mich. 


Enclosed is $2.00 for which please send a copy of the 
1932 Refrigeration Directory and Market Data Book. 
(Add 50 cents extra for foreign postage). 
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Buying Information 


The Alphabetical Section, printed on green paper, lists 
200 manufacturers. A special pink section contains all 
Trade Names used in the refrigeration industry The 
Classified Section, comprising 196 pages. offers complete 
information on all sources of supply for products and 
cerviees used by the industry. The Geographical Section, 
printed on yellow paper. lists all manufacturers accord 
ing to the location 

All available information has been collected and com 


, 


piled for your use in a single volume. It costs only $2.00 


a copy. postpaid in the | s Lise the coupon today 
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HANDLE SERVEL LINE 


INDIANAPOLIS—L. S. Ayres & Co., 
department store, has been appointed a | 
dealer for Servel Hermetic electric re- | 
frigerators by the Griffith Victor Dis- | 
tributing Corp., Servel Hermetic ais-| Hot Prospects 


tributor in this sacle bal What does the “hot” 


prospect look 


| buy an electric refrigerator, but has not 
| decided which make he wants? 

| Here is what 
| they decided to make the purchase this 
| spring. 

It is a “family of five” 

| which figure so prominently 
| budgets, household cost figures, 


PROFESSIONAL SERVICE 


like those 
in model 
etc. 


Testing Laboratory 
For refrigerators 


about two months of looking around. 

When first asked what the chief rea- 
son for the purchase was, Mr. Smith 
laughed. “I guess the basic reason why | 
we wanted an electric refrigerator is 
‘to keep up with the Joneses,’” he said. 
“We don’t feel that we will save much 
money.” 

But his wife didn’t agree. “There is 
an element of economy there,” she ob- 
jected. “Think of the quantity buying 
we can do at Saturday bargain prices. 
An electric refrigerator 
fresh, too. And it’ll be such a con- 
venience. No more bothering with 
putting up the ice card and letting in 


Testing Service 


for Domestic and Commercial 
Electrical Refrigeration 
Testing and experimental 
laboratory service for Man- 
ufacturer, Distributor, Cen- 
tral Station. Test data ex- 
clusive property of client. 


Electrical Testing 
Laboratories 


80th St. & East End Ave. 
NEW YORK 


the ice man.” 
Without realizing it herself, she 
: came back to the “pride of owner- 
You need these ship” idea when she said, “I’ll be 


able to invite the neighbors into the 
kitchen and be proud. Eleanor’s 
been complaining about being 
ashamed to ask the girls to slumber 
parties for that very reason.” 


aM Finest Quality Enamel. 
7 ~=PRICES RIGHT. 
orders filled prompt 


on ALE atin, 
an saahacey 


up. “I like 
And he 
several 


The eighth-grader piped 
the idea of ice cubes,” he said. 
reiterated that same sentence 


Scccce Milivasioan with: times during the conversation. 


out scratched or brok- Mr. Smith summed up: “Our real 

+l aa Write for reason for buying is that we can afford 

it as a convenience, a pleasure, and an 

Fulton Bag & Cotton Mills attractive piece of household equipment, 

COVERS icssepstt Syn Stes tty aan with the feeling that it may afford 
some economic advantages.” 


ments carefully before they bought? 
“We didn’t pay much 
magazine advertisements except to see 
when the different companies were com- 
ing down on prices,” Mr. Smith said. 
“Once we had decided we were going 
to buy, we began going to showrooms 
and investigating the various makes. 


Eight Makes 


Here’s the Test 
Thermometer you 


need. Reliable. In all, they carefully considered eight 

. 2c -efricars "ce ‘ " ~ a 
easy-reading in makes of refrigerators: Coldspot, Cope 
: ih: | k land, Frigidaire, General Electric, Ma- 
a andy = poe et- jestic, Servel, Trukold, Westinghouse. 
size metal case. “We are shopping for quality,” Mr. 


want the best box 
but we want it at 
can get it.” 


Smith stated. “We 
that money can buy, 
the lowest price we 

What did they consider the requisites 
of a good box? Appearance, good con- 
struction, good insulation, simple oper- 
backing of 


Range —30 to 120° 
Fahrenheit. 
Send for one. Safe 


delivery guaranteed, 
postpaid. 


ation, and the guaranteed 
a 4 ® © ‘@ © ar a) . . 
S150, list a reputable company. 
In choosing from the eight makes, 
here are some of the things for which 


W rite 
tity prices 
counts, 


for our quan- 


and dis- eliminated various boxes 


they 


One was too tall, and seemed un- 


Taylor lsrament ent Ci ; _ and overly _— sas preted 

CHESTER NY USA nother looked too short and fat. 

in. i at mit i. 0 iin Wty. ttt, One box seemed cheap in con- 

Posse 2° To aad ee struction. At the showroom Mr. 
Smith rapped on the metal, and 


heard a hollow, tin-pan sound (his 
own description). The 
another make seemed too involved. 


“works” of 


“All of the electric refrigerators cost 
more than they should,” said Mr. Smith 
‘A price of $275 is quite a lot to pay 
for an electric refrigerator, although we 
appreciate the fact that a low-priced 
unit probably makes for a higher oper 
ating cost nic 


Narrowing It Down 


Choice finally narrowed down to two 


Balsam -Woot 
Sealed Slabs 
“ODORLESS 


SANITARY 


Completely satisfactory 
Refrigerator Insulation 


makes, although there are features of 
each box which they did not like. For 
example, the arrangement for milk 


bottles in one was unsatisfactory except 
on the very expensive models, which 
were out of the question for their needs 

“We felt that a high priced box 
should show attractiveness and high 
quality at every point,” Mr. Smith said. 


The guarantees and companies be- 
hind the products were of the high- 
est importance to them. They con- 
sidered that three of the makes 
which they studied had the advan- 
tage over the other five in this 
matter, but said that it was the fact 
that they had not heard much about 
the other companies which led them 
to this conclusion. 


Woop CONVERSION COMPANY 
Industrial Sales Offices: 
CHICAGO, 360 N. MICHIGAN AVE. 

New York, 3107 Chania Bidg; 
Detroit, 515 Stephenson Bidg; 
San Francisco, 149 California St. 


Through a Woman's Eyes 


By Gertrude Stanton 


one family did after | 


The one which they finally bought 
they considered was well-proportioned 
and attractive. It has the kind of 


| for when he has made up his mind to] shelves which they like, and an absence 


of complicated machinery. 


They object strenuously to the fact, 
however, that one must bend over in 


| order to reach the lower shelves of the 


| box. 


The particular model which they 


| purchased has no electric light in it; 
|the Smiths think this would help. A 
|foot device for opening the door would 


be another added convenience, they 


| think. 


and refrigerating equipment | The man and wife are both college | 
George B. Bright Co. _graduates; the oldest boy is 18, the 
Refrigerating Engineers and Architects youngest of the three children is an) 

2615 12th St., Detroit, Mich. eighth-grader. They have just pur- 
chased an electric refrigerator after 


| pects by door-to-door visits. 


This family had not been called on 
by a salesman trying to uncover pros- 
Each mem- 


ber of the family had an interest in the 


| purchase. 


keeps leftovers | with his first 


Did they read the magazine advertise- 


attention to | 


Valade Hihiwe: Host 


If a commercial salesman could get 
his prospects to look at one of his re- 
frigerated cases for two hours straight, 
to listen to words of praise about the 
cases, and to see his organization in its 
very best light during that time, he’d 
be as pleased as an amateur gardener 
radish. 

Yet that is exactly what Valade Re- 
frigerator Corp. salesmen achieved last 
week with 1,872 potential buyers of dis- 
play cases—retail meat merchants. 

The Valade organization offered a 
room in their plant to the Detroit Re- 
tail Meat Merchants Association for one 
of their regular educational meetings. 
Invitations were sent out to butchers 
and meat cutters all over the city, mem- 
bers and non-members of the associa- 
tion, asking them to come and bring 
Added 


their wives for the program. 
incentives of refreshments and door 
prizes were offered. 

Arriving, the audience’ found 


members of the Valade organiza- 
tion, all recognizable because of 
their white coats with ‘““Valade Re- 
frigerator Corp.” on the back, greet- 
ing them in a handsomely decorated 
A velvet curtain had been 


room. 
hung, and against it were placed 
three glistening Valade_ display 


cases, refrigerated by Copeland, 
filled with arrangements of sausage 
and sandwich meats (the real topic 
of the meeting). 


ticket, and door 
out by the 
butchers’ 
knives, 
etc. 


Each guest had a 
prizes were later given 
Valade Refrigerator Corp. 
cleavers, boning and skinning 
white coats, meat block brushes, 

In between talks, an accordionist, a 
baritone, and a violinist entertained 
with the compliments of the Valade 
Refrigerator Corp. Valade’s enthusiastic 
sales manager, M. B. Hager, who has 
put on successful shows and programs 
for years, was master of ceremonies, 
and whenever interest seemed to lag, 
called for a song. This appealed greatly 
to the audience, much of which ap- 
peared to be German-American and 


Polish-American. 
* 


Plenty About Display 
Cases 


Attention was called time and again 
to the display cases and to the company 
itself. Mr. Hayden of Copeland spoke 
on sanitation and freshness of meat as 
factors in success. Emil Schwartz, 
president of the Detroit Retail Meat 
Merchants’ Association, gave a talk on 
how to build up profits by selling 
sausage, and dwelt at length on the im- 
portance of good display 

The three each examples 
of different types of display. Two were 
good examples, the other was a hodge- 
podge of everything, with no attempt 
at design or attractiveness 


cases were 


Mr. Schwartz called the display 
cases the “modern salesmen,” say- 
ing that with them, sales were made 


automatically. “The eye buys,” he 
told his listeners. And what the 
eye buys, the pocketbook pays for. 


He urged the importance of fresh 
meat, both from a proposition of 
keeping customers, and of saving 
any waste which might result from 
spoilage. 


No sales talk of any kind was given 


by a Valade representative. Various 
members of the firm spoke. “Bill” and 
Marvin Valade passed out the coffee 
and refreshments at the close of the 
meeting. The thing of importance was 
that those meat merchants and their 
wives had a big evening, and the name 
Valade was impressed on their minds 
favorably. 

Incidentally, there were more fine 
complexions at that meat merchants’ 
meeting than I ever saw in one place 


Meat cutters seem to have a secret of 
pink cheeks and clear skins which 
Elizabeth Arden and Helena Rubinstein 
should study with care 
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BUYER’S GUIDE 


Manufacturers Specializing in Service 
to the Refrigeration Industry 
’ SPECIAL ADVERTISING RATE (this column only)—$12.00 per space. 


Payment is required monthly in advance to obtain this special low rate. 
Minimum Contract for this column—13 insertions in consecutive issues. 
All advertisements set in uniform style of type with standard border. 
Halftone engravings of 100-line screen, either outline or square finish. 
No reverse cuts or heavy black effects. 


No charge for composition. 


NEW! 


Pat. Des. No. 
85477 
Other Patents 
Pending 


KASON HINGES 


Send for 
Samples on 
Approval 


Kason Hardware Corp., 61-67 Navy st., Brooklyn, N.Y. 


FLINTLOCK CONDENSERS 


FOR EXTRA CAPACITY 
WITH GREATER EFFICIENCY 


Used as standard equipment by 
over 65% of the leading electric 
refrigerator manufacturers. 


FLINTLOCK CORPORATION 


4161 WEST JEFFERSON 


DETROIT, MICHIGAN 


The Lowest Priced 


Refrigerator Trucks on the 


Market! 


FINDLAY REFRIGERATOR TRUCKS 


The 


Save 


quick. 
cabinets with legs. 


Only 


only practical trucks at this unheard of price level. 

one man on deliveries. Make heavy lifting easy- 
Eliminate damage to cabinets—floors—walls. Fit all 

All-steel frame. 4” rubber tired wheels. 


pads touch cabinet. Sturdy construction. Satisfaction 


guaranteed. Complete set $18 


The 


equal of refrigerator moving equipment that costs $10.00 


more. 


Self-Lifting Piano Truck Co. -— - 


Manufacturers of Trucks for 32 Years 


Findlay, Ohio 


~ ——— 


FROSKIST WATER COOLERS 


Pressure Type 
Direct Expansion 


Sizes 5 Gal. to 100 Gal. 


For use with F12, Sulphur Dioxide, Methyl 


Chloride, and Ammonia 


H. C. PARKER, LTD. 


2600 Santa Fe Ave. 


510 


392 Clifton Ave., 


I (Factory), Los Angeles, California 
Larkin Street, San Francisco, California 
Newark, New Jersey 


Dessert Trays—Defrosting Pans 


HOOSIER LAMP & STAMPING 


No handling 


and packaged 


sent to you assembled 
all ready for shipment 
in your refrigerator. A complete line 
of varied sizes and styles. Illustrated 
is a 2l-cube tray of patented Aluminite 
Anodic treatment with smoothed-edge 


integral handle. Overall size 53,’ 
wide by 93,” long. by 154” deep. 
Write for details. 

CO... EVANSVILLE, 


IND. 


COMPRESSORS 


Electrical Refrigeration Parts 


TINGS—THERMOSTATIC 
COPPER TUBING 


Melchior, Armstrong, Dessau Co. 
116 Broad Street, Telephone Bowling Green 9-8870, New York, N.Y. 


and Supplies 


EVAPORATORS—THERMOSTATS—VALVES 
AND 
CONTROLS—AND MANY OTHER PARTS 


We Carry in Stock: 
AND FIT- 


AUTOMATIC EXPANSION VALVES— 


Onl 


rings on pistons; 


fing 
Des 
erat 


SURECOLD 


New Top Drop-In Unit 


Double shaft seal; 
5 h.p. motor; 


y three moving parts. 
Reed valves; 1 
er tip control; 3 to 7 ice trays. 

igned to give long-time, trouble-free refrig- 


ion. Here’s what quantity buyers wishing 


a good product have been wanting. 


The Warner Steel Products Co. 


Ottawa, Kans., U.S.A. 
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Fruit & Vegetable Baskets 


Mechanical Springs 
Wire Food Shelves 


We give prompt service and excellent workmanship. 
Send us your inquiries. 


L. A. YOUNG SPRING & WIRE CORP. 


9200 Russell St. 


Detroit, Mich. 


A big waiting market for 
Commercial Refrigeration Equipment 


BOT 


isk for Catalog “‘R” and tell us 


S&S PRODUCTS CO. 


Five Models for Your Commercial Compressor Units. 

“cash in” on this sure market. 
uhat line 
15 Ree St. 


Exclusively Bottle Cooler Manufacturers 


TLE 


COOLERS 


Now 


is the season to 


of commercial compressers you handle 


LIMA, OHIO 


REQUESTS FOR 
INFORMATION 


Please refer to the 1932 Refrigeration 
Directory and Market Data Book for 
a complete list of all manufacturers of 
refrigeration equipment, parts, mate- 
rials, supplies and accessories; also for 
all available statistical data on sales 
of refrigeration equipment, distribution 
methods, etc. 

To obtain a copy of this book send 
$2.00 to Business News Pub. Co., 550 
Maccabees Bldg., Detroit, Mich. 

Advertisers will be given preference 
in published answers to requests for 
buyer’s guide service, but a complete 
list of all known suppliers will be 
mailed if stamped, self-addressed en- 
velope is enclosed with inquiry. 

Readers who can be of assistance 
in furnishing correct answers to in- 
quiries, or who can supply additional 
information, are invited to address 
Electric Refrigeration News, mention- 
ing query number. 


Introductory Set. 


Demonstrate Capacity. 


SHOW YOUR REFRIGERATORS “IN ACTION” 
USE OUR FOOD REPRODUCTIONS 


Attract Attention 


Specially Priced 


$10.00 Net 
Send for Catalogue 


Reproductions Company, 210 South st., Boston, Mass. 


| detail in 


168 E. 33rd St. 


Delivery--Warehousing Service 


We are specialists in warehousing, delivering and installing of all 
types of Domestic and Commercial Refrigerators. 


Our Warehouse is Fireproof, steam heated and 
protected by sprinkler system. We 
own Railroad Sidings. 


have our 


Rates Are Nominal 


M. & L. COMPANY 
177 Pacific Street, Brooklyn. N.Y. 
New York City 


711 E. 139th St. 


Form-fitting 
side with thin 


covers 
felt filling, 
The “E-Z" Lift web harness eliminates strained backs and delivers 


Covers 
NEW HAVEN QUILT & PAD CO. 


80-86 Franklin St., New Haven, Conn. 


Specially designed 


REFRIGERATOR COVER and 
CARRYING HARNESS 


moleskin lining in 
Impossible te rip 


outside 
stitched. 


canvas 
firmly 


made of 


the heaviest refrigerator with a minimum of effort Fasy grip. 
Web Harness—$7.00 Complete 
$8.00, $10.00 and $12.00 


largest pad manufacturers 


Special Offers 


Note—Combination rates are for 
United States only. 


COMBINATION OFFER No. 1 
Electric Refrigeration News 1 Year 
and 


Directory and Market Data Book 
Combination Price $4.00. Saves You $1.00 


COMBINATION OFFER No. 2 


Electric Refrigeration News 2 Years 
and 
Directory and Market Data Book 
Combination Price $6.00. Saves You $2.00 


COMBINATION OFFER No. 3 
Refrigerated Food News 1 Year 
and 


Directory and Market Data Book 
Combination Price $2.00. Saves You $1.00 


COMBINATION OFFER No. 4 
Refrigerated Food News 1 Year 
and 


Electric Refrigeration News 1 Year 
Combination Price $3.50. Saves You $.50 


COMBINATION OFFER No. 5 
Directory and Market Data Book 


and 
Electric ee News 1 Year 


an 
Refrigerated Food News 1 Year 
Combination Price $4.50. Saves You $1.50 


Name 
Address 


‘ity 


Send 1932 Refrigeration Directory and Market Data Book 


Subscribe Now and Save Money 


COMBINATION OFFER No. 6 
Directory and Market Data Book 
and 


Electric Refrigeration News 17 Weeks 
Combination Price $2.00. Saves You $1.00 
Group and Foreign Rates 


UNITED STATES and Possessions and 
Pan-American Postal Union Countries. 


Electric Refrig- 

Refrig- erated 
eration Food Both 
News News Papers 
1 Subscription $3.00 $1.00 $3.50 
5 or more, each 2.75 95 3.25 
10 or more, each.. 2.50 -90 3.00 
20 or more, each... 2.25 85 2.75 
50 or more, each.. 2.00 80 2.50 


CANADA (Prices include tariff charge 
of 5c a copy) 


1 subscription $6.00 $2.00 $7.00 
5 or more, each.. 5.75 1.95 6.75 
10 or more, each.. 5.50 1.90 6.50 
20 or more, each.. 5.25 1.85 6.25 
50 or more, each.. 5.00 1.80 6.00 
ALL OTHER COUNTRIES 
1 subscription $4.00 $1.50 $5.00 
5 or more, each.. 3.75 1.45 4.75 
10 or more, each.. 3.50 1.40 4.50 
20 or more, each.. 3.25 1.35 4.25 
50 or more, each.. 3.00 1.30 4.00 


1932 REFRIGERATION DIRECTORY 
AND MARKET DATA BOOK 
In United States, $2.00 a copy, postpaid. 
In all other countries, $2.50, postpaid. 


BUSINESS NEWS PUBLISHING CO., 1932 
550 Maccabees Bldg., Detroit, Mich. 
[] Enclosed is remittance for $ esas . 
Please enter my order for COMBINATION OFFER NO at $ 
Enter subscription to Electric Refrigeration News 1 Yr. $3.0 > Yrs. $5.00 
Enter subscription to Refrigerated Food News 1 Yr. $1.00 2 Yrs. $1.50 


$2.00 per « opy 


State 


Items for Export 

Query No. 740—‘Please send us list 
of manufacturers of small household 
electrical refrigeration units in this 
area, as well as names of manufactur- 
ers of compressors suitable for house- 
hold units, and commercial refrigeration 
units up to 1-ton capacity. Also ex- 
pansion coils, thermostatic controls, and 
ice cube trays. We are interested in 
exporting these items and have a num- 
ber of inquiries at hand which we 
would like to answer. 


Answer 


” 


This material is published in 
the 1932 REFRIGERATION DireEc- 
MarKeT Data Book, 


TORY and 


Inactive Companies 
Query No. 741——"I wonder if you can 
give me a list showing the names of 
all manufacturers of domestic refriger- 
ators who were in the business five 
years ago and also those who have come 
in since. Will you also put a mark on 


this list alongside the names of the 
manufacturers who have gone out of 
business either through failure, with- 


drawal from the business, or consolida- 
tion?” 

Query No. 742 “We are interested in 
securing a list of the companies which 
have manufactured electric refrigera- 
tors but which are not now engaged in 
this industry. I believe that you prob- 
ably have such a list or have available 
the information from which it could 
readily be compiled.” 
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Query No. 743-——I would greatly ap- 
preciate your furnishing me with the 
following list: those who manufactured 
mechanical refrigerators on Jan. 1, 1931, 
and who are no longer in the field to- 
day. Also those who entered the refrig- 
eration field during the year 1931. I 
would appreciate your giving me the 
name of the manufacturer and the 
trade name it was or is marketed 
under.” 

Answer—There is considerable diffi- 
culty in determining definitely that a 
refrigeration company has quit business, 


|/and further difficulty in determining the 


date of its demise. Moreover, to publish 


|}information of this kind (if not strictly | 


accurate) might embarrass any reor- 
ganization efforts which 


name section of 


| process. In the trade 
|the 1932 REFRIGERATION DIRECTORY and 
Market Data Book all known trade 


tions 


names have been published with nota- 
regarding inactive companies. 


Monthly Sales Figures 
Query No. 744—“Will you please refer 
us to someone from whom we can get 
the standing in the sale of electric re- 
frigerators for the first two months of 
this year? We are anxious to find out 


might be in| 


what company was ahead in that period | 


of time.” 

Answer—Manufacturers of electric re- 
frigerators do not make public the 
figures showing their monthly sales. All 


| background 


available sales statistics are published | 


in the 1932 ReFRIGERATION Directory and 
MarKET DaTa Book. 


F-12 Formula 

Query No. 745—“Will you please fur- 
nish us with underwriters laboratory 
formula of F-12 gas’” 

Answer—This gas bears the chemical 
formula CCL»F». The underwriters 
laboratories specify that cylinders con- 
taining this refrigerant be marked 
“Kinetic No. 12.” 


Coin Meters 
Query No. 746—“Will you kindly give 
the writer the names and addresses of 


tirms who make a machine similar to 


the Lektro-Meter put out by Shay-West | 


& Associates Co.? I am writing this 
concern for prices, but would like to 
know of others making a similar ap- 
paratus.” 

Answer—See page 211 of the 1932 
REFRIGERATION Directory and MARKET 


Data Book. 


Export of Refrigerators 


February, 1932, Shipments Reported by the Bureau of Foreign 
and Domestic Commerce 


Electric Household 
Refrigerators 


Number 

Austria 
Belgium 240 
Czechoslovakia 
Denmark 17 
Finland 2 
France 246 
Germany é é 15 
Greece + 
Irish Free State 6 
Italy 100 
Netherland 27 
Portugal 15 
Soviet Russia in Europe 
Spain : ‘ 17 
Sweden 
Switzerland 72 
United Kingdom 21 
Canada 755 
British Honduras 1 
Costa Rica 1 
Guatemala 
Honduras l 
Nicaragua 2 
Pan ima Ww 
Salvador y. 
Mexico l4 
Bermud 17 
Barbadwu 

Jamaica 7 
Trinidad and Tobage ; 
Other British West Indie 
Cuba 63 
Dominican Republic iv 
Netherland West Indie j 
Haiti, Republic of 
Aree nti i 77 
Braz y4 
chile | 
( mit 
Ecund ) 
Peru 11 
Uru l 
Ver el . 
Ader 
British Ind 5X 
British Mala Bs 
Cevyvior i 
China 14 
Netherland East Indie SD 
French Indo-China 32 
Hongkong 18 
Japan $7 
Philippine I nd 155 
Syria 
Turkey 
Australia a) 
British Oceania ] 
French Ocear 
New Zealand 4 
Belgian Congo “ 
British East Africa 
Union of South Afr 103 
Gold ¢ t 

Vigferia 
Other British West Africa 
Egypt 1 
Algeria and Tunisia 5 
Other French Africa 1 
Moroce 22 
Canary Islands 1 

Total 4.439 
Shipment Hawaii 156 

Porto Ric 19 


Parts for 
Electric 
tefrigerators 


Electric Commercial 
Refrigerators 
Up to1 Ton 


Value Number Value Value 
”) 
$ 28,846 16 $ 5,452 $ 14,801 
17 2,169 2,116 
3,239 14 1,340 2,180 
164 135 
12,231 SS 10,218 15,979 
799 26 3,536 7,838 
1,080 
540 2) 2,379 1,436 
9,635 &.625 9,621 
3,079 22 1,235 2,519 
3.946 13 7,997 937 
‘ 
2,951 49 10,526 3,179 
813 
9,355 32 4,129 5,150 
76,938 679 70,795 84,303 
58,694 6s 14,066 91,356 
128 
108 
202 
146 1 266 
285 1 301 
6,096 8 2.841 520 
32% 4 1.679 141 
1477 ] 1,008 539 
2,594 3 796 106 
1,095 1 158 119 
173 9 
1 32 
6,600 i 1,302 bor 
1,174 07 
817 if) 
7458 10 
6,336 27 6.604 7,533 
3,497 1 2,649 3,837 
155 69 
3 975 1 
770) 
1,223 bY ] Gs 1 127 
73 11 901 15 
1,286 ] 230 130) 
| 287 
10,586 2 186 1,105 
2,764 355 
159 
1, 536 16 2,299 1,466 
16,551 14 3.400 645 
1,105 1 53 72 
2,057 3 1h2 267 
4,593 6OS 
4,571 156 
67 
im 702 
143 
10 
25 25% 
270 
12 
13,115 1.989 
56 27 
283 
1s 
115 
54 3 Jss 35 
21 14 
1.746 4 32 257 
185 
$338,553 1,288 $173,803 $266,283 
$ 14,174 5D $ 7.725 $ 3,294 
$ 2.493 $ 424 


THE CONDENSER 


PAYMENT IN ADVANCE is required 
for advertising in this column. The 
following rates apply: 

POSITIONS WANTED—Fifty words 
or less, one insertion $2.00, additional 
words four cents each. Three inser- 
tions $5.00, additional words ten cents 
each. ALL OTHER CLASSIFICATIONS 
—Fifty words or less, one insertion 
$3.00, additional words six cents each. 
Three insertions $8.00, additional words 
sixteen cents each. 

REPLIES to advertisements with box 
numbers should be addressed to the 
box number in care of Electric Refrig- 
eration News, 550 Maccabees Building, 
Detroit, Mich. 


POSITIONS AVAILABLE 


SEE display advertisement in this column. 
POSITIONS WANTED 


| REFRIGERATION expert, 14 years’ experi- 


ence in engineering and development work 
on domestic and commercial equipment, ac- 
cessories and production methods. College 


| graduate. References. Available for position 


ALERT 


| work 


as chief or consulting engineer to manufac- 


turer in need of results. Box 437. 
REFRIGERATION SALES PRODUCER 
AVAILABLE. Has unusual refrigeration 


in branch and dealer organiza- 
tions. Has thorough grounding in refrig- 
eration selling and that rare ability to han- 
dle outlets harmoniously and productively. 
Keen sales analyst, excellent producer. 
Should prove valuable as sales manager for 
large distributor or branch or district man- 
ager for manufacturer. Box 447. 


COMMERCIAL REFRIGERATION MAN- 
AGER: Preferably in New York, New 
Jersey, Pennsylvania. Capable of organizing 
and directing sales—installation—service de- 
partments on refrigeration in all its phases 
and also air conditioning. Would consider 
proposition from distributor, large dealer or 
factory direct. 10 years of experience in 
sales and engineering. Now connected with 
distributor in executive managing position 
but desire a change. Write in confidence 
Box 451. 


and aggressive with a clean cut 
proven past record as a producer possessing 
initiative and ability. During past 10 years 
have handled all types of refrigeration sales 
including household commercial, or- 
ganization and sales promotion Have also 
called upon dealers and distributors na- 
tionally. Age 38, married, references 
Box 452. 


There are some good locations still open for 


| Westinghouse refrigerator dealers in Flor- 
ida. Wire or write D. E. Brunskill, Sales 
Mgr., Westinghouse Electric Supply Co., 


| Cooler 


Fla. 


EQUIPMENT FOR SALE 


Jacksonville, 


FOR SALE Used Equipment. 1 3x3 Frick 
Machine complete with motor. 2. !s-ton 
Creamery Package. 1 1' Kelvinator. 2 
‘o-hp. Universal Coolers. 12 Universal 
Brine Tanks with expansion valves. 
1 1', Brine Pump. 1 4x4 Wolf-Lindy. 1 
3x3 Peerless. United Refrigerator Service, 
2806 Armitage Ave., Chicago, IIL. 


FACTORY FOR SALE 
FOR SALE Oil Burner Factory—owners of 
oil burner factory, centrally located in 
United States, wish to retire Burner on 
market past six years and well established. 
Approved by Underwriters. Factory now in 
operation Sales, service and factory or- 
ganization intact. $30,000 will buy. Box 428 


MISCELLANEOUS 
THE INDEPENDENT REFRIGERATION 
CO. of 2689 West Pico St., Los Angeles, 
Calif., is desirous of receiving offers from 
manufacturers of room cooling equipment 
especially designed for tropical and sub 
tropical climates, also catalogues and price 


lists on other general refrigeration equip 
ment in use in various commercial fields 


Engineer Wanted 


WANTED 


experienced 


High-grade, competent and 

refrigeration — engineer 
competent to design and develop both 
Exeellent opening for 
Must 
proven record of accomplishments. Re- 
Box 418, 


REFRIGERATION News, 


unit and box. 


outof-the-ordinary man. have 
plies in’ strict confidence. 


ELeernic 


VAULT TRANSFORMED INTO 
FLORIST COOLER 


DETROIT What was mer- 
chant’s money vault has now become a 
storage cooler for floral decorations 
through a transformation which took 
place when Breitmeyer’s & Sons, a 
florist concern, rebuilt on a store on the 
corner of Farmer and Broadway Sts 

A stolid built-in concrete and 
vault presented a problem in the dis- 
mantling of the old building, and it was 
decided to build around the vault with 
the possibility of making a storage re- 
frigerator out of it 

The Copeland tefrigeration Co. of 
Detroit undertook the job of converting 
the vault into a The in 


once a 


steel 


storage room 


terior of the vault was lined with Celo- 
tex, and sidewall coils were installed 
A l1-hp. Copeland unit is used to main 


tain temperatures of 45 to 50° F. which 
are necessary for proper preservation of 
certain flowers 
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